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SENOKOT-THE  BIGGEST-SELLING 

AND  MOST  RECOMMENDED 
LAXATIVE  BRAND  IN  PHARMACY. 


No  1  selling  branded  laxative -21.9%  market  share.1 

No  1  recommended  brand  -  53%  of  all  pharmacy 
recommendation  for  laxatives.2 

One  of  the  top  20  selling  brands  in  OTC  medicine.3 
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Senokot 

Tablets 


24  tablets 


Most-supported  laxative  brand  in  pharmacy 

Senokot  is  being  advertised  nationally  in 
women's  magazines,  and  a  new  television  campaign 
breaks  regionally  throughout  1987.  Total 
advertising  spend  in  1987  will  be  £400,000. 

Thirty  years  of  effective  use 

Senokot  has  been  recommended  successfully 
for  more  than  thirty  years  by  doctors  and 
pharmacists  for  the  safe,  gentle  and  effective  relief 


of  constipation.  125  million  doses  are  sold  yearly 
through  pharmacy. 

Nature's  answer  for  constipation  -  in 
convenient  forms 

Senokot  contains  a  laxative  ingredient 
derived  from  the  senna  plant,  which  has  been  used 
for  centuries  for  the  treatment  of  constipation. 
In  Senokot  it  is  provided  in  easy-to-take  forms, 
either  as  tablets,  granules  or  syrup. 


CD 


A  Reckitt  &  Colman  Pharmacy  Product. 
References:  1  &  3.  IMS  Home  Medicine  Report.  2.  Martin-Hamblin  Research. 
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In  June  1983  the 
Pharmaceutical 
Society  started 
v.  proceedings 
against  Storkwain  Ltd  under 
Section  58  of  the  Medicines  Act. 
This  section  makes  it  an  offence 
for  any  person  to  sell  or  supply  a 
Prescription  Only  Medicine 
other  than  in  accordance  with  a 
prescription  given  by  a  doctor, 
dentist  or  veterinary  surgeon. 
The  case  was  eventually  resolved 
in  1986  in  favour  of  the  Society, 
confirming  that  the  dispensing  of 
a  forged  "prescription"  (a 
forgery  not  being  a  prescription 
at  all)  is  an  absolute  offence. 

Last  week  C&D  carried  a 
report  of  a  pharmacist  who  was 
conditionally  discharged  for  two 
years  and  ordered  to  pay  costs  of 
£350  after  voluntarily  reporting 
his  suspicions  concerning  an 
addict  registered  with  him. 
Subsequent  inquiries  by  the 
police  showed  he  had  previously 
dispensed  eight  forged  CD 
scripts  presented  by  the  same 
addict.  C&D  understands  the 
case  was  originally  brought 
under  the  Misuse  of  Drugs  Act, 
but  this  was  changed  and  the 
pharmacist  was  eventually 
prosecuted  under  Section  58  of 
the  Medicines  Act.  This  begs  the 
question    of    whether  the 


prosecution  changed  its  tack  in 
the  light  of  the  Storkwain  case. 

It  is  no  secret  that  the  script 
in  the  Storkwain  case  was  an 
obvious  forgery,  and  the  case 
went  on  appeal  to  the  House  of 
Lords  on  a  point  of  law.  It  is  less 
clear  whether  the  scripts  in  the 
case  reported  last  week  were  as 
obvious  —  except,  perhaps,  with 
the  benefit  of  hindsight.  The 
head  of  the  Society's  Law 
Department,  Gordon  Appelbe, 
has  sought  to  assure  pharmacists 
that  "The  Society  is  aware  of  the 
difficulties  which  can  arise  with 
regard  to  forged  'prescriptions', 
and  that  where  a  pharmacist  has 
been  "understandably  deceived 
by  a  forgery'  it  is  unlikely  the 
matter  would  be  pursued 
through  the  courts".  This 
benevolent  approach  rightly 
acknowledges  a  pharmacist's 


professional  problems.  But  it 
does  not  appear  to  be  shared  by 
the  Crown  Prosecution  Service 
who  brought  the  recent  case. 

As  NPA  director  Tim  Astill 
pointed  out  recently  at  the  British 
Pharmaceutical  Conference,  a 
pharmacist  can  no  longer  argue 
in  court  that,  if  he  did  not 
recognise  a  "prescription"  as  a 
forgery,  he  behaved  reasonably 
and  competently  if  he  dispensed 
it.  "If  the  facts  were  established 
the  court  would  have  to  find  him 
guilty.  No  doubt  the  court  would 
take  the  quality  of  the  forgery 
into  account  when  fixing  its 
penalty,  but  even  if  he  were 
given  a  nominal  fine,  he  would 
still  have  the  stigma  of  a  criminal 
conviction  hanging  over  him," 
said  Mr  Astill.  While  the 
Statutory  Committee  does  not 
regard  conditional  or  absolute 
discharges  as  convictions,  it 
appears  there  is  now  an 
alarmingly  high  price  to  pay  for 
following  the  dictates  of 
professional  conscience.  The 
outcome  of  this  recent  case  does 
little  to  encourage  professional 
integrity.  It  will  also  do  little 
ease  the  concern  expressed  by 
many  pharmacists 


following 
Storkwain 
judgment. 


the 
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NEWS 


Kent  FPC  suspends 
drug  testing  scheme 


Kent  Family  Practitioner  Committee 
has  decided  not  to  operate  the  Drug 
Testing  Scheme  in  the  current 
financial  year. 

Administrator  David  Homeshaw  has 
written  to  the  DHSS  informing  it  of  the 
FPC's  decision,  after  a  "value  for  money" 
exercise  revealed  that  the  scheme,  which 
over  the  last  three  years  has  cost  around 
£30,000,  was  "a  gross  waste  of  taxpayers' 
money".  In  recent  years,  less  than  one 
sample  per  year  has  been  found 
unacceptable,  and  in  these  cases  it  was 
usually  a  manufacturer's  error,  Mr 
Homeshaw  told  C&D. 

The  DHSS  contracts  separately  with 
the  Pharmaceutical  Society  for  its 
inspectors  to  collect  the  samples,  and  also 
with  the  analysts.  The  costs  of  analysis  are 
borne  by  the  FPC. 

This  in  itself  created  budgeting 
problems,  Mr  Homeshaw  says. 
"HistoricaUy,  the  Department  has  a  habit  of 
agreeing  increases  in  the  analyst's  fees 
from  a  date  up  to  18  months  earlier,  which 


Youth  "killed  then 
bought  crisps' 

A  youth  beat  pharmacist  Anita 
D'  Souza  to  death  and  stole  the  shop 
takings,  then  went  to  the 
supermarket  next  door  and  bought 
a  packet  of  crisps,  an  Old  Bailey 
court  heard  this  week. 

"He  walked  away  as  cool  as  you  like 
with  the  cash  in  one  hand  and  a  packet  of 
crisps  in  the  other,"  said  Mr  Nigel  Milne, 
prosecuting.  Later  the  same  day,  Gary 
Reynolds  boasted  of  the  £2,000  theft  to  his 
friends,  said  Mr  Milne.  "His  only  regret 
was  that  he  didn't  get  as  much  money  as  he 
wanted,"  he  added. 

Mr  Reynolds,  17,  of  Cheltenham  Road, 
Leyton,  East  London,  denies  murdering 
Miss  Anita  D'  Souza,  28,  on  St  Valentine's 
Day. 

Mr  Milne  said  Mr  Reynolds  and  Miss 
D'  Souza,  a  lady  with  a  "bubbly  and 
friendly  personality",  worked  at  a 
chemist's  shop  together  in  Merchant 
Street,  Bow,  East  London.  She  had  been 
kind  to  Mr  Reynolds  and  gave  him  lifts 
home.  But  he  believed  he  should  have 
been  paid  more  and  had  planned  the  theft 
for  months.  He  intended  to  flee  to  India 
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plays  havoc  with  our  budgeting.  This 
makes  these  fees  a  totally  inappropriate 
cost  item  for  FPCs  as  the  costs  are 
arranged  by  the  DHSS." 

Cash  limits  on  FPC  spending  have  led 
Kent,  the  second  largest  FPC  in  the 
country,  to  look  at  all  expenditure.  "A  lot  of 
FPCs  will  be  spending  smaller  amounts, 
but  it  concentrates  the  mind  when  you  are 
spending  five  figures.  If  I  want  to  invest  in 
additional  services,  I  have  to  find  that 
money  from  the  administration  budget," 
Mr  Homeshaw  said.  "And  after  five  years 
funding  cuts,  the  in-house  FPC  savings  are 
drying  up." 

Kent  are  suspending  the  DTS  for 
1987-88  because  samples  are  usually  taken 
towards  the  end  of  the  financial  year.  The 
situation  will  be  reviewed  next  year. 

"Pharmacists  are  professional  people, 
and  what  we  are  doing  is  checking  that 
they  are  doing  their  job,"  Mr  Homeshaw 
said.  "When  you  look  at  our  results,  there 
are  no  grounds  to  doubt  that  pharmacists 
aren't  doing  that  job." 


and  had  drawn  up  a  list  of  equipment  he 
would  require,  including  survival  knife, 
crossbow,  binoculars  and  compass. 

Minutes  after  the  last  customer  was 
served  on  February  14,  Reynolds 
bludgeoned  Miss  D'  Souza,  of  Chigwell, 
Essex,  with  a  hammer,  it  was  alleged.  Her 
injuries  indicated  she  fought  for  her  life  as 
Mr  Reynolds  inflicted  up  to  ten  blows  on 
her  head.  The  trial  continues. 

Newton  delays 
PSGB  meeting 

The  Minister  for  Health,  Mr  Tony 
Newton,  postponed  this  week's 
meeting  with  Pharmaceutical 
Society  president,  Bernard 
Silverman,  at  which  they  were  to 
discuss  hospital  pharmacy. 

C&D  understands  the  meeting  was 
postponed  because  the  Department's 
internal  review  of  the  hospital  pharmacy 
has  not  been  completed.  No  new  date  has 
been  confirmed  for  the  meeting. 

Chemists  and  appliance  suppliers  in 
Northern  Ireland  dispensed  1,117,503 
items  on  680,245  forms  in  July.  The  gross 
cost  per  item  was  £5.94. 


Formal  pre-reg 
year  favoured 

Co-operative  superintendents  are 
largely  in  favour  of  a  more  formal 
structure  to  the  preregistration  year. 

Delegates  at  the  recent  annual  Co- 
operative superintendent  chemists 
conference  generally  supported  the 
introduction  of  a  training  programme 
based  on  competency.  They  did  not 
accept  a  need  for  a  registration  exam  but 
favoured  continuing  assessment.  They  also 
thought  that  splitting  the  year  into  two,  as 
suggested  by  the  Pharmaceutical  Society's 
discussion  document,  would  create 
enormous  administrative  problems. 

Mr  L.  Sims,  Chislehurst  MP  and  vice- 
chairman,  Conservative  Parliamentary 
Health  and  Social  Services  Committee, 
the  conference  that  if  pharmacists  wished 
their  views  to  be  heard  in  Parliament  they 
must  actively  seek  to  influence  their  MPs. 
He  said  the  new  contract  was  widely 
believed  to  be  working  well. 


Abuse  helpline 

A  series  of  new  drug  abuse 
prevention  commercials  started  on 
independent  radio  this  week. 

The  commercials,  in  which  heroin 
addicts  talk  about  the  results  of  abusing 
drugs,  will  run  until  the  end  of  the  year.  A 
Freefone  help-line  on  0800  500800,  open 
after  7pm,  enables  callers  to  talk  in 
confidence  to  a  trained  adivser. 
■  The  national  AIDS  help-line  has 
extended  its  service  to  include  six  ethnic 
minority  languages,  with  a  taped  message 
giving  the  basic  facts  about  the  disease  in 
Bengali  (0800  622501),  Hindi  (0800 
622502),  Gujerati  (0800  622503),  Punjabi 
(0800  622504),  Urdu  (0800  622505)  and 
Cantonese  (0800  622506). 

Phototoxicity 
research  call 

Labour  MP  Jack  Ashley  wants  the 
pharmaceutical  industry  to  finance 
research  into  intractable  drug- 
induced  disorders  including 
photosensitivity. 

He  would  also  like  companies  to 
include  phototoxicity  in  their  studies. 
Such  tests  must  be  carried  out  in  the 
Summer  with  vulnerable  patients,"  Mr 
Ashley  told  Health  Minister  Tony  Newton. 
Mr  Newton  said  he  had  no  reason  to  doubt 
the  efficiency  of  existing  arrangements. 
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'Export'  Stemetil 
gets  into  regular 
channels 

Stemetil  tablets,  which  makers  May 
&  Baker  believed  to  have  been 
exported  outside  the  EEC.  appear  to 
have  found  their  way  into  common 
UK  wholesale  channels. 

A  warning  to  pharmacists  to  be  on  the 
lookout  was  sent  out  by  the  company  at  the 
beginning  of  October  {C&D,  October  3, 
p661)  and  a  further  letter  went  out  this 
week  (see  Letters,  p955).  But  it  seems  that 
all  pharmacists,  not  just  those  who  stock 
"parallel  imports"  should  check  their 
1,000  tablet  packs  of  Stemetil  for  the 
relevant  batch  numbers  —  DX2058  to 
DX2062  and  DX2708  to  DX2711  —  which 
apply  to  tablets  which  do  not  conform  to 
the  current  UK  Product  Licence. 

May  &  Baker's  advice  to  pharmacists 
with  such  packs  is  to  send  them  back  to 
their  supplier;  the  company  says  that  it  will 
not  itself  be  taking  returned  stock.  It  is 
investigating  how  the  stock  has  found  its 
way  back  into  the  UK. 

Gordon  Proctor,  M&B's  director  of  UK 
and  export  operations,  told  C&D:  "We 
sold  the  stock  as  a  bona  fide  export  to  a 
country  outside  the  EEC.  We  were  paid  for 
the  goods  and  arranged  the  export.  And  it 
appeared  the  goods  went  out  of  the 
country.  "Some  time  later,  we  had  an 
innocent  inquiry  concerning  the 
appearance  of  some  Stemetil  tablets. 
When  we  followed  thi?  through  it  became 
apparent  that  the  entire  export  order  had 
found  its  way  back  into  the  UK." 

Mr  Proctor  says  that  "many  major 
wholesalers"  have  stocked  the  product, 
and  May  &  Baker  have  had  a  flood  of 
inquiries  since  their  first  mailing. 

The  difference  between  these  supplies 
and  current  UK  stock  arises  from  a 
reformulation  last  Summer  following 
changes  in  DHSS  dissolution  standards. 
This  resulted  in  slightly  smaller  tablets  with 
a  creamy/off-white  colour  instead  of  white. 
The  Product  Licence  was  changed  in  June 
1986. 

Pharmacist  Arthur  Francis  Tak  Fang 
Chan,  of  West  Byfleet,  Surrey  has  been 
prohibited  from  having  in  his  possession, 
manufacturing  compounding  and 
supplying  and  from  supervising  and 
controlling  the  manufacture, 
compounding  and  supply  of  any 
Controlled  Drug  within  the  meaning  of  the 
Misuse  of  Drugs  Act  1971,  except  any 
preparation  specified  in  Schedule  5  of  the 
Misuse  of  Drugs  Regulations  1985,  other 
than  one  containing  dihydrocodeme. 
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'Even  if  it  is  a  forgery,  why  report  it?  You'll  only  end  up  in  court 


Free  movement 
by  the  year  end? 

It  looks  as  though  pharmacists 
registered  in  other  EEC  countries 
will  have  their  qualifications 
recognised  in  the  UK  before  the  end 
of  the  year. 

The  draft  Statutory  Instrument  which 
will  implement  recognition  in  the  UK  of 
pharmacy  qualifications  of  11  EEC 
Member  states  was  published  last  week 
and  is  due  to  come  into  effect  on 
December  28. 

Regulations  were  to  have  come  into 
force  in  the  UK  by  October  1 .  However, 
there  was  a  delay  over  whether  the 
requirement  for  a  sufficient  knowledge  of 
English  could  be  enforced  {C&D  July  25 
pl64,  Aug  1  p207,  Aug  8  p247).  It  would 


appear  that  the  problem  has  been  resolved 
and,  as  a  spokesman  for  the  Department  of 
Health  told  C&D  this  week,  "all  should  be 
set  fair  now  for  it  to  go  through". 

The  so-called  "Prag  amendment" 
which  prevents  a  pharmacist  from  abroad 
taking  personal  control  of  a  pharmacy 
registered  for  less  than  three  years  has 
been  retained. 

The  Pharmaceutical  Society  has 
repeated  to  the  DHSS  its  misgivings  about 
difficulties  in  implementing  this  part  of  the 
legislation  (C&D  August  8,  p250).  But 
secretary  and  registrar  John  Ferguson  told 
C&D  this  week  that  the  Society  would  not 
be  pushing  the  point:  "We  have  made  our 
point  and  are  content  to  leave  it  at  that." 
There  could  be  some  difficulties  "but  that's 
part  of  the  job".  Draft  Statutory 
Instrument,  The  Pharmaceutical 
Qualifications  (EEC  Recognition)  Order 
1987,  £1.30  from  HMSO. 


Peston  puts  his 
case  to  the  Lords 

With  Ministers  considering  the  final 
draft  of  the  White  Paper  on  primary 
health  care.  Lord  Peston  (Lab),  a 
member  of  the  Society's  Council, 
seized  on  a  debate  on  child  health 
services  last  week  to  put  the  case  for 
an  expanded  role  for  pharmacists. 

He  stressed  that  the  community 
pharmacist  was  likely  to  be  the  first  contact 
of  parents  and  children  with  the  health 
professions.  Counter  prescribing  and 
advice  from  the  pharmacist  could  be 
"immensely  important". 

He  said:  "We  hope  that  one 
consequence  of  the  Nuffield  reforms, 
when  they  are  implemented,  is  that  the 
pharmacist  will  be  able  to  perform  this  role 
so  much  more  effectively." 

Lord  Peston  also  underlined  the 
importance  of  ensuring  adequate  supplies 


of  "paediatric  doses  of  the  relevant  drugs", 
and  said  he  understood  that  the  way  in 
which  small  doses  for  children  are 
dispensed  was  under  review. 

Benzodiazepines 
'have  a  place' 

Benzodiazepines  have  a  place  in 
medical  practice  if  prescribed  with 
appropriate  care,  says  Health 
Minister  Tony  Newton. 

The  Data  Sheet  for  Ativan  was 
amended  earlier  this  year  to  advise  only 
short  term  use  and  to  give  doctors 
additional  advice  about  dependence,  he 
told  Labour  MP  Robert  Wareing. 

The  Committee  on  Safety  of  Medicines 
is  at  present  considering  whether  further 
steps  should  be  taken  in  relation  both  to 
lorazepam  and  other  benzodiazepines.  Mr 
Wareing's  questions  followed  a  BBC 
"Brass  Tacks"  programme. 
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Now.  Only  one  facto 


It  is  obvious  that  calcium  supplements  have  massive  sales  potential.  We 
continue  to  witness  a  reduction  in  dietary  calcium,  coupled  with  an  increasing 
awareness  of  the  likely  problems  that  calcium  deficiency  can  create.  But  until  now 
products  have  only  scratched  at  the  surface  of  this  huge  market. 

Now  all  this  has  changed  -  Calcium  Factor  500  has  arrived.  Intercare  have 
tested  Calcium  Factor  500  amongst  consumers  right  across  the  country  and  the 
pink,  easy-to-swallow  caplets  are  preferred  to  the  competition 

To  help  you  share  in  this  huge  sales  opportunity  we've  launched  our  biggest 
press  campaign  ever. 


Like  mother, 
like  daughter? 


I" 


Do  you  know  why 

calcium  is  an 
important  factor 
during  the  menopause? 
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Calcium  j 

i  K.TOk ,  Ear 


Factor  1  A  Product  to  meet  consumer  needs 

Each  caplet  contains  500mg  of  elemental  calcium.  Tests  have  shown  that  consumers  prefer  Calcium 
Factor  500  to  other  forms  available. 

Factor  2  £Vi  million  advertising  support 

Our  full  colour  double-page  advertisements  will  appear  in  the  women's  press  as  from  September  and 
will  dominate  the  calcium  supplement  market  all  year  through. 

Factor  3  Full  customer  information  programme 

Leaflets  on  calcium  and  dietary  information  for  pharmacists  and  assistants  will  help  pinpoint  your 
customers'  calcium  needs. 

Factor  4  Eye  catching  P.O.S. 

Full  range  of  merchandising  aids  including  consumer  leaflets,  shelf  edgers  and  window  display 
material  will  really  help  boost  your  sales. 

Factor  5  High  profits -guaranteed  sales 

33%  POR  minimum,  plus  launch  bonuses  with  sales  guarantees.  Full  details  are  available  from  your 
Intercare  representative. 

Prices 

RSP  £2.75.  Price  to  retailer  per  Vi  doz  £9.57. 
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Calcium 


New  Calcium  Factor 500. 

from  Intercare  Products  -  Building  brands  for  you  and  your  customers 


INTERCfIRE 

 «^  Intercare  Products  Ltd,  7  The  Business  Centre,  Molly  Millars  Lane,  Wokingham,  Berkshire  RG1 1  2QZ.  ASANDOZ  COMPANY 


£250,000  will  spread 
the  tiger  across  Britain 


The  tiger  is  Tiger  Balm  and  is  now  being  solely 
distributed  by  LRC  Products  Ltd.  throughout  Britain. 

It  is  an  effective  analgesic  rub,  manufactured  by 
Haw  Par  Brothers  Ltd.  Singapore. 

To  maximise  consumer  awareness,  LRC  are  committed 
to  a  £250,000  national  advertising  cam 
paign,  as  well  as  large  scale  PR.  support. 

Tiger  Balm  already  sells  more  than 
20  million  jars  annually  throughout  the 
world  and  has  a  full  produce  license 
for  Britain. 


Available  in  Regular  White  or  Extra  Strong  Red,  it 
contains  no  animal  fats  or  chemicals  and  the  new, 
unique  packaging  sets  it  apart  from  its  competitors 
on  the  shelf. 

Tiger  Balm  is  ready  to  spread  across  Britain,  so 
make  sure  your  customers  start  rubbing 
shoulders  with  the  Tiger. 

Contact  LRC  Products  Ltd., 
North  Circular  Road,  London  E4  8QA. 
Telephone:  01-527  2377. 

LRC  Products  Ltd  is  a  member  of  London  International  Group  pic. 


TIGER  BALM 

Traditional  effective  relief  for  aching  muscles. 


new: 


'Put  your 
money  .  .  . '  says 
PGC  chairman 

The  Government  should  produce 
genuine  financial  incentives  for 
high  street  pharmacists  to  make 
their  service  more  efficient  and 
effective,  says  Pharmaceutical 
General  Council  (Scotland) 
chairman  Ian  Mullen. 

Mr  Mullen  said  on  Wednesday  that  the 
PGC  would  be  seeking  urgent  meetings 
with  the  Scottish  Home  and  Health 
Department  as  soon  as  the  Government's 
pharmacy  health  care  White  Paper  is 
published,  probably  later  on  this  month. 

"We  are  in  a  position  to  provide 
effective  health  education,  adivse  on  more 
efficient  drug  prescribing  and  institute 
patient  registration  schemes  for  groups 
who  may  be  at  risk  from  complicated  drug 
regimes,"  Mr  Mullen  said.  "We  could  also 
have  a  much  greater  involvement  with  the 
supply,  storage  and  use  of  drugs  in 
residential  homes." 

But  he  warned:  "We  are  still 
expressing  concern  about  how  community 
pharmacists  will  be  paid  for  the  various 
items  of  service  involved  in  the  extended 
role  envisaged  by  Nuffield.  The 
Government  must  supply  genuine 
incentives  if  the  proposed  extended  role 
for  pharmacists  is  to  be  effective. 

"We  believe  patients  deserve  a  more 
effective  health  service  and  we  are  ready 
to  co-operate  with  Government  in 
improving  the  scope  of  the 
pharmaceutical  service,"  Mr  Mullen  went 
on.  "But  as  an  organisation  we  have  to 
make  it  clear  that  we  are  ready  to  oppose 
with  all  the  means  at  our  disposal  any 
attempt  to  introduce  measures  which 
would  be  detrimental  to  Scottish 
contractors." 

Seasonal  call 

Pharmacists  in  London  and  the 
Home  Counties  are  invited  to  join 
others  in  providing  a  consumer 
information  service  this  Christmas. 

Christmas  Line,  run  by  Capital  Radio, 
I.WT  and  Thames  TV,  provides  free 
information  to  Londoners  at  the  holiday 
period:  last  year  it  took  10,000  calls,  many 
were  trying  to  find  an  open  chemist. 

Those  wanting  to  join  the  service, 
which  will  run  from  December  24  to 
December  28,  can  contact  Christmas  Line, 
LWT,  South  Bank  Television  Centre, 
London  SE1  9LT  (Tel:  01-261  3750). 
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Evans  Medical  marketing  executive  Karen 
Eggleton  meets  John  Grey  of  the  National 
Children's  Home  at  a  service  at  St  Paul's 
Cathedral  to  launch  their  "Wintercare" 
appeal  to  raise  £10,000  for  the  charity.  The 
appeal  runs  until  January  29,  1988,  and 
Evans  will  donate  a  token  for  50p  for  every 
outer  of  OTC  products  ordered  through 
reps.  When  the  appeal  ends  Evans  will 
exchange  the  tokens  for  cash,  which  will 
be  sent  to  NCH 


FPCs'  budget  up 
5pc  for  1988 

Provision  was  made  for  family 
practitioner  committees  in  record 
increases  in  funding  for  the  NHS 
announced  by  the  Government  on 
Tuesday. 

The  new  money  allows  for  higher 
forecast  demand  and  further  service 
improvements.  John  Moore,  Social 
Services  Secretary,  explained  that 
spending  on  the  health  service  overall 
would  increase  by  £1.1  billion  of  £17.6 
billion  next  year.  Spending  on  family 
practitioner  services  is  due  to  rise  to  £4.2 
billion  next  year,  an  increase  of  5  per  cent 
in  real  terms. 


PPRS  unaffected 
by  EEC  Directive 

Neither  the  voluntary  price 
regulation  scheme  nor  the  limiting 
of  brand  name  drugs  available  on 
prescription  are  likely  to  be  affected 
by  a  proposed  EEC  Directive  on  the 
pricing  of  medical  products. 

According  to  the  Government  the 
principle  aim  of  the  Directive  is  to 
eliminate  arbitary  and  unfair  action  by 
member  states  by  ensuring  transparency 
in  pricing.  The  procedures  envisaged 
would  permit  pricing  mechanisms  to  be 
open  to  scrutiny. 

In  readiness  for  a  debate  on  the  issue 
the  Government  has  tabled  a  motion 
seeking  endorsement  of  its  intention  that 
the  adoption  of  such  measures  will  be 
consistent  with  the  arrangements 
operating  in  the  UK  at  present. 

£lm  opening 

A  new  £lm  pharmacy  at  South 
Cleveland  Hospital. 
Middlesborough.  was  officially 
opened  last  week  by  former 
Pharmaceutical  Society  president 
Dr  Geoffrey  Booth. 

The  pharmacy,  which  is  the  largest  in 
the  Northern  Regional  Health  Authority, 
has  eight  main  areas  covered  by  59  rooms 
and  includes  facilities  for  sterile  and  non- 
sterile  manufacture,  cytotoxic  work  and 
radiopharmaceuticals.  It  is  expected  to 
become  the  main  manufacturing  source  of 
non-commercially  available  medicines  for 
the  Southern  part  of  the  region,  producing 
small  volume  sterile  items  such  as  eye 
drops  and  larger  volume  non-sterile 
products  such  as  dermatologicals. 


PSGB  branches  have  it  taped 


Local  branches  of  the  Pharmaceutical 
Society  have  all  been  sent  a  taped  report  of 
highlights  of  this  year's  British 
Pharmaceutical  Conference  in 
Manchester,  with  the  request  that  is  played 
to  members  at  meetings. 

After  a  stirring  upbeat  musical 
introduction  the  report  launches  straight 
into  the  opening  session.  Mrs  Edwina 
Currie,  Junior  Health  Minister,  gives  a  few 
suitably  non-committal  words  about  the 
hospital  pharmacy  crisis,  followed  by 
some  more-to-the-point  comments  from 
PSGB  president  Bernard  Silverman. 

The  taped  report  covers  all  aspects  of 
the  conference,  from  the  exhibition  and 


banquet,  to  the  excursion  down 
Coronation  Street.  The  production  is 
professional,  as  one  would  expect  from 
reporters  working  for  BBC  Radio. 

Coverage  of  the  conference  sessions  is 
perhaps  rather  brief.  Whether  this  is 
because  the  reporters  found  some  of  the 
subject  matter  difficult  to  comprehend,  or 
it  was  felt  extra  coverage  would  make  the 
report  unacceptably  long  is  a  moot  point. 
However,  the  report  does  manage  to  catch 
the  flavour  of  conference  and  on  balance 
the  experiment  must  be  worth  repeating 
next  year,  especially  bearing  in  mind 
Council's  determination  to  improve 
communication  with  the  membership. 
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by  Xrayser 


m  ^ratted  moite 
to  cut  wastage 

In  a  spirit  of  co-operation  envisaged 
by  Nuffield,  doctors  and 
pharmacists  in  Hampshire  have  got 
together  in  a  bid  to  reduce  drug 
wastage  in  the  county. 

Prompted  by  the  Family  Practitioner 
Committee,  Hants  Local  Pharmaceutical 
and  Medical  Committees  have  agreed  a 
number  of  recommendations  on 
prescribing  which  have  been  sent  out  the 
county's  1,000  doctors.  They  include  a 
standardisation  to  28  days  supply,  a  two 
week  trial  lor  new  medicines  instead  of  a 
month,  greater  use  of  calendar  packs  and 
five  day  courses  of  antibiotics  rather  than 
seven. 

The  recommendations  were  hammered 
out  by  LPC  and  LMC  chairmen,  leff 
Holloway  and  Dr  John  Happel,  before 
getting  the  backing  of  the  two  committees. 
Mr  Holloway  told  C&D  that  extrapolations 
from  national  figures  had  led  the  FPC  to 
the  conclusion  that  £3. 5m- worth  of  drugs 
out  of  a  total  bill  of  £35m  were  being 
thrown  away  needlessly. 

"Dr  Happel  and  I  prepared  the 
document  between  us,  knowing  the 
thoughts  and  opinions  of  our  committees," 
Mr  Holloway  told  C&D.  And  he  reports 
that  the  FPC  were  so  impressed  by  the 
final  version  "that  they  included  it  in  this 
year's  annual  programme  as  well  as 
sending  it  out  to  each  GP". 

Now  it  is  up  to  the  GPs.  Mr  Holloway 
hopes  prescribing  patterns  will  change, 
but  he  accepts  that  old  habits  die  hard. 
"It's  going  to  be  difficult  for  some  doctors 
to  get  away  from  the  automatic  'one  go's 
mitte  28'  antibiotic  treatment,"  he  says. 

Mr  Holloway  says  the  co-operation 
between  the  two  committees  is  another 
aspect  of  a  growing  interprofessional 
relationship  in  Hampshire.  "When  you  get 
together,  you  find  many  areas  of  mutual 
interest,"  he  says.  The  best  way  to  give 
patients  information  on  dosage  and  side 
effects  was  also  discussed. 

recall 

Distributors  have  been  requested  to  recall 
all  containers  of  DDSA  chlorpromazine 
tablets  lOOmg,  pack  size  500  tablets,  batch 
5298F.  Containers  should  be  returned  to 
Sigma  Pharmaceuticals  pic,  PO  Box  233, 
Watford  WD2  4PJ  or  the  manufacturers 
direct  for  full  credit. 


Only  last  week,.. 

Funny  thng,  isn't  it,  the  very  week  after  I 
was  talking  about  us  being  guilty  in  law  if 
we  dispense  a  forged  script,  no  matter  how 
good,  to  read  of  a  pharmacist  arrested  for 
contraventions  of  the  Medicines  Act,  even 
though  from  the  report  (C&D  October  31, 
p861)  it  appears  it  was  he  who  alerted  the 
police  when  he  became  suspicous  of  the 
woman  who  was  presenting  the  scripts. 
Since  the  judge  told  him  the  basis  of  the 
prosecution  was  his  "carelessness"  rather 
than  a  deliberate  supply  he  was  not  fined, 
merely  ordered  to  pay  some  £350  costs!  I 
suppose  he  must  count  himself  lucky! 

Since  his  conviction  followed  a  police 
prosecution  we  have  to  ask  if  now  he  will 
find  himself  up  before  the  Statutory 
Committee.  A  crucial  consideration  would 
appear  to  be  whether,  in  calling  the  police, 
he  unwittingly  started  a  retrospective  look 
at  the  scripts  already  dispensed  in  which 
case  it  would  not  look  like  perfect  justice. 
The  trouble  is  that  when  you  know  you 
have  served  a  forger,  looking  back  must 
bring  a  whole  new  dimension  to  the 
critical  examination  of  what  was 
written . . . and  how!  Maybe  the  forgeries 
were  pretty  obvious  and  he  ought  to  have 
twigged  what  was  happening  first  time  out. 
But  what  if  they  weren't? 

I  run  three  checks  on  my  scripts.  The 
first  when  received,  the  second  when 
labelling,  the  third  when  giving  out  or 
wrapping  for  collection.  With  Controlled 
Drugs  I  make  four,  because  the  entries  in 
the  CD  ledger  demand  a  careful  look.  But 
what  would  you  do  if,  say,  when  filing  the 
scripts  later  you  see  afresh  the  way  the 
quantity  was  written,  and  begin  to  have 
doubts  about  it?  It  is  not  a  nice  situation, 
when  instead  of  feeling  you  should  persue 
the  matter  with  the  GP,  you  know  that  if 
you  do,  it  is  possible  you  may  find  yourself 
in  serious  trouble. 

New  life  for 

old  legs?  

I  take  a  bit  of  stick  over  sugical  stockings. 
Because  of  family  history  I  have  an  interest 
in  helping  folk  with  varices.  My  staff, 
however,  pretend  my  interest  is  in  looking 
at  a  lovely  pair  of  legs.  It's  true,  too,  but 
unfortunately  the  realities  I  deal  with 
usually  fall  a  bit  short  of  the  ideal! 

So  do  the  stockings  we  have  to  provide 
under  the  NHS.  Old  fashioned,  out  of  date, 
difficult  to  put  on,  especially  for  the 
elderly,  they  give  little  joy  to  fitter  or 
wearer.  I  have  just  supplied  a  pair  of 
Thrombex  to  a  private  customer.  Beautiful 
I   stockings,  light,  strong,  elegant.  The  news 


of  a  new  Tariff  which  will  simplify  hosiery 
scripts  must  be  warmly  welcomed  even 
though  it  is  ten  years  too  late. 

But  what  I  like  best  of  all  is  the  new 
specification  which  lays  out  what  each  of 
the  three  new  classes  of  garment  is  to  do.  I 
hope  I  am  not  reading  too  much  into  it  by 
asking  if  it  means  we  will  be  free  to  supply 
whatever  product  covers  the 
specification.. 

For  my  part,  with  a  fair  bit  of 
experience  behind  me,  I  hope  for  a 
continued,  even  an  expanded  trust 
between  GP  and  fitter  which  might  allow 
us  more  leeway  over  what  product  is 
supplied. 

Cytotoxic!  

I'm  a  bit  embarrased.  When  I  read  the 
article  on  pharmacy  practice  concerning 
cytotoxics  {C&D  October  31  p884)  I  noted 
I  have  patients  using  the  first  four  listed. 
Thank  goodness  I'm  anonymous.  I  had  not 
taken  special  precautions.  But  I  will 
tomorrow  and  put  the  packs  aside  into  a 
special  outer  container  with  appropriate 
warnings.  How  easy  it  is  to  overlook  this 
sort  of  thing  especially  when  products  are 
not  commonly  used. 

A  matter  of 
recall  

Instant  recall  is  not  a  quality  I  possess.  My 
father  used  to  say  my  memory  was  capable 
of  retaining  only  those  things  which 
effortlessly  engaged  my  genuine  interest.  I 
have  had  to  construct  elaborate  means  of 
recall  to  guide  myself  through  exams,  and 
in  business  generally,  often  cursing  an 
intellectual  inheritance  which  allows  me  to 
grasp  concepts  with  ease . . .  and  to  lose 
them  just  as  easily. 

But  there  are  other  types  of  recall.  One 
Southampton  pharmacist  wants  no  part  of 
them,  and  having  read  his  terse  statement, 
I'm  not  at  all  sure  that  I  don't  agree  with 
him.  I  had  not  realised  that  FPCs,  as 
autonomous  bodies,  were  now  being  made 
responsible  for  the  transmission  of  drug 
recall  notices.  I  had  not  the  subtlety  to 
recognise  the  difference  between  using 
the  current  early  warning  messages  for 
stolen  scripts  and  the  like,  and  for  drug 
recall  notices.  I  pass  on  such  messages  at 
my  own  expense  as  a  matter  of  course,  an 
extension  of  my  professional  responsibility. 

But  it  isn't  right.  It  can  take  a  great  deal 
of  time  to  get  through  to  the  next  in  line,  let 
alone  pass  the  message.  If  we  are  being 
asked  to  do  it,  then  surely  a  contract  is 
implicit  in  the  request,  for  which  we  could 
quite  reasonably  render  an  account  to  the 
FPC.  I  suggest  a  minimum  of  £5  per  call. 
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"I  EXPECT  TO  GET 
THROUGH  50  GROSS  IN  THE 
NEXT  FEW  MONTHS: 


A  rather  extravagant  claim,  you  may  be  thinking. 
But  as  well  as  being  a  serious  business,  having 
fun  has  become  big  business  in  the  last  year. 
And  AIDS  is  the  culprit 

It  is  generally  accepted  that  the  use  of  a  condom 
can  reduce  the  risk  of  infection. 

Hence  Mates  Healthcare's  recent  foray  into  the 
condom  market. 

Mates  are  made  in  America  by  one  of  the  world's 
leading  manufacturers. 


The  range  includes  Natural  Mates,  Ribbed  Mates 
and  Coloured  Mates.  All  of  which  carry  the  official 
BSI  Kite-mark 

They  are  just  as  reliable  and  sensitive  as  other 
condoms.  But  they  actually  cost  a  good  third  less. 

So  they're  easier  on  the  pocket  too. 

We've  been  joined  in  the  protection  business  by 
many  forward  thinking  chemists. 

Thanks  to  them  and  their  invaluable  support, 
Mates  are  far  more  widely  available 


What's  more,  although  Mates  cost  less  than  other 
brands,  we'll  still  make  a  healthy  profit. 

Every  penny  of  which  will  go  to  fund  the  fight 
against  AIDS 

The  beneficiaries  will  include  counselling  services 
and  hospices  for  victims  of  the  disease. 

Not  to  mention  both  education  and  information 
programmes  in  'Safe  Sex'  for  the  young. 

All  in  all,  it's  our  avowed  aim  to  stop  the  spread  of 
AIDS.  So  spread  the  word. 

MATES.  YOU  MAKE  LOVE.  THEY  MAKE  SENSE. 


CRIFTOS 


PECIALITIES 


S&N  Regard 
system  

Smith  &  Nephew  have  just  launched  a  new 
urine  collection  system,  under  the  Regard 
brand  name,  designed  for  intractable  male 
urinary  incontinence. 

The  system  comprises  a  sheath  and 
liner,  leg  bags  and  overnight  drainage 
bag.  The  Regard  sheath,  available  in  four 
sizes  (case  quantity  30,  £27)  features  a 
wide  bore  outlet  tube  with  a  bubble  to 
avoid  occlusion  of  the  outlet  through 
kinking  of  the  tube.  It  also  has  a  beaded 
rim  for  ease  of  use.  The  liner  is  extremely 
extensible,  and  the  adhesive  is  hypo- 
allergenic  and  very  secure  without  being 
too  aggressive,  say  S&N. 

The  leg  bags  have  a  non-return  valve 
to  prevent  urine  reflux  towards  the  penis;  a 
wide  bore  inlet  tube  and  a  ridged 
connector  to  grip  the  sheath  or  catheter 
securely;  a  fabric  back  for  patient  comfort 
and  a  simple  tap  mechanism.  One  end  of 
the  tap  is  stippled  so  that  partially-sighted 


patients  can  ensure  the  tap  is  closed. 

The  leg  bags  come  in  four  sizes,  350ml 
(10  £19.74)  and  500ml  (10  £19.89)  short 
inlet  bags  for  wearing  on  the  thigh  and 
500ml  (10  £19.99)  and  750ml  (10  £19.96) 
long  adjustable  length  tube  bags  for 
wearing  on  the  calf.  The  overnight 
drainage  bag  (10  £7.50)  has  a  capacity  of 
1.9  litres  and  is  of  a  re-useable  design.  It 
can  be  connected  to  the  leg  bag  for  a  link 
system  or  directly  to  the  sheath  or  catheter 
if  preferred. 

All  bags  are  supplied  sterile.  The 
system  is  available  on  the  Drug  Tariff. 
Smith  &  Nephew  Medical  Ltd,  PO  Box  81, 
HessJe  Road,  Hull  HU3  2BN. 

Novo  freephone 

Novo  Laboratories  are  launching  a 
Freephone  service  for  pharmacists, 
doctors  and  nursing  staff  to  advise  them  on 
current  changes  in  insulin  therapy. 
Pharmacists  should  dial  100  and  ask  for 
Freephone  Novo  Insulin.  Novo 
Laboratories  Ltd,  Ringway  House,  Bell 
Road,  Daneshill  East,  Basingstoke,  Hants. 


Gyno-Pevaryl 
addition  

Ortho-Cilag  are  adding  Gyno-Pevaryl 
Cream  to  their  range  of  vaginal  products. 
The  white,  non-perfumed  cream  contains 
1  per  cent  econazole  nitrate  and  is 
indicated  for  the  treatment  of  vulvitis 
associated  with  candidal  vaginitis,  and  for 
balanitis.  It  is  available  in  15g  (£1.74)  and 
30g  (£3.45  both  prices  NHS)  packs  and  the 
minimum  order  quantity  is  10  tubes. 
Ortho-Cilag  say  they  will  be  actively 
promoting  the  product  from  mid- 
November.  Product  Licence  number  is 
0076/0060.  Ortho-Cilag  Pharmaceutical 
Ltd,  POBox79,  Saunderton,  High 
Wycombe,  Buckinghamshire  HP14  4HJ. 

Schering  Health  Care  are  introducing 
Ultravist,  non-ionic  contrast  med  a  in  a 
range  of  iodine  concentrations  of  240,300 
and  370  mg/ml.  Schering  Health  Care  Ltd, 
Hospital  Diagnostics  and  Pharmaceuti- 
cals, The  Brow,  Burgess  Hill,  West  Sussex. 


MORGANS- 
POMADE 
-alive  and  very  well 

T'he  Company,  our  famous  Pomade,  and 
all  our  other  products  are  doing  very 
well,  thank-you. 

Of  course  you  know  this.  But  because  of 
a  development  of  their  own  label  policy  one 
of  the  multiples  is  no  longer  stocking  our 
products,  which  has  given  retail  customers 
the  idea  that  they  are  no  longer  available. 

As  one  door  closes  another  opens.  We 
hope  this  will  mean  more  sales  for  all 
independent  chemists.  For  our  mutual 
benefit  do  spread  the  word  around,  not  only 
by  stocking  our  products  but  also  by  letting 
your  customers  see  for  themselves  that 
Morgan's  preparations  have  a  unique 
position  in  the  market  place  of  today. 

Product  brochure,  price  lists,  point-of- 
sale  on  request. 
MORGAN  S  POMADE  CO  LTD 
Colewood  Road  Industrial  Estate 
vfc^,    Swalecliffe,  Whitstable,  Kent 
Tel:  0227  792761 


lodosorb  (cadexomor  iodine),  the  wound  cleaning  and  healing 
compound  for  pressure  sores  and  venous  ulcers  is  to  be  marketed 
by  wound-care  specialists,  Perstorp  Pharma  Ltd.  lanssen 
Pharmaceuticals  are  now  sole  distributors  of  lodosorb  in  the  UK. 
Janssen  Pharmaceuticals  Ltd,  Grove,  Wantage,  Oxon  OX12  0DQ. 

Syntex  say  they  will  be  removing  tartrazine  dye  from  Noriday 
tablets  resulting  in  white  tablets.  The  change  is  effective  from  BN 
01836  onwards.  Syntex  Pharmaceuticals  Ltd,  Syntex  House,  St 
Ives  Road,  Berkshire  SL6 1RD. 

Thames  Laboratories  are  introducing  a  new  sachet  pack  of 
Bioplex  (carbenexolone  sodium  BP  1  per  cent  w/w)  for  the 
treatment  of  aphthous  mouth  ulcers.  The  new  pack  contains  24x2g 
sachets  (£9.20  retail),  and  is  prescribable  on  an  FP10.  The  sachets, 
which  have  been  designed  for  greater  patient  compliance,  will 
replace  the  securitainer  pack.  Distributors  are  Farillon  Ltd, 
AshJordRoad,  Romlord,  Essex  RH38LE. 

On  exhaustion  of  the  present  stock  of  Anusol  HC  ointment  15g, 
the  pack  will  be  replaced  by  one  of  25g.  After  the  15g  packs  are 
exhausted  orders  will  be  met  with  the  same  number  of  25g  (£4.57) 
packs  automatically.  The  product  licence  for  the  15g  packs 
remains  in  force,  and  stock  need  not  be  returned.  The  same 
change  will  be  made  with  Anugesic  HC  cream  15g  towards  the 
end  of  November.  William  R.  Warner  &  Co  Ltd,  Mitchell  House, 
Southampton  Road,  Eastleigh,  Hants  S05  5RY. 

Kent  Pharmaceuticals  have  added  another  six  lines  to  their 
generic  list,  at  the  following  offer  prices: — 

isosorbide  mononitrate  20mg  (100  £7.12),  co-codamol  (500  £5.20), 
codydramol  (500  £6.34),  frusemide  20mg  (250  £1.30), 
dihydrocodeine  30mg  (500  £11.35),  metronidazole  400mg  (100 
£2.09).  The  offer  prices  close  at  the  end  of  November.  Kent 
Pharmaceuticals  Ltd,  Letraset  Site,  Wotton  Road,  Ashford,  Kent 
TN232LL. 

Tachostyptan  Batch  no.  CCAA5001,  expiry  March  1988,  has 
been  found  to  contain  labelling  error.  Any  remaining  stock  should 
be  returned  to  Consolidated  Chemicals  Ltd,  Abbey  Road, 
Industrial  Estate,  Wrexham,  Clwyd,  for  credit. 
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FOR  BEST  RESULT 
PLANT  NOW! 


QUICK  GROWING 

Responds  well  in  a  light 
open  area  instore  where 
it  will  quickly  become  an 
attractive  feature  in  any 
seasonal  display. 

HIGH  PROFIT 
POTENTIAL 

Very  quickly  establishing, 
with  a  superb  display  of 
Tommee  Tippee's  best 
selling  first  toys  that  sell 
themselves.  All  under 
£5,  with  most  under  £2. 

A  PROVEN 
WINNER 

Last  year  many  retailers 
reaped  the  benefits  of 
planting  our  TOY  TREE 
early  to  catch  the  short 
Christmas  season. 


Don't  delay  —  plant  now 
for  best  results.  Contact 
your  Tommee  Tippee 
representative  or  dial  1 00 
and  ask  for  FREEFONE 
JACKEL.  Judith  Brown, 
will  be  happy  to  take 
your  order. 

Tommee  Tippee 

- 


TART     IN  LIFE 


Jackel  International  Limited,  Cramlington,  Northumberland  NE23  7RH.  A  Mayborn  Group  Company. 


SINCE  WE'VE  ALWAYS  MADE  THE  BEST 
BATTERIES  WHAT  HAVE  YOU  ALWAYS  MADE? 


Ever  Ready  is  one  of  Britain's  most  successful 
companies. 

Our  name  is  and  always  will  be  synonymous 
with  quality  batteries. 

Not  only  are  we  overall  market  leaders. 

We've  even  shrugged  off  the  formidable  chal- 
lenge of  Duracell  in  the  long  life  battery  sector 
and  now  Gold  Seal  is  the  fastest  growing  alkaline 
battery  on  the  market. 

We're  also  brand  leader  in  torches  and  cycle 
lamps. 

Naturally,  none  of  that  has  been  achieved  by 
accident. 

Firstly,  our  expertise  in  battery  and  torch  tech- 
nology is  second  to  none. 

Secondly,  we've  always  heavily  supported  our 
brands  with  advertising  and  promotions.  (This  year, 
for  example,  we're  investing  over  £7m.) 

And  most  important  of  all,  we've  always  been 
committed  to  a  mutually  profitable  relationship  with 

the  trade. 

In  other  words,  with  Ever  Ready  you'll  never 
be  short  of  the  readies. 

To  coin  a  phrase. 


nelsons 
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Hy  penal 
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1  ,: 

-  Brand 
Leader! 

-  Profit 
Leader! 
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FROM 

EADING  WHOLESALERS 
UNICHEM,  VESTRIC, 
ACARTHYor  NELSON 


A.  Nelson  &  Co  Ltd,  5  Endeavour  Way,  Wimbledon, 
London  SW19  9UH  Tel:  01-946  8527 


COUNTERPOINTS 


Sore  point 


Napp  Laboratories  have  launched  Brush 
Off  cold  sore  treatment  containing 
povidone  iodine  USP  10  per  cent  w/v. 

The  8ml  solution  comes  with  an 
applicator  brush,  and  retails  at  £1 .49.  It  is 
GSL.  Napp  Laboratories  Cambridge 
Science  Park,  Milton  Road,  Cambridge. 


Sterile  solution 
from  Coloplast 

Coloplast  Ltd  are  introducing  a  sterile 
version  of  the  Conveen  Contoured  leg 
bag. 

It  is  suitable  for  patients  who  require  a 
sterile  drainage  bag,  such  as  those  with  in- 
dwelling catheters,  without  compromising 
sterility  and  the  associated  risk  of  urinary 
tract  infections.  A  pack  of  10  bags  costs 
£19,  and  is  available  on  the  Drug  Tariff, 
say  Coloplast  Ltd,  Bridge  House,  Orchard 
Lane,  Huntingdon  Cambs  PE18  6QT. 


Codis  display 

Codis  is  currently  on  promotion  through 
wholesalers  and  Reckitt  and  Colman 
representatives. 

POS  backs  the  bonus  deal,  along  with 
a  leaflet  for  the  pharmacist  examining  the 
options  available  when  recommending  a 
strong  analgesic,  and  a  competition  in 
which  both  the  pharmacist  and  assistants 
have  two  opportunities  to  win  cash  prizes. 
The  material  stresses,  the  product's  use  in 
arthritis  and  other  types  of  inflammatory 
pain.  Reckitt  and  Colman  Products  Ltd, 
Dansom  Lane,  Hull. 


Winter  warmers 

Wellcome  Consumer  Division  are  running 
a  special  winter  bonus  offer  on  Actifed  and 
Sudafed. 

For  Actifed  and  Sudafed  expectorant, 
15-39  cases  are  being  charged  12  as  11, 
and  on  40  cases  12  as  10.  And  three  to  five 
cases  of  Sudafed  Co  tablets  are  charged 
12  as  11,  and  for  six  cases,  12  as  10. 

A  f  ree-to-enter  Wellcome  Winter 
display  draw  gives  pharmacists  the  chance 
to  win  an  all  expenses  paid  holiday 
weekend  in  a  top  hotel  including  locum 
fees  of  up  to  £80  per  day.  Wellcome 
Consumer  Division,  The  Crewe  Hall, 
Crewe.  Cheshire  CW1 1UB. 

Simple  move 

Numark  are  introducing  simple  linctus 
100ml  (£0.43)  into  the  Nucross  range.  The 
product  is  introduced  in  the  December 
Profitline  with  a  10  per  cent  discount. 
Independent  Chemists  Ltd,  51  Boreham 
road,  Warminster,  Wilts. 


Bioglan  safeguard 

Bioglan  Laboratories  have  introduced  the  Microshield,  a  single- 
use  protective  device  for  use  in  mouth  to  mouth  resuscitation 
which  minimises  the  need  for  alteration  in  the  basic  technique. 

It  provides  a  physical  barrier  between  the  unconscious  patient 
and  the  rescuer.  Features  include  a  non-return  valve  which 
prevent  secretions  from  the  patient  making  contact  with  the 
rescuer,  and  a  pliable  barrier  membrane  which  forms  a  positive 
mouth  seal  by  conforming  to  the  patient's  facial  contours.  A 
mouthpiece  which  depresses  the  tongue  —  thus  clearing  the 
airway  —  holds  the  Microshield  in  place  during  operation,  says 
the  company. 

It  is  packed  in  a  small  carrying  case  suitable  for  pockets  or 
handbags  and  Bioglan  says  the  shield  can  be  returned  to  the  case 
after  use  if  no  suitable  disposal  facilities  are  available.  Each  unit 
retails  at  £5.39.  Discount  offers  are  available  on  request.  Bioglan 
Laboratories  Ltd,  1  The  Cam  Centre,  Wilbur/  Way,  Hitchin, 
Herts  SG4  0TW. 


Autumn  Care 


This  Autumn  sees  a  range  of  promotions  for  Care  Laboratories' 
products. 

Savlon  lipcare  is  being  offered  to  consumers  at  £0.49,  lOp  off 
the  recommended  retail  price.  Special  offer  packs  are  available 
ex-car,  until  December. 

Cepton  products  are  being  advertised  in  women's  "glossy" 
magazines,  and  to  reach  the  teenage  sector  of  this  market  there  la 
a  "Skin  Deep"  educational  package  available  free  to  schools. 

For  the  trade  there  is  an  introductory  parcel  of  Cepton 
products  for  new  stockists.  And  Savlon  Dry  antiseptic  spray  is  now 
available  in  display  outers  of  six  in  addition  to  outers  of  12,  say 
Care  Laboratories  Ltd,  Lindown  House,  Beech  Lane,  Wilmslow, 
Cheshire. 
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Not  to  be 
taken  lightly 


Deciding  on  your  choice  of  generics  suppliei 

is  no  simple  matter 
There's  a  lot  to  be  taken  into  consideration 
like  reliability  of  deliveries,  consistent 
product  quality  and  competitive  prices 
HiUcross  can  meet  every  one  of  these 
requirements  so  when  you  make  your  mind 
up,  there's  really  cnly  one  serious  choice 
Hillcross  Generics  -  it's  quality  delivered 
at  the  right  price 
Please  ask  for  this  _  _  _ 

month's  o«ers  from  HILLCROSS 
your  local  AAH  GROUP  /^r-iirrn(/>0 
WHOLESALER  Ofc/Vfcri/GO 
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COUNTERPOINTS 


Sangers  specials 

This  month  Sangers  are  launching  a 
variety  of  high-margin  deals  for  the  period 
leading  up  to  Christmas. 

Until  Christmas  two  free  micro 
cameras  are  offered  with  every  compact 
camera  ordered  from  a  list  of  over  130. 
SRPs  range  from  £12.95  to  £199.95.  The 
cameras  can  be  sold  or  used  for 
promotion.  During  December  Image  will 
be  advertising  to  the  public  the  offer  of  a 
free  Micro  camera  with  every  compact 
purchased  as  listed. 

Also  on  offer  are  "picture  box" 
compact  camera  outfits,  which  will 
include  a  Halina  HI 70  35mm  compact, 
personal  stereo  cassette  player,  a  Barclay 
pocket  album  60,  a  Kodak  GA135-24  film, 
and  a  Duracell  pack  of  MN1500  (£39.95). 

Margins  of  up  to  70  per  cent  are  on 
offer,  while  stocks  last,  with  Oyster  and 
Cobra  camera  bags.  Savings  of  over  £5  on 
an  Oyster  Super  Zoomster  and  £1.50  on  a 
Cobra  Minimax  super  are  available. 

A  special  purchase  of  Hamimex  28-205 


zoom  lenses  f3. 5/5.2  is  offered  at  £89  (SRP 
£129.95),  with  Canon,  Minolta,  M42, 
Nikon,  Olympus  and  PKA  fittings. 

During  November  and  December 
Sangers  are  offering  a  free  Cobra  CXI 50 
flashgun  (SRP  £9.95)  with  every  order  for 
10  mixed  Cobra  flashguns.  The  new 
extended  range  of  Cobra  flashguns, 
including  the  models  for  Minolta 
Autofocus  cameras,  will  be  available  from 
the  end  of  November.  Purchases  on  the 
special  deal  should  be  made  through 
Sangers  Area  Sales  Manager.  Sangers 
Wholesale  Ltd,  Priory  House,  Pitsford 
Street,  Birmingham  B18  6LX. 


Ultra  packs  

Ultra  Pampers  disposable  nappies  are  now 
packed  in  Polybags,  the  packs  mums 
prefer,  say  makers  Proctor  &  Gamble. 

Super  are  in  52s,  maxi  in  44s  and  88s, 
maxi  plus  in  40s  and  80s.  The  company 
have  a  reverse  charge  sales  line  on 
091-261  0694.  Proctor  &  Gamble  Ltd,  PO 
BoxlEE,  Gosforth  NE99 1EE. 


LRC  aim  for 
women  buyers 

From  November  9  Durex  will  be 
appearing  on  ITV's  "Nightime"  television 
in  London,  TVS,  Anglia  and  Central. 

The  advertisement  is  aimed  at  a 
youthful  audience  and  runs  for  16  weeks. 

Packaging  for  Durex  Gossamer  has 
been  redesigned  and  the  product 
improved  to  appeal  to  women  aged  18  to 
25  years,  a  group  which  is  increasingly 
working  for  protection  against  sexually 
transmitted  diseases,  say  LRC. 

The  new  Gossamer  has  a  thickness  in 
the  upper  quartile  of  the  British  Standards 
Institution's  specification,  and  has 
nonoxynol  9  at  8  per  cent  w/w. 

The  new  packaging  is  described  as 
"soft  and  feminine"  with  the  BS  kitemark 
strongly  featured.  A  grey  and  peach  wallet 
for  carrying  three  condoms  is  to  be 
available  with  one  proof  of  purchase  as  a 
launch  promotion,  say  LRC  Products  Ltd, 
North  Circular  Road,  London  EC4  8QA. 


Swallow  whole 
not  chewed 


There's  no  need  to  chew  over  many  lists  of 
products  and  prices  when  you're  ordering  your 
generics  Hillcross  Generics  provide  a  monthly 
listing  of  special  offers  giving  you  all  the 
information  you  need  to  know,  regularly 
That's  backed  up  with  rapid  efficient  delivery 
and  consistent  product  quality  Everything, 
m  fact,  to  make  Hillcross  very  easy 
to  take  indeed. 
Hillcross  Generics  -  it's  quality  delivered  at  the 
right  price. 

™'S1^L,P  HILLCROSS 

your  local  AAH  GROUP  A"vf~'»  <£*ra#/'"*0 
WHOLESALER  ofc*Vfeff#GO 


HtB  back  Bio  Harmony 

Press  advertising  supporting  the  launch  of  Bio  Harmony  runs  in 
Sunday  Express,  You  magazine  Good  Housekeeping,  Woman  & 
Home,  Executive  Woman  and  health  magazines  this  month  and 
next,  say  suppliers  H.t.B.  (UK). 

The  product,  developed  by  a  Japanese  doctor,  is  claimed  to 
have  similar  effects  to  superoxide  dismutase  (SOD)  which  is 
thought  to  "mop  up"  free  oxygen  radicals  in  the  body.  It  is 
available  from  Unichem  and  other  wholesalers,  say  H.t.B.  (UK) 
Ltd,  60  Osmondthorpe  Lane,  Leeds  LS9  9EF. 

Silk  surprise  from  Alberto 

Alberto  Culver  are  running  a  pre-Christmas  consumer  offer  of  a 
personal  organiser  on  the  Natural  Silk  range. 

Consumers  have  to  send  in  two  proofs  of  purchase,  together 
with  a  cheque  for  £9.75,  to  receive  a  real  leather  organiser  worth 
£19.95.  The  offer  includes  free  membership  of  the  Natural  Silk 
Club.  Alberto  Culver  Company,  Houndsmill Industril Estate, 
Telford  Road,  Birmingham,  Hants. 


Tiger  on  the  prowl  

LRC  have  acquired  distribution  of  Tiger  Balm  analgesic  rub  and 
are  planning  to  achieve  nationwide  coverage. 

The  company  say  they  will  be  spending  £250,000  on  a  national 
advertising  campaign,  and  are  also  providing  PR  support.  LRC 
Products  Ltd,  North  Circular  Road,  London  E4  8QA. 

Kodak  have  produced  a  new  brochure  on  their  black  and  white 
photographic  products  intended  as  a  reference  primarily  for 
photographers  and  printers.  It  covers  paper,  film,  and  chemicals 
and  is  available  free  from  Kodak  professional  photography 
division,  Kodak  Ltd,  PO  Box  66,  Station  Road,  Hemel 
Hempstead,  Herts  HP1 1JU. 
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COUNTERPOINTS 


Outdoor  Girl 


gets  set 


Max  Factor  are  promoting  their  newly 
repackaged  Outdoor  Girl  range  with  a 
special  offer  on  lipsticks. 

Nine  of  the  bestselling  shades  of  push- 


up lipsticks  are  being  offered  as  three 
boxed  sets:  the  Sunrise  collection  — 
cherry  blossom,  morello  pearl,  and 
rambling  rose;  the  Sunset  collection  — 
dusky  rose,  rum  truffle,  and  cinnamon 
frost;  and  the  Moonlight  collection  —  iced 
magenta,  lilac  mosaic  and  magenta 
sunset. 

At  £1.99  the  sets  offer  a  saving  of  £0.56 
over  the  price  of  three  single  lipsticks.  The 
sets  are  boxed  and  come  in  a  display  tray, 
and  the  offer  runs  until  January  or  while 
stocks  last.  Max  Factor,  Waterman's  Park, 
Brentford,  Middlesex. 

Buffing  it  up 

Thomas  Christy  are  extending  their 
skincare  range  with  the  launch  of  a  facial 
buffer. 

The  Christy  facial  buffer  (£1.59)  is 
designed  to  gently  remove  older,  dull 
skin.  It  is  used  with  warm  water  and  either 
a  cleanser  or  soap.  It  is  packaged  in  a 
clear  bag.  Thomas  Christy  Ltd,  Christy 
Estate,  North  Lane,  Aldershot,  Hants 
GU124QP. 


Richardson- Vicks  are  aiming  to  top  the 
charts  this  Christmas  with  a  record  token 
offer  on  Biactol  anti-bacterial  facewash. 
Special  packs  will  contain  an  EMI  record 
token.  The  75ml  size  offers  a  £0.50  token, 
and  the  150ml  £0.70.  Richardson-Vicks 
Ltd,  Rusham  Park,  Whitehall  Lane, 
Egham,  Surrey  TW20  9NW. 


Dietade  Foods  Ltd  have  appointed  Emest 
George  Ltd  as  exclusive  distributors  in  the 
grocery  and  chemist  sector.  Ernest 
George  Ltd,  459  Bath  Road,  Slough. 


Make  easier  profits  from  snap 

decisions 


110  TEF  Pocket  camera 


When  it  comes  to  cameras,  there's  no  easier 
way  to  protit  than  with  Sinus.  That's  because  Sinus 
is  the  easy  choice  for  your  customers  and  tor  you. 

Easy  to  handle  with  a  range  ot  no-nonsense 
cameras  that  give  perfect  results  every  time. 

And  easy  to  sell  with  space-saving  displays 
that  let  customers  buy  'off-the-shelf,  and  eye- 
catching point-of-sale  material  for  fast-moving  sales 
all  year  round. 

Easy! 

SIRIUS 

a  camera  for  all  seasons! 


Contact  your  David  Anthony  Pharmaceuticals 
agent  now  or  direct  at  12  Spindus  Road, 
Speke  Hall  Industrial  Estate,  Speke, 
Liverpool  L24 1YA.  Telephone:  051-486  7117 
Find  out  how  DAP's  special  deals  on 
Sinus  make  profits  easier. 
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MilupQ  lead  everytime. 
Breakfast  time,  dinner  time 

and  tea  time. 


Milupa  are  clear  brand  leaders  in  the  total 
dry  babyfood  market.  Brand  leadership  comes 
from  providing  what  mothers  want. 

Mothers  told  us  they  want  babyfood  by 
mealtimes.  So  Milupa  launched  the  first  ever 
Tea  Time  Savouries  -  of  course  they  were  a 
great  success. 

Now,  by  popular  demand,  we  have 
segmented  our  whole  range  into  Breakfast 
Time,  Dinner  Time,  Tea  Time  and  For  All  Times  to 
make  it  easier  for  your  customers  to  choose. 

And  we  are  advertising  our  "Mealtimes"  in  a 
national  women's  press  campaign  featuring  our 


Little  Experts,  which  shows  our  great  range 
PLUS  a  20p  coupon  off  their  next  purchases. 

To  maximise  your  sales  and  profits  stock  up 
nowand  merchandise  your  shelves  in  Milupa 
Mealtimes. 

Where  Milupa  leads,  the  market  follows. 

milupa" 

Milupa  babyfoods.  The  one 
taste  little  experts  agree  on. 


See  your  Milupa  representative  for  point  of  sale  material  and  planning  your 
Milupa  range  or  call  Ben  Mullen,  National  Sales  Manager  on:  01-573  9966. 


Milupa  House,  Uxbndge  Road,  Hillingdon,  Uxbndge,  Middlesex  UB10  0NE. 


ALL  CYSTEMMES  GO! 

The  highflyer  in  the  self-treatment  cystitis 
market  is  about  to  get  the  kind  of  advertising  support 
that  will  really  send  it  out  of  sight  of  the  competition. 

From  November  through  until  March,  a 
stunning  new  whole  page  colour  advertisement  will 
be  grabbing  the  attention  of  the  readers  of 
women's  weekly  and  monthly  magazines. 

This  major  National  Campaign  will  cover  over 
70%  of  the  key  target  market  and  ensure  that  the 
demand  for  Cystemme  continues  to  grow. 

Cystitis  sufferers  know  what's  good  for  them 
and  if  you  know  what's  good  for  you,  there'll  be 
plenty  of  Cystemme  on  your  shelves  before  lift  off. 

Countdown  commences  now. . .  10 . . .  9 . . . 


ABBOTT  LABORATORIES  LTD.,  QUEENBOROUGH,  KENT  ME11  5EL.  TEL:  (0795)  663371 


COUNTERPOINTS 


November 
with  Numark 

During  November,  Numark  are  offering 
the  following  extra  value  packs  to 
consumers:  Soft  &  Gentle  aerosol  and  roll 
on  Macleans  toothpaste  and  Sunsilk 
hairspray. 

Retailers  are  also  being  offered  the 
opportunity  of  obtaining  a  free  Montme 
quartz  watch,  worth  £37.50  from  Kodak, 
and  Kimberly-Clark  are  offering  Marks  & 
Spencer  vouchers  with  the  Simplicity 
sanpro  range. 

Choice  Buylme  extra  value  packs 
include  Cream  Silk,  Lynx  body  spray  and 
Sure  aerosol  and  roll  on.  Retailers  will  also 
qualify  for  a  free  bottle  of  sherry  when 
buying  the  Whistling  Pops  and  Chupa 
Chups  sherry  pack. 

Family  Carelmes  include  Afrazine, 
Alka  Seltzer,  Andrews,  Bactigras, 
Beechams  powders,  capsules  and  tablets, 
Bhsteze,  Bonjela,  California  syrup  of  figs, 
Clearplan  home  ovulation  test  system, 
Codis,  Gaviscon,  Hedex,  Jelonet,  Karvol, 
Lotussm,  Mac  lozenges,  Milk  of  Magnesia 
liquid  and  tablets,  Mil-par,  Opsite, 
Oraldene,  Radian  B,  Strepsils,  Sudocrem, 
Supradyn  efferevescent  multivitamins, 
Transol,  Transoak,  Transdrop  and 
Transclean.  And  this  month  sees  the 
second  part  of  the  Numark  Winter 
promotion:  "Help  us  help  your  local 
playgroup".  Independent  Chemists 
Marketing  Ltd,  51  Boreham  Road, 
Warminster,  Wilts  BS12  9JU. 

Before  your 
very  eyes... 

E.R.  Howard  have  repackaged  their 
Wizard  air  freshner  and  introduced  a  20 
per  cent  larger  size  at  a  unchanged  price. 

The  company  says  the  new  design  is 
pastel  coloured,  more  romantic  in 
character,  and  less  cluttered  in  style  than 
the  one  it  replaces. 

The  previous  250ml  pack  has  been 


discontinued  and  replaced  by  a  single 
standard  (300ml)  size  with  no  increase  in 
price.  There  is  no  change  in  formulation 
or  variants.  E.R.  Howard  Ltd,  3  in  1 
Works,  Creetmg  Road,  Stowmarket, 
Suffolk  IT14  5BB. 


Reckitt  and  Colman's  Deep  Fresh  Play  Tub 
is  now  available  in  a  special  Christmas 
pack.  The  white  pack  features  a  smiling 
snowman  and  comes  complete  with  a 
"Merry  Christmas"  gift  collarette.  Reckitt 
and  Colman  Products  Ltd,  Danson  Lane, 
Hull  HU8  7DS. 


ON  TV 
NEXT  WEEK 


_ 

GTV  Grampian             U  Ulsler 

B  Border                         G  Granada 

CCenlral                      A  Anglia 

CTV  Channel  Islands  TSWSoulhWesI 

LWT  London  Weekend  TTV  Thames  Telev 

C4Channel4                Bl  TV  am 

STV  Scotland 
(central) 
YYorkshrre 
HTV  Wales  &  West 
sion  TVS  South 
TT  Tyne  Tees 

Actifed: 

All  areas 

Askit  powders: 

GTV,  STV 

Bic  razor 

Bt 

Braun  D3  electric  toothbrush 

:            All  areas 

Deep  Fresh: 

Y 

Fiesta  kitchen  towels: 

All  areas 

Intrigue: 

All  areas 

Karvol: 

All  areas 

Lipcote: 

TT 

Micromark  torches: 

All  areas 

Nurofen: 

All  areas 

Peaudouce  Babyslips: 

Bt 

Philishave  Ladyshave: 

All  areas 

Philishave  Tracer: 

All  areas 

Philishave  Triplehead: 

All  areas 

Philips  Softone  collection: 

STV,  C,  LWT,  TTV 

Sanatogen: 

All  areas 

Strepsils: 

All  areas 

Triogesic: 

Bt  (all  areas) 

V05  hot  oils: 

LWT.TT 

SALES  TO 


NEW  HEIGHTS 

Launching  a  new  cough  remedy  that's 
going  to  be  a  top  seller  is  quite  a  tall  order.  But 
we've  done  it  with  Hills  Adult  Expectorant 


We  are  offering  you  a  brand  new  product  with  al 
proven  formula  to  provide  an  especially  effec- 
tive remedy  for  stubborn  coughs  and  bronchial 
congestion 

To  make  sure  that  Hills  Adult  Expectorant  is 
going  to  have  a  high  profile,  we  are  advertising  it  in 
both  the  Womens  Interest  and  National  press  during 
the  key  winter  months  of  January  and  February. 
Eye-catching,  amusing  and  memorable  ads  featuring 
our  giraffe  and  his  friends  will 
direct  customers  to  your  shop. 

We  are  also  supplying 
attractive  point-of-sale  material 
to  link  with  the  consumer 
campaign 

Stock  Hills  Adult 
Expectorant  when  it  comes 
to  sales,  the  sky's  the  limit 


SPECIAL  INTRODUCTORY 
OFFER  -  15as  12 

Please  order  through  your  local  Jackson 
representative,  your  usual  wholesaler 
or  direct 


Adult 
Expectorant 
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HILLS  PHARMACEUTICALS  LTD 

Hills  Pharmaceuticals  Ltd.,  Talbot  Street, 
Briercliffe,  Burnley  BB10  2JY 

A  member  ot  AAH  Holdings  pic 


AIDS  TO  BUSINESS 


Keeping  an 
eye  out 

A  new  photographic  surveillance  camera, 
claimed  to  be  at  least  20  per  cent  lower  in 
cost  than  any  of  its  nearest  competitors, 
has  been  introduced  by  Cash  &  Security 
Equipment  Ltd.  Called  the  SC-90,  it  is  a 
35mm  film  camera  operating  at  two  frames 
per  second  and  can  be  used  as  a  stand- 
alone camera  or  as  part  of  a  security 
system.  It  can  be  activated  by  a  button, 
cash  drawer  switch,  RF  equipment,  or  by 
linking  in  with  an  alarm  system.  Cash  & 
Security  Equipment  Ltd,  Acrewood  Way, 
St  Albans,  Herts  AL4  0OZ. 


Underneath  the 
lamplight 


Sylvania  have  launched  a  new  range  of 
low  voltage  tungsten  halogen  dichroic 
reflector  display  lamps  with  front  lens  as 
direct  retrofits  for  conventional  types.  Tru- 
Aim  Professional  is  claimed  to  have  an 
improved  light  distribution,  eliminating 
"black  holes"  and  shadowed  lines.  The 
product  includes  a  front  lens  to  control  the 
beam  and  seal  the  lamp.  Sylvania  Ltd, 
OtJey  Road,  Charlestown,  Shipley,  West 
Yorkshire  BD177SN. 


Switched  on? 

A  security  light  switching  sensor,  called 
the  Alertahte,  has  been  introduced  by 
Peak  Technologies  Ltd. 

Made  of  metal,  the  Alertalite  is  claimed 
to  be  vandal  resistant  and  tamperproof .  It 
has  a  20m  range  and  300  sq  m  coverage, 
and  adjustable  head.  Whenever  anyone 
enters  the  protected  area,  the  sensor 
switches  on  the  lights  for  a  preset  time  of 
approximately  two  minutes.  The  unit  can 
be  set  on  site  for  either  "24  hours"  or 
"night  only"  operation. 

The  Alertalite  requires  no  wiring  to 
and  from  control  boxes.  Peak  Technolgies 
Ltd,  Dayson  Works,  Warwick  Road, 
Borehamwood ,  Herts. 
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Rennie 

^Around  4  million  people  each  year  suffer  from  indigestion 
aggravated  by  wind,  causing  that  uncomfortable  bloated  feeling. 

^Now  for  the  first  time,  you  can  offer  a  special  formulation  to  bring 
relief.  New  Rennie  Plus  is  backed  by  the  Rennie  name  and  a  formulation 
with  over  1  5  years  of  successful  prescription  use. 

^Dual-action  Rennie  Plus  combines  effective  antacid  and 


DUAL  ACTION 

Rennie 

PUIS 


I 





18 

Rennie 


e 


Nicholas  Laboratories  Limited 


anti-flatulent  ingredients  in  one  tablet.  These  help  to  soothe  even  severe 
indigestion  and  quickly  disperse  the  build-up  of  wind  in  the  stomach. 

f^New  Rennie  Plus  and  Rennie  will  jki  c\A# 

be  supported  by  a  national  press  ' '  E  VV 

and  T  V.  campaign  worth  £1.75  DUAL  ACTION 

million.  The  campaign  begins  in 
October  so  be  prepared  for  a  big 
plus  in  your  profits. 

PLU 


Rennie 


FROM  RENNIE -NO.  1  IN  INDIGESTION  RELIEF 
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Ultra  Pampers  arc  now  in  Polybags,  the 
packs  that  mums  prefer. 

And  with  our  £7'/j  million  TV  print  and 
marketing  campaign  convincing  them  that 
Ultra  Pampers,  the  market  leader,  offer 
superior  dryness  to  any  other  nappy,  you  can 
expect  a  big  increase  in  demand. 

And  that  means  that  you  can  stock  the 
best  for  less.  Less  time  on  the  shelf.  Less  shelf 


space  (35%  more  space  efficient  than  original 
Pampers  packs)  and  less  handling  costs. 

Prepare  for  the  flood.  Ring  Ultra  Pampers 
Sales  Line  on  091  261  0694  (reverse  charges). 

Ultra  Pampers  are  available  in  Polybags  in 

the  following  quantities:- 

 SUPER        MAXI    MAXI  PLUS 

CARRY  PACKS  52  44  40 

VALUE  PACKS  88  80 


You'll  be  surprised 
to  learn  the  name  behind 
the  best  known  names. 


Strepsils  have  climbed  to 
the  number  one  slot  in  the 
area  of  sore  throat  remedies. 

Through  Ihe  winler,  this 
position  will  be  consolidated 
by  a  £1.4  million  TV  cam- 
paign supporting  the  "solid 
medicine  For  sore  throats." 

With  so  many  of  our  other  products  occupying  the  same 
positions  in  other  markets,  it's  no  surprise  that  we're  the 
number  one  healthcare  company. 

And  the  name? 

Crookes  Healthcare. 

The  leader  of  the  gang  as  it  were. 


ajDDL)i|oa|_|  sa>|ooj3  Q 

ajDDL](|Da|_|  S8>|OOJ3  Q    SJDDL)(|Da|_|  S8>|OO.Q  Q 


He hind  the  best  names. 


(MARKETING 


Consumers  find 
mouths  a  puzzle 

The  market  potential  for  oral 
hygiene  products  is  extremely 
encouraging.  But  there  is  still  a 
large  degree  of  apathy  and 
confusion  amongst  the  British 
public  about  dental  health. 

That's  the  conclusion  of  a  report  by 
Marketing  Strategies  for  Industry,  which 
says  that  consumption  of  toothpaste  in  the 
UK  is  still  at  a  low  level  compared  with 
other  European  countries.  In  the  UK  only 
30  per  cent  of  the  population  brush  their 
teeth  at  least  once  a  day.  An  increase  in 
the  recommended  levels  of  brushing  by 
dentists  could  have  a  dramatic  effect. 

Within  the  toothpaste  sector  pump 
dispensers  have  become  quickly 
established  and  are  seen  to  be  more 
attractive  to  children  than  conventional 
tubes.  This  is  encouraging  for  the  entire 
sector  in  the  longer  term.  But  in  the 
toothbrush  sector  sales  are  still  well  below 
potential.  Dentists  recommend  four  to  six 
toothbrushes  per  person  per  year,  yet 
consumption  remains  at  only  1 .25. 

Penetration  of  dental  appliances  is 
increasing  slowly,  but  as  consumers  are 
reluctant  to  spend  a  few  pence  on  a  new 
toothbrush,  few  will  spend  up  to  £50  on 
electric  toothbrushes  unless  the  product  is 
being  bought  as  a  gift. 

The  mouthwash  market  continues  to 
grow  at  a  level  of  around  £lm  per  year  and 
MSI  note  that  cosmetic  mouthwashes  still 
lead  sales,  and  their  market  share  has 
been  increasing  as  the  products  are 
promoted  more  heavily  towards  the 
younger  age  groups.  The  medicated  and 
antiseptic  sector  has  remained  static. 

Only  six  per  cent  of  the  UK  population 
is  believed  to  use  dental  floss,  and  there 
appears  to  be  extensive  opportunity  for 
market  expansion,  but  70  per  cent  of  floss 
purchases  follow  dentist's 
recommendation . 

In  total,  MSI  believe  the  oral  hygiene 
products  market  only  grew  by  8  per  cent  in 
1986,  to  £173m,  yet  the  potential  for 
expansion  is  vast.  The  market  needs  more 
innovative  products  and  promotions  to 
capture  the  imagination,  they  conclude. 


Flowers,  champagne  and  Christmas  party 
cash  were  the  rewards  for  Wolston's  Aliens 
Chemist  near  Warrington  for  their  window 
display  of  Panpharma  products.  The 
competition  involved  display  of 
Panpharma 's  Medised,  Dermocort  and 
Propain.  Pictured  here,  pharmacist 
Gemma  Mulcahy  receives  a  cheque  for 
£150  from  Panpharma's  Western  area 
manager  Howard  Hodgson,  while  senior 
representative  John  Rauer  presents  a  bottle 
of  champagne  to  Marian  Leigh  who 
arranged  the  winning  display 


Shower  gels 
bubbling  up 

The  development  of  the  bath 
additives  sector  up  to  1986  was 
slow,  and  hardly  sufficient  to  keep 
pace  with  inflation.  But  the  shower 
gel  market  has  been  developing 
more  steadily  and  consistently, 
according  to  an  MSI  report  on  bath 
and  shower  products. 

The  shower  gel  sector  still  appears  to 
be  underdeveloped,  they  say,  and  the 
market  seems  set  for  further  expansion. 
Only  40  per  cent  of  homes  are  believed  to 
be  equipped  with  shower  facilities,  but 
shower  penetration  has  been  increased  in 
recent  years.  Promotion  by  the  Electricity 
Board  has  been  instrumental  in  this,  says 
the  report,  and  sport  participation  has 
increased.  The  development  of  the  "away- 
from-home"  market  has  been  a 
particularly  strong  influence. 

Foam  bath  products  lead  the  bath 
additive  market,  and  many  manufacturers 
have  added  moisturisers  to  those  products 
to  exploit  the  increased  interest  in  skin 
care.  "Excellent  growth"  is  also  reported 
in  the  bath  oils  and  creams  sector,  which 
forms  the  top  end  of  the  market. 

Some  of  the  sales  development  of 
liquid  bath  additives  has  occurred  at  the 


expense  of  the  salts,  grains  and  granules 
sector,  but  in  1986  the  latter  sector 
returned  to  growth  with  the  relaunch  of 
Radox  bath  salts,  say  MSI.  And  own  label 
products  have  become  well  established 
with  something  of  a  "unisex"  appeal,  and 
large  pack  sizes  to  enhance  family  use. 

MSI  believe  the  prospects  for  the  bath 
additives  and  shower  gel  markets  are 
encouraging,  though  they  warn  that  the 
growth  rates  seen  in  recent  years  in  the 
shower  gel  sector  may  not  be  repeated. 


Haircare  still 
full  of  bounce 

The  buoyancy  of  the  haircare 
market  is  set  to  continue  though 
there  are  sectors  where  further 
growth  will  be  difficult  to  achieve. 

More  penetration  by  own  label 
products  will  restrict  manufacturers' 
profitability,  say  MSI.  In  the  shampoo 
market,  which  has  been  expanding  as  a 
result  of  more  frequent  hair  washing,  the 
trend  is  towards  milder  products,  greater 
use  of  conditioners  and  larger  packs. 
Cosmetic  and  beauty  shampoos  are  also 
gaining  market  share  at  the  expense  of 
medicated  and  anti-dandruff  shampoos. 

But  MSI  report  that  the  sports 
participation  trend  may  be  peaking,  and 
that  this  could  curtail  the  future 
development  of  the  sector. 

The  hairspray  sector  is  being  boosted 
by  setting  and  styling  sprays,  says  the 
report.  But  the  last  few  years  have  seen 
less  promising  trends  for  colorants. 

"With  regard  to  distribution,"  report 
MSI,  "it  is  clear  that  the  multiple  grocers 
have  become  increasingly  important,  and 
both  grocers  and  drugstores  have  been 
active  in  launching  own  label  products." 
But  Boots  are  still  the  most  important  single 
outlet  for  haircare  products.  Independent 
retailers  are  feeling  the  squeeze  in  this 
sector,  and  the  own  label  ranges,  often 
benefitting  from  a  "unisex"  image,  have 
gained  share  in  many  market  sectors. 


Copies  of  the  above  reports  are  available 
at  £45  each  from  MSI  (UK)  Ltd,  32  Mill 
Green  Road,  Micham,  Surrey  CR4  4HY. 


f 
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Ethyl  Alcohol 


(S.V.R.) 

Fermentation  and  synthetic  qualities  both  available  to  British  and  all  well  known  International  Specifications  and  Pharmacopoeias. 


James  Burrough  (EA.D.)  Ltd. 

356  Kennington  Road,  London  SE114LD Tel:  01  582  0232 
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•  Proven  clinical 
efficacy  and  now 
enjoying  even  more 
Pharmacy 
recommendations. 


Only  we  can  put  it  in  writing 


•  Trusted  in  millions  of 
households  —  more 
than  ever  in  1987 


•  Supporting  you  with 
proven  television 
advertising  —  bringing 
even  more  customers  to 
your  Pharmacy. 


HMRAER 
LAMBERT 

HEALTHCARE 

The  name  people  feel  better  with. 

Mitchell  House.  Southampton  Road,  Easlleigh.  Hants  S05  5RY 


R87086  Benylin  is  a  trade  mark 


TUnes 


TUnem 


DOUBLE  ACTION 


LOCKETS 


TUri&g  i  TUnes 


Times 


HELP  CLEAR  YOUR 
HOSE  &  SOOTHE 
R THROAT 


double  Acmm  .nmmuu,™ 

LOCKETS 

HELP  CLEAR  YOUR  <f 
NOSE  &  SOOTHE  ^ 
YOUR  THROAT        -  z  ) 


JBIX  AO  ION 


^CKET5  LOCKE 


S 


m    _  '  5?        DOUBLE  ACTION 

7l/"es        7l//ieS       LOCKETS  LOCKETS 


DOUBLE  ACTION  HErmoLt-uauni 


CHERRY  MENTHOL  MEDICATED  SWEETS 


How  to  get  more  profit 
out  of  the  market  leaders 


More  out  of  your  sales! 

•  Site  Tunes  and  Lockets  at  the 
check  out  and  increase  sales 
by  300/0. 

% 

•  High  traffic  siting  will  maximise 
impulse  sales. 

•  New  and  exciting  consumer 
advertising  campaign  — 
£2.5  million  spend. 

More  out  of  a  box! 

©  Offering  consumers  increased 
in-house  availability. 


Faster  turnover  means  higher  profits! 


Personality  vs 
the  common  cold 


Colds  are  frequent,  widespread  and  a  major 
cause  of  absence  from  work  and  education 
and  some  people  are  more  prone  than 
others.  Yet  relatively  little  is  known  about 
what  makes  one  individual  more  susceptible 
than  another.  The  most  crucial  effect  is 
exposure  to  viruses;  if  there  is  no  virus  there 
will  be  no  illness.  Of  late  there  has  been 
much  interest  in  the  relationship  between 
stress  and  respiratory  illness.  Some 
epidemiological  studies  suggest  that  neither 
environmental  nor  psychological  stress 
increase  vulnerability  to  colds.  But  such 
studies  of  naturally-occurring  colds  are 
often  imprecise  because  colds  are  hard  to 
predict  and  it  is  usually  unclear  which  virus 
produced  the  illness.  Objective  measures  of 
illness  and  infection  are  necessary  to  judge 
susceptibility,  and  these  are  also  difficult  to 


Are  you  shy  and  retiring?  Do 
you  suffer  more  from  coughs 
and  colds  than  your  bouncy, 
extrovert  neighbour?  Do 
problems  with  your  love  life 
end  in  tears  .  .  .  and 
sneezes?If  so,  read  on,  because 
personality  counts  when  it 
comes  to  avoiding  a  cold.  The 
MRC's  Dr  Andy  Smith  reviews 
the  evidence. 

obtain  in  natural  settings. 

Recent  studies  have  overcome  these 
problems  by  examining  experimentally- 


produced  colds  at  the  Medical  Research 
Council  Common  Cold  Unit,  Salisbury.  In 
these  clinical  trials  the  type  of  virus  is 
known,  and  use  of  a  range  of  viruses  enables 
one  to  determine  which  effects  are  general 
and  which  are  specific  to  certain  viruses. 
The  routine  of  this  Unit  also  allows  the 
assessment  of  sub-clinical  infection. 

Totman,  Kiff,  Reed  and  Craig  (1980) 
demonstrated  a  relationship  between  life 
events  and  the  severity  of  colds.  This  effect 
appeared  to  depend  on  the  amount  of  recent 
change  rather  than  the  nature  of  the  change, 
because  both  pleasant  and  unpleasant 
events  were  associated  with  more  symptoms. 
Personality  is  another  factor  involved  in 
susceptibility  to  infection  and  Totman  et  al 
(1980)  found  that  introverts  had  more  severe 
continued  on  p940 
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colds  than  extroverts.  It  has  also  been  shown 
that  introversion  is  important  in  determining 
susceptibility  to  infection,  but  that  it  was 
individuals  with  high  levels  of  obsessional 
symptoms  who  had  most  nasal  secretion. 
This  latter  study  demonstrated  two  additional 
factors.  Firstly,  trials  usmg  influenza  viruses 
did  not  show  the  relationship  between 
introversion  and  infection  and  secondly, 
inclusion  of  psychological  factors  greatly 
increased  the  sensitivity  of  a  study 
examining  the  effects  of  interferon. 

The  above  studies  considered  the 
importance  of  stable  characteristics  of  the 
person,  such  as  personality,  and  of  life 
events  in  the  last  six  months  such  as  moving 
house,  losing  a  job,  and  becoming 
pregnant.  Other  researchers  have  studied 
the  state  of  the  individual  immediately  prior 
to  developing  a  cold.  Research  from 
Sweden  suggests  that  people  show 
decreased  alertness  in  the  week  before  they 
develop  a  cold,  which  is  followed  by 
increased  alertness  before  the  symptoms 
appear.  In  Canada  Gilmore  has  shown  that 
individuals  often  feel  good  a  few  days  before 
showing  cold  symptoms.  This  last  result 
could  reflect  the  fact  that  when  one  feels 
good,  one  socialises  more,  increasing  the 
risk  of  exposure  to  cold  producing  viruses. 
However,  trials  at  the  Common  Cold  Unit, 
where  exposure  to  the  virus  is  controlled, 
have  given  similar  results. 

Virus  challenge  

In  other  trials  at  the  Unit,  it  has  been  found 
that  vulnerability  to  illness  can  be  predicted 
from  physiological  measures  and  measures 
of  performance  efficiency  taken  before  the 
virus  is  given.  For  example,  volunteers  who 
develop  colds  often  have  higher 
temperatures  prior  to  being  given  the  virus 
than  those  who  remain  uninfected. 
Similarly,  those  who  get  colds  often  have 
slower  reaction  times  in  the  period  prior  to 
virus  challenge  than  those  who  do  not 
develop  symptoms.  It  is  unclear  whether 
these  effects  reflect  paramount  differences 
between  individuals  or  just  variation  at  the 
time  of  their  visit  to  the  Unit. 

Overall,  these  results  show  that  the  state 
of  the  person  is  important  in  determining 
susceptibility  to  colds.  Current  research  by 
Sheldon  Cohen,  David  Tyrrell  and  myself  is 
investigating  the  relationship  between 
psycho-social  factors  (life  events,  amount  of 
social  support),  immune  system  functioning 
and  infection.  This  research,  funded  by  the 
United  States  National  Institute  of  Health, 
should  provide  the  most  detailed  account  of 
the  relationship  between  psychological 
factors  and  health,  and  further  extend  our 
limited  knowledge  of  this  topic. 


Dr  Andy  Smith  is  a  psychologist  working  at  the 
Medical  Research  Council  Perceptual  and  Cognitive 
Performance  Unit  at  the  University  oi  Sussex. 


WINTER 
OFFENSIVES 

"Inert"  and  "static"  are  the  words  most  frequently  on  the  lips  of 
manufacturers  asked  to  describe  the  £47m  cough  market.  But 
competition  is  keen  and  massive  investment  behind  the  leading 
brands  will  ensure  an  active  Winter. 


Sales  levels  in  1986  in  this  sector  were 
disappointing  and  there  was  a  volume 
decline  in  the  cough  remedies.  This  was 
largely  due  to  the  low  incidence  of 
respiratory  illness  during  the  year, 
according  to  the  latest  Mintel  Report  on 
"Cough  and  Throat  Remedies".  But  the  total 
market  —  now  worth  around  £115m  —  is 
competitive  and  value  growth  was  roughly 
in  line  with  inflation.  Mintel  predict  that  if  it 
is  to  pick  up  in  the  next  12  months,  then 
heavyweight  advertising  and  support  and 
product  innovation  —  somewhat  lacking  in 
this  traditionally  gimmick-free  market  — 
must  be  exploited. 

Warner-Lambert's 
winning  ways 

Warner-Lambert  Health  Care  stick  with  the 
award  winning  strategy  for  Benylin  (see 
p948)  that  has  proved  successful  since 
heavyweight  advertising  began  in  1985. 

A  £lm  national  television  campaign  will 
run  through  the  peak  cough  period  in  a 
blended  pattern  of  the  10-  and  30-second 
commercials  seen  in  previous  seasons.  The 
company  has  no  worry  that  they  appear 
dated;  "Consumer  research  shows  they  have 
just  as  much  appeal  as  they  did  two  seasons 


ago  with  the  emphasis  on  directing  the 
consumer  to  the  pharmacy  for  good  advice 
and  serious  medicine',''  says  marketing 
manager  David  O'Sullivan. 

Sinutab  claimed  brand  leadership  in  the 
oral  decongestant  market  in  May/June  of  this 
year,  say  WLHC  and  the  company  plans  to 
build  on  that  with  a  national  campaign  on 
Channel  4  from  December  to  March. 

Day  and  Night  cold  and  'flu  tablets  will 
be  on  TV  from  December  to  March  in 
Scotland,  Tyne  Tees,  Central,  Granada, 
Ulster  and  Yorkshire  after  the  success  of  a 
test  campaign  in  Yorkshire  last  year  where 
the  brand  achieved  a  market  share  of  8  per 
cent,  says  David  O'Sullivan.  Window  cards 
and  counter  and  shelf  display  units  are 
available  nationally. 

Mediquell  "chewy"  cough  squares  will 
continue  on  test  in  Scotland  for  a  second 
year;  "It  will  allow  us  to  follow  the  repeat 
pattern  purchasing  by  consumers",  says  Mr 
O'Sullivan.  Warner  Lambert  believe  in  the 
brand's  potential  and  claim  a  2.6  per  cent 
brand  share  in  Scotland  last  year.  "It  also 
appeared  to  benefit  from  being  displayed 
alongside  the  Benylin  range  without 
'cannabilising'  sales",  adds  Mr  O'Sullivan. 

There  will  be  advertising  on  Scottish 
television  throughout  the  season. 


A  Warner-Lambert  "Winter  Window"  display  for  Benylin. 
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When  you  look  at  the  growth  of  Robitussin  over  the  last  three  years, 
it's  no  wonder  we  refer  to  it  as  a  liquid  asset  -  our  sales  have  more  than 
trebled  in  the  last  2  years  alone. 
And  interest  is  very  high  in  cough  remedies  which  are  not  only  sugar 

f ree,but  won't  cause  drowsiness. 
That's  why  we're  investing  £1  V^m  on  a  national  advertising  campaign 
ensuring  you  get  the  maximum  return  on  Robitussin  this  winter. 

ROBITUSSIN 

Sugar  free  Robitussin  -  your  liquid  asset. 
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A.  H.  Robins.  Consumer  Products  Division  Crnwlev  West  Sussex. 
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The  WLHC  "Winter  Window"  display  is 
being  promoted  with  a  draw  for 
participating  pharmacists  and  a  prize 
holiday  worth  £1,000.  Every  entrant  will 
receive  four  Benyhn  mugs.  "Last  year  3,500 
pharmacists  took  it  up,  the  majority  after 
Christmas  when  they  needed  something 
bright  to  compete  with  the  rest  of  the  High 
Street,"  says  David  O'Sullivan.  Warner 
Lambert  Healthcare,  Southampton  Road, 
Eastleigh,  Hants  SOS  5RY. 


m  daynurse 

Feeling  under  the  weather? 


Brighten  up  with 


Beecham  backing 

Beecham  Health  Care  announced  their 
Winter  1987-88  campaign  earlier  this  year 
{C&D,  July  4,  pl9)  and  are  putting  £4. 75m 
behind  the  Winter  remedies  range. 

National  television  campaigns  each 
worth  £1.5m  will  support  Hot  Remedies, 
Beecham's  Powders  and  Capsules,  and  the 
Venos  range.  "This  is  the  heaviest 
investment  ever  behind  these  brands",  says 
marketing  manager  Andy  Tisman.  The 
commercials  will  highlight  new  Hot  Honey 
and  Lemon,  the  "improved"  spicy  taste  of 
the  powders  and  capsules,  and  the 
relaunched  Venos  range  with  pharmacy 
only  Venos  Nightime. 

And  the  company  is  adopting  a  novel 
advertising  approach  for  the  Hot  remedies 
and  powders,  says  Mr  Tisman:  "Throughout 
the  peak  coughs  and  cold  period,  from 
December  to  February,  the  commercials  for 


Wellcome's  new  ad' 

Wellcome  launch  their  1987-88  campaign 
with  a  new  television  commercial  for  Actifed 
which  begins  on  November  9  and  runs  until 
March.  "It  is  in  the  same  style  as  last  year's 
commercial  featuring  the  animated  'germs'; 
it  is  lively  and  attention  grabbing  and  we  are 
targetting  80  per  cent  of  housewives,"  says 
Bob  Grice,  divisional  manager  of 
Wellcome's  Consumer  Division.  New 
promotional  material  includes  a  counter 
stand,  shelf-edgers  and  window  display 
material. 

The  company  is  doubling  its  spend 
advertising  Sudafed  on  the  radio  this  season; 
"Last  year  we  concentrated  on  major  cities, 
this  year  we  are  extending  that  coverage 
quite  considerably,"  says  Mr  Grice.  The 
combined  spend  for  the  "feds"  is  £2. 8m 
which  he  describes  as  a  challenging  budget. 
And  there  is  something  extra  for 
pharmacists  too.  Following  the  success  of 
last  year's  "Wellcome  Break"  competition, 
pharmacists  can  win  a  "Warm  Wellcome" 
this  year,  a  weekend  at  a  top  UK  hotel  with 
Gleneagles  a  possible  venue.  Details  will  be 
mailed  shortly.  Wellcome  Foundation  Ltd, 
The  Crewe  Hall,  Crewe,  Cheshire  CW1 
1UB. 

Beecham  are  offering  a  counter  unit  to 
display  their  leading  Winter  remedies. 


the  Hot  remedies  and  powders  will  be  seen 
on  television  on  alternate  weeks.  So  for  the 
first  time  a  Beecham  Winter  remedy  will  be 
seen  every  week  throughout  the  coming 
Winter  period". 

Honey  Lemon  and  Blackcurrant  flavours 
join  the  Mac  Extra  range  and  new  pack 
designs  reflect  the  "more  serious 
positioning"  of  the  brand,  says  Mr  Tisman.  A 
£250,000  national  Press  campaign  breaks  in 
January. 

This  season's  display  material  includes  a 
"Winter  Remedies"  counter  unit  for  the  Hot 
remedies,  powders  and  capsules,  Venos, 
and  Night  Nurse  and  a  full  range  of  new 
shelf-talkers.  A  competition  for  pharmacy 
assistants  linked  to  the  Hot  remedies  is  now 
running .  Beecham  Health  Care,  Beecham 
House,  Great  West  Road,  Brentford, 
Middlesex  TW8  9BD. 


ACTIFED 


ACTIFED  ACTIFED  ACTIFED 

EXPECTORANT    LINCTUS  L|NCTUS 


Actifed  launches  a  "germ"  attack. 

R&C  and  a  mystery  shopper 

This  season  Reckitt  &  Colman  launch  a  new 
television  commercial  for  Lemsip  —  the 
£1 .6m  national  campaign  runs  until  March. 
It  emphasises  the  "comforting  qualities  and 
pharmaceutical  ingredients"  of  this  brand, 
says  the  company. 

A  new  counter  unit  exclusive  to 
pharmacies  teams  Lemsip  and  Disprin,  and 
Reckitt  &  Colman  are  sponsoring  a  "Mystery 
Shopper"  competition  with  his  and  her 
Omega  watches  worth  £200  for  pharmacists 
displaying  the  unit.  Reckitt  &  Colman 
Products  Ltd,  Pharmaceutical  Division, 
Dansom  Lane,  Hull  HU8  7DS. 

Comfort  for  your  cold  from  R&C. 


Sanderson's  Throat  Specific 


FOR  SORE  THROATS,  LOSS  OF  VOICE,  HOARSENESS,  CATARRH 

Sandersons  (Chemists)  Ltd.,  Bolton 
Distributors  —  Pharmagen  Ltd 
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NEW  PRODUCT  napp  consumer  products  bring  you  the  opportunity 

OF  EXTRA  BUSINESS  IN  THE  PHARMACY.  RESEARCH  SHOWS  THAT  52%  OF  COLD  SORE  , 
SUFFERERS  STILL  USE  NO  PROPER  FORM  OF  TREATMENT  UNTIL  NOW. 


COLD  SORE 
TREATMENT 

brings  you  extra  pharmacy  business 


Clinically  effective  in  reducing  the  severity  and  length 
of  attacks  □  All  the  virucidal  and  bactericidal  activity  of 
povidone-iodine     Alcohol  formulation  helps  dry  up  lesions 
and  hastens  healing     Handy  pack  with  easy-to-use 
applicator  brush  □  Eye-catching  counter  display  units 

Promotional  support  in  selected  magazines  and 
newspapers  □  Bonus  offer  available  now  from  your 
local  Napp  Consumer  Products  Representative 

BRUSH  OFF  contains  the  MUNDIDONE®  brand  of  povidone-iodine,  as 
used  in  the  BETADINE®  range  of  germicides.  ®  BETADINE  and 
MUNDIDONE  are  registered  trade  marks  ®  BRUSH  OFF  is  a  trade 
mark  ©Napp  Laboratories  Ltd  1987 

Further  information  is  available  from  @>  Consumer  Products  Division, 
Napp  Laboratories  Ltd,  The  Science  Park,  Cambridge,  CB4  4GW. 
Member  of  Napp  Pharmaceutical  Group 


NAPP 
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Dental  Aid  for  Robins 

A.H.  Robins  are  backing  Robitussin  and 
Dimotane  with  a  £1.5m  television  campaign 
breaking  in  December  and  running  until 
March.  Sugar-free  Robitussin  is  also  being 
promoted  through  dentists.  New  POS 
material  includes  on-counter  units  and 
window  display  material. 

Dimotapp  LA  tablets  and  elixir  feature  in 
a  £500,000  Press  campaign  in  national 
dailies  and  Sunday  papers  from  December 
to  March.  Shelf-talkers,  counter-units  and 
window  display  material  are  available.  A.H. 
Robins  &  Co  Ltd,  Sussex  Manor  Business 
Park,  Gatwick  Road,  Crawley,  West  Sussex. 


Open  and  Shut  for  Crookes 

Television  support  for  Strepsils,  worth  £1.4m, 
will  run  from  November  until  March,  say 
Crookes.  A  support  package  includes  a  pre- 
packed display  unit  holding  six  of  the 
variants.  A  customised  "open  and  closed" 
sign  featuring  Strepsils  and  Karvol  under  the 
Crookes  Healthcare  logo  is  also  available. 

Karvol  will  feature  in  the  mother  and 
baby  Press  this  season  in  Crookes'  first 
consumer  campaign  for  the  brand.  Baby 
Magazine  and  the  Bounty  Weaning  pack 
will  carry  copies  of  the  Karvol  booklet 
"Catarrh  in  babies  and  young  children"  and 
the  campaign  stresses  Karvol's  suitability  in 
these  age-groups,  say  Crookes.  Television 
activity  centres  around  the  Christmas  period 
with  the  "Teddy  bear"  commercial  showing 
from  November  until  March  backed  by  a 
regional  poster  campaign.  Crookes 
Products  Ltd,  PO  Box  94,  1  Thane  Road 
West,  Nottingham  NN1  5BS. 


Contac  makes  contact 

Contac  400  will  benefit  from  a  £300,000 
national  television  campaign  from 
December  to  February  as  well  as  Press  and 
promotional  support  in  1987-88,  say  Menley 
&  James.  The  advertising  message  is 
"Contac  400  helps  to  get  you  through  the 
day"  and  it  will  be  backed  by  new  POS 
information  leaflets.  The  company  is  also 
undertaking  market  research  into  the  effects 
of  the  common  cold  and  will  be  running 
competitions  for  pharmacists  during  the 
Winter  season,  say  Menley  &  James, 
Laboratories,  Welwyn  Garden  City,  Herts. 


Consumer  first  for  Merrell 

Merrell  Dow  launch  their  first  ever  consumer 
campaign  for  Merocaine  lozenges  with  a 
£270,000  spend  in  the  womens'  Press. 
Advertisements  are  now  appearing  in 
Woman's  Journal,  Good  Housekeeping, 
Cosmopolitan,  Options,  Living,  She,  Family 
Circle,  Woman,  Woman  and  Home  and  TV- 


Times.  The  campaign  runs  until  March.  New 
POS  material  is  available  for  Merocame  and 
Merocets  while  "intense  sales"  activity 
centres  on  Merothol  launched  last  January, 
says  senior  product  manager  Barrie  Friend. 
A  pharmacy  assistant  training  package 
includes  a  15  minute  video  tape  on  sore 
throats  linking  the  three  brands,  and  a 
questionnaire.  Merrell  Dow  Pharma- 
ceuticals Ltd,  Stana  Place,  Fairfield  Avenue, 
Staines,  Middlesex  TW18  4SX. 


Evans  quality 

Evans  Medical  are  running  special  offers  on 
Dequadin  and  Dequacaine  this  season  and 
details  are  available  from  representatives. 
POS  material  includes  a  counter-unit  with 
back-access  only  and  "high  quality" 
showcards,  says  the  company.  Evans 
Medical  Ltd,  318  High  Street  North, 
Dunstable,  Beds. 


Triogesic  on  the  ball 

Intercare  launched  a  £350,000  national 
television  campaign  for  Triogesic  on 
November  1  and  the  "snooker"  commercial 
shows  how  the  brand  alleviates  sinus  pain, 
nasal  congestion  and  catarrh,  says  the 
company.  Newly-packaged  for  greater  on- 
shelf  impact  the  Triogesic  range,  Tnominic 
and  Triolmctus  are  further  promoted  with 
Winter  bonuses.  Intercare  Products  Ltd, 
Fishponds  Road,  Wokingham,  Berkshire. 


Lanes  'drive'  on  Olbas 

Lanes  support  Olbas  Oil  with  their  "largest 
ever  advertising  drive"  in  national  daily  and 
Sunday  newspapers,  the  women's  Press,  and 
mother  and  baby  publications.  The 
campaign  runs  until  April.  A  special  media 
test  is  also  being  carried  out  in  the  London 
area,  say  Lanes.  The  packaging  has  been 
updated  and  display  merchandisers  are 
available.  G.R.  Lane  Health  Products  Ltd, 
Sisson  Road,  Gloucester. 


Out  with  the  Cold  Guard 

New  from  the  Food  Supplement  Company  is 
Cold  Guard,  containing  garlic  oil,  vitamin 
C,  extract  of  white  willow  bark,  zinc  and 
selenium.  It  is  available  m  packs  of  six,  each 
containing  one  week's  supply  of  21  capsules 
(£1.99).  POS  material  includes  a  consumer 
leaflet  and  shelf-strip,  say  the  Food 
Supplement  Company  Ltd,  Seymour  House, 
South  Street,  Godalming,  Surrey  GU7 1BZ. 


Ciba  Stop  Press 

Ciba  are  supporting  their  Wmter  range  with 
heavyweight  Press  campaigns.  The  Do-Do 
range  is  being  promoted  with  a  £1.5m 
campaign  highlighting  new  Do-Do 
Expectorant  Linctus.  A  new  consumer 
leaflet  and  display  material  are  available  and 
special  introductory  deals  are  offered  on  the 
Linctus  with  details  available  from 
representatives  . 

Mu-Cron  will  also  feature  in  the  national 
Press  in  a  £1.3m  campaign  running 
throughout  the  Winter.  Supporting  POS 
material  and  new  consumer  leaflets  are 
available  from  the  company. 

Otrivine  is  being  backed  with  a  wide 
range  of  activity.  The  company  are  running 
an  educational  competition  for  pharmacy 
assistants,  and  doctors  will  see  a  repeat  of 
last  year's  advertising  campaign  which 
resulted  in  a  significant  increase  in  the 
number  of  prescriptions  for  Otrivine,  says 
the  company.  In-store  and  POS  material 
includes  shelf-strips,  counter-units  and 
window  units. 

Bradosol  throat  lozenges  have  been 
relaunched  for  this  Winter  with  "new, 
modem,  clean  pack  graphics".  The  flavour  is 
also  improved  and  the  relaunch  is  being 
supported  with  a  competition  for  pharmacy 
assistants  and  new  POS.  A  full  range  of 
Winter  window  material  is  available  from 
Ciba  representatives.  Ciba  Consumer 
Pharmaceuticals,  Wimblehurst  Road, 
Horsham,  West  Sussex  RH12  4 AB. 


Hotels  follow  the  pharoah 

An  advertising  campaign  in  excess  of 
£200,000  supports  the  Hofels  range  of  garlic 
pearles  this  season.  Regular  advertising  will 
feature  in  the  womens'  Press  including  Good 
Housekeeping,  Woman  and  Home,  the 
Sunday  colour  supplements  and  Radio 
Times. 

The  Egyptian  theme  of  the  campaign 
and  POS  material  recall  the  traditional  use  of 
garlic  as  a  plant  medicine,  say  Seven  Seas. 
Counter  display  units  holding  six  packs  of 
each  of  the  four  products  in  the  range  are 
available  with  a  new  free  consumer  leaflet  on 
"Natural  remedies  for  catarrh".  Seven  Seas 
Healthcare  Ltd,  Marfleet,  Kingston-upon- 
HullHU9  5NJ. 
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Slip-sliding 

share 


Sweet  success 
for  chemists 

Impulse  sales  of  confectionery 
—  medicated  and  otherwise  — 
are  greater  than  the  impulse 
purchases  of  any  other  OTC 
lines,  say  Mars.  And  these 
small  purchases  are  part  of 
growing  market,  with  the 
medicated  sector  alone  worth 
£50m  in  1986. 

The  decision  by  chemists'  wholesalers  to 
stock  medicated  confectionery  is 
recognition  of  the  growing  importance  of 
these  fast-selling  lines,  say  market  leaders 
Mars.  The  market  is  described  as  "buoyant" 
in  recent  years,  with  sales  of  £50m  in  1986. 

Consumer  awareness  of  the  top  brands  is 
very  high  and  loyalty  is  reflected  in  the  small 
number  on  sale.  Tunes,  Lockets,  Halls, 
Hacks,  Fisherman's  Friend,  Victory  V,  Mac 
and  Vicks  are  all  household  names. 

Mars  claim  a  key  role  in  developing  this 
market.  Cherry  Tunes  were  introduced  in 
1956,  Honey  Tunes  in  1961  and  Lockets  in 
1974.  In  1984  new  Blackcurrant  Tunes  and 
Menthol  and  Eucalyptus  Lockets  produced 
rapid  growth  with  sales  of  each  brand 
increasing  by  about  one  third  in  a  year. 
Mars  claim  market  leadership  with  five  of  the 
top  seven  medicated  lines  with  Original 
Lockets  and  Cherry  Tunes  numbers  one  and 
two. 

Strong  support  for  Tunes  and  Lockets 
this  season  focuses  on  a  new  £2. 5m  television 
advertising  campaign.  Both  brands  have 
been  repackaged  for  more  "contemporary" 
appeal  and  there  are  new  display  cartons. 
Mars  Confectionery,  Division  of  Mars  UK 
Ltd,  Dundee  Road,  Slough . 


Scott  forecast  that  sales  of  facial  tissues  will 
be  worth  some  £122m  this  year  —  £6m  up  on 
1986  —  but  despite  this  growth  the  market  is 
fairly  static  in  volume  terms. 

The  chemist  sector  accounts  for  20  per 
cent  of  facial  tissue  sales  and  has  a  major 
role  to  play  in  stimulating  growth,  say  Scott. 

The  company's  response  has  been  to 
launch  activity  on  its  major  brand,  Scotties, 
aimed  at  supporting  chemists'  sales.  Still 
available  while  stocks  last  is  a  banded  pack 
offer  on  Scotties  Regular  150s  white  (£1.19). 

Scott  have  also  introduced  price-marked 
packs  of  £0.75  on  Scotties  Mansize  and  £0.64 
on  Scotties  Regular  until  early  December. 

At  the  same  time,   Scott  has  beer 


Drug-stores  and  multiples 
continue  to  niggle  away  at  the 
independent's  share  in  each 
segment  of  this  market, 
according  to  Nielsen  research. 


(Figures  exclude  Boots) 

Cough,  cold  and  iniluenza  remedies 

Year 

1985 

1986 

GB  total  market 

£29m 

£28. 5m 

Share 

% 

% 

Multiple  pharmacies 

16 

16.7 

Independent  pharmacies 

80.8 

79.9 

Drug  stores 

3.2 

3.4 

Cough,  cold  pastilles  and  lozenges 

Year 

1985 

1986 

GB  total  market 

£13. 5m 

£14. lm 

Share 

% 

% 

Multiple  pharmacies 

17.1 

17.3 

Independent  pharmacies 

72.1 

70.7 

Drug  stores 

10.8 

12.0 

Nasal  sprays  and  drops 

Year 

1985 

1986 

GB  total 

£3. 5m 

£3. 3m 

Share 

% 

% 

Multiple  pharmacies 

16.6 

17.6 

Independent  pharmacies 

78.2 

76.9 

Drug  stores 

5.2 

5.5 

Oral  decongestants 

Year 

1985 

1986 

GB  total 

£5. 5m 

£6m 

Share 

% 

% 

Multiple  pharmacies 

18.2 

18.7 

Independent  pharmacies 

81.2 

80.7 

Drug  stores 

0.6 

0.6 

developing  the  "flowpack"  sector  of  the 
facial  tissues  market.  Flowpacks  have  seen 
rapid  growth,  with  volume  sales  up  129  per 
cent  since  1982.  Scott  claim  brand 
leadership  here  for  Scottissue. 

Sales  of  pocket  packs  remain  healthy 
thanks  to  impulse  purchase  and  thus  Autumn 
a  trade  promotion  offered  chemists  50  per 
cent  extra  free  on  cases  of  Handy  Andies.  In 
addition  a  cash  back  bonus  scheme  is 
running  until  next  Spring.  Special  cash 
tokens  are  appearing  on  the  back  of  Handy 
Andies  merchandising  trays,  and  by  saving 
five  tokens  retailers  can  claim  back  £1, 
twelve  tokens  can  be  redeemed  for  £3,  while 
25  tokens  will  be  worth  £10. 


Vapour  rubs 


Year 

1985 

1986 

GB  total 

£1.2m 

£1.2m 

Share 

% 

% 

Multiple  pharmacies 

17 

17.3 

Independent  pharmacies 

69.4 

68.3 

Drug  stores 

13.6 

14.4 

Source:  Nielsen  Marketing  Research, 
Oxford  

Fewer  OTC 
purchases 

Two  full  years  of  post-limited 
list  data  reveal  a  settled  OTC 
market  in  terms  of  the  chemists' 
overall  share  (Table  1  p947). 
But  SDC's  Glenn  Flackett 
warns  that  fewer  and  fewer 
people  are  buying  OTC 
medicines. 

The  proportion  of  the  defined  market  that  is 
now  T'  classified  is  stable  at  66  per  cent 
sterling  and  overall  the  markets  are 
continuing  to  grow  slightly,  but  only 
because  the  proportion  of  people  buying 
several  products  continues  to  rise  (Table  2). 

"The  most  worrying  feature  of  the 
marketplace,  however,"  says  Glenn 
Flackett,  "is  the  continuing  decrease  in  the 
number  of  people  who  buy  OTC  medicines 
at  all.  Although  the  latest  year  has  again 
shown  a  small  decrease  in  the  incidence  of 
colds  and  flu,  thus  does  not  appear  sufficient 
to  explam  the  fall  in  the  numbers  of  buyers." 

Glenn  Flackett  says  a  more  likely 
explanation  is  the  larger  number  of  ailments 
treated  from  stock  (perhaps  because  the 
individual  bought  so  many  products  last 
time  they  were  ill),  and  that  even  greater 
numbers  of  adults  are  deciding  not  to  treat 
cold  symptoms  at  all,  perhaps  reflecting  a 
tendency  to  look  for  more  natural  solutions? 
(Table  3).  Specific  symptoms  and  niche 
targeted  brands  continue  to  do  well  at  the 
expense  of  more  established,  more  general 
purpose  products. 

continued  on  p947 


Tempting  tissues 
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When 


eacts 


react  with 


Cream  and  Ointment  -  Containing  Hydrocortisone  BP  1% 


PRODUCT 
Presentation  Efcortelan  P  Cream  and 
Ointment  contain  1-0%  Hydrocortisone  BR 
Indications  For  the  treatment  of  irritant 
dermatitis,  contact  allergic  dermatitis  and 
insect  bite  reactions. 

Dosage  and  administration  Use  sparingly 
over  a  small  area  once  or  twice-a-day  for  a 
maximum  period  of  1  week. 
Contra-indications  Do  not  use  on  the 
eyes  or  face,  ano-genital  region,  or  broken 


INFORMATION 

or  infected  skin.  Do  not  use  in  pregnancy 
without  medical  advice.  Not 
recommended  for  use  in  children  under  10 
years  of  age  without  medical  advice. 
Product  Licence  numbers  Efcortelan  P 
Cream  0004/0327.  Efcortelan  P  Ointment 
0004/0326. 

Product  Licence  holder: 

Glaxo  Operations  UK  Limited 
Greenford,  Middlesex  UB6  0HE 


Further  information  on  Efcortelan  P  (trade  mark)  is  available  on  request  from:  Glaxo  Laboratories  Limited,  Greenford,  Middlesex  UB6  0HE 


Leaders  in  topical  steroid  therapy 


COUGHS  &  COLDSI 


Table  1 


Outlet  shares  -  total  OTC  cold 
treatments 


(Including  analgesics  used  to  treat  colds 
excluding  vitamins) 

y/e  Aug  '86  y/e  Aug  '87 


Total  market 
Boots 

Other  chemists 
Total  disc/drug 
Grocers 
Others 


£122m 
28 
49 
5 
15 
3 


£127m 
28 
50 
6 
14 
2 


Source:  SDC  Development  Division 


Table  3 


How  people  treat  their  cold  and,  flu  symptoms 
 y/e  Aug  '86     y/e  Aug  '87 


Took  nothing 

Buy  an  OTC  product 

Ask  someone  else  to  buy  an  OTC 

product  for  them 

Use  a  product  they  already  have 

Get  a  prescription 

Source:  SDC  Development  Division 


% 

36 
21 

4 
29 
16 


% 
41 
13 

3 
35 
14 


Buying  three  or 
more  products 


Buying  two 
products 


Buying  one 
product 


Table  2 

Total  OTC  cold  treatments  (including 
analgesics  used  to  treat  colds, 
excl  vitamins) 


24 


34 


42 


29 


34 


37 


y/e  Aug '84  y/e  Aug  '85  y/e  Aug  '86  y/e  Aug '87 
Twoweekly        U.2%         11.0%         10.7%  10.3% 
penetration 

Source:  SDC  Development  Division 


DEC.1ST. 
GUESS  WHAT  WILL  BE 
RUNNING  IN  EVERY 
NATIONAL  PAPER? 


On  Dec.  1st,  for  the  first  time,  every  national  newspaper 
will  carry  an  advertisement  for  the  same  proprietary  cold  brand.® 
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The  costly  paradox  of  television 


Increased  costs  and  diminishing  audiences 
—  both  in  number  and  quality  —  are  a 
problem  to  all  manufacturers  who  advertise 
on  television.  And  that  is  the  only  saving 
grace,  says  Wamer-Lambert's  marketing 
manager  David  O'Sullivan.  "The  demand 
for  space  is  there  and  the  cost  of  buying  a 
spot  is  up  15  per  cent  on  last  year.  Including 
inflation,  we  are  all  having  to  invest  25  per 
cent  more  this  year  for  the  same  impact  as 
last."  But  television  works,  he  says, 
especially  for  cough  products,  and  Warner- 
Lambert  look  to  this  medium  alone  to  get 
their  messaqe  across  and  customers  into  the 
pharmacy. 

The  familiar 
Benylin  commercial  of 
the  last  two  seasons  will 
be  seen  again 
nationally  this  year. 
Consumer  research 
shows  it  still  has  the 
same  appeal  as  when  it  first  appeared,  says 
David  O'Sullivan.  "There  is  not  much  of  a 
wear  out  factor  when  you  are  only  showing 
for  three  months  of  the  year."  In  1986  the 
company  was  awarded  an  advertising 
effectiveness  award  from  the  Institute  of 
Practitioners  in  Advertising  for  their  Benylin 
strategy. 

The  Benylin  related  brands,  Day  and 
Night  and  Medi quell,  will  also  be  supported 
on  television  in  some  regions,  while  Sinutab 
will  be  run  out  in  a  national  campaign  on 
Channel  4.  "Sinutab  is  not  a  Coronation 
Street  sort  of  product,  Channel  4  is  where  it 
is  most  effective  and  that's  where  it  will  be 
shown  again,"  says  David  O'Sullivan. 

Scheduled  daytime  television,  largely 
catering  for  the  housewife,  has  recently 
replaced  a  diet  of  school  programmes  and 
obscure  serial  repeats.  And  Warner 
Lambert  will  seize  this  new  opportunity. 
Risking  cries  of  "sexism",  David  O'Sullivan 
explains:  "You  won't  catch  the  Government 
advertising  BP  shares  on  daytime  TV  — 
there  aren't  that  many  decision-makers 
around  then.  But  when  it  comes  to  cough 
medicines  mum  is  the  decision  maker,  so 
we'll  be  using  a  lot  of  daytime." 

It  is  television  —  the  silver  lining  of  the 
black  list  —  that  has  reinforced  Benylin's 
stranglehold  at  the  top  of  the  cough 
medicines  league.  It  is  the  single  biggest 
branded  OTC  medicine  in  pharmacy,  says 
David  O'Sullivan.  A  recent  Mintel  report  on 
cough  and  throat  remedies  stated  that 
Benylin  increased  its  sterling  brand  share 
from  26  per  cent  in  1984  to  36  per  cent  in 
1986.  That  same  report  says  that  since  the 
limited  list,  the  Benylin  story  —  and  that  of 
Wellcome's  Actified  —  prove  that  former 


In  1986  £10. 8m  of  a  total 
advertising  spend  of  £  11.3m  in 
the  coughs  and  cold  sector  was 
invested  in  television  (MEAL). 
And  the  investors'  verdict  is  one 
of  "money  well  spent".  But  as 
advertising  rates  rocket,  fewer 
and  fewer  people  are  switching 
on.  C&D  asked  three 
companies  who  believe  in  the 
power  of  the  box  to  comment. 

prescription  products  can  be  converted  to 
successful  OTC  brands  if  enough  money  is 
invested  in  them.  Since  their  major 
investment  is  in  television  advertising,  the 
box  has  certainly  proved  its  worth  to  Warner 
Lambert.  And  pharmacists  have  benefitted 
too,  says  David  O'Sullivan,  with  85  per  cent 
of  cough  product  sales  now  made  through 
pharmacy  and  continuing  to  show  an 
upward  trend. 

Wellcome  unveil  a  new  television 
commercial  for  Actified  on  Monday,  and 
while  committed  to  television  because  of  its 
immediacy,  OTC  divisional  manager  Bob 
Grice  says  increasing  costs  have  forced  the 
company  to  evaluate  other  forms  of 


Wellcome's 
Bob  Grice: 
Chasing  the 
Yuppie  too? 


advertising.  He  describes  radio  as 
"interesting"  and  a  successful  1986-87 
season  with  Sudafed  on  the  airwaves  has  led 
Wellcome  to  repeat  the  campaign,  up  the 
spend,  and  expand  the  coverage.  "We 
reach  those  consumers  we  miss  on 
television,  people  who  have  the  radio  on  all 
day,  particularly  the  elderly."  And  like  the 
Labour  Party,  Wellcome  is  after  the  Yuppie 
too  —  albeit  those  Yuppies  with  congested 
nasal  passages  trapped  in  radio-blaring 
Porsche  to  Porsche  jams  en  route  to  the  City. 

In  Press  promotion  it  is  a  certain  type  of 
woman's  magazine  that  is  most  effective. 
Although  advertisers  aim  to  cover  all  the 
purchasing  population,  Bob  Grice,  like 


David  O'Sullivan,  acknowledges  the  power 
of  "mum".  There  has  been  a  flood  of  new 
publications  in  the  last  year,  the  majority 
aimed  at  the  younger  woman  with  children 
rather  than  the  power-hungry,  man-eating 
careerists  popular  in  the  70's  and  early  80's. 

Prima,       Best      and  Bella  are 

fertile  ground  for  OTC 
medicine  manufac- 
turers, says  Bob  Grice. 

Wellcome's  OTC 
brands  have  also 
received  an  unexpec- 
ted boost  from  the 
company's  recent  high 
Press  profile  following  the  share  issue  and 
the  launch  of  Retrovir.  "This  has  reinforced 
Wellcome's  image  as  a  highly  respected  and 
technically  innovative  company,  and  has 
spin-offs  for  the  OTC  side,"  says  Bob  Grice. 

Beecham  Health  Care  has  several 
brands  in  the  £115m  coughs  and  colds 
market.  That  95  per  cent  of  the  company's 
£4. 75m  Winter  investment  is  committed  to 
television  advertising,  speaks  for  itself. 

Beecham  marketing  manager  Andy 
Tisman  agreed  that  costs  are  prohibitive 
but . . .  "Television  advertising  is  the  most 
effective  way  of  getting  the  message  across 
and  we  are  keen  to  remain  there.  If  we  have 
something  new  to  say  then  we  advertise." 
This  year  a  Beecham  cold  product  will  be 
advertised  on  television  every  week  from 
December  to  February  (see  p942).  The 
company  indulges  in  Press  advertising  for 
Macs  but  avoids  the  airwaves. 

The  most  noticeable  feature  of 
Beecham's  Winter  strategy  is  their  £1.5m 
television  support  for  Powders  and  capsules 
—  almost  three  times  that  of  last  year.  Andy 
Tisman  explains:  "Growth  of  the  powders 
has  been  led  by  the  capsules  bringing  a  new 
generation  of  users.  But  the  Powders  are  still 
strong  and  we  expect  growth  from  users  who 
have  fallen  away  because  we  haven't 
actively  supported  them." 

Day  and  Night  Nurse,  which  have  been 
heavily  supported  on  TV  previously,  get 
some  breathing  space  this  year.  Andy 
Tisman  describes  this  as  a  period  of 
consolidation  for  the  brand  but  the  situation 
is  open  to  review. 

While  decrying  the  spiralling  costs  of 
putting  their  products  on  television,  none  of 
the  manufacturers  C&D  spoke  to  has  any 
doubts  about  its  effectiveness.  All  would 
welcome  anything  that  might  reduce  those 
costs  —  a  fifth  channel  or  advertising  on  the 
BBC  —  but  until  that  happens  television  will 
continue  to  consume  vast  sums  each  year.  A 
case  of  "you're  damned  if  you  are  .  .  .  and 
damned  if  you  don't!" 
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If  the  GP  doesn't  specify 
we'd  like  to  think  you  will. 


Patients  using  insulin  can  now  obtain  single-use 
insulin  syringes  on  prescription.  It  s  a  new  area  of 
prescribing  lor  general  practitioners,  so  mam  are  likely  to 
rely  on  your  expertise  and  leave  the  choice  ol  syringe  and 
needle  to  you. 

Naturally,  we  hope  you  II  specify  B-l).  We  believe 
that  your  customers  will,  too. 

Working  together.  B-l)  and  community  pharmacists 
have  already  successfully 
co-operated  in  many  important 
innovations  in  diabetes  care. 


The  introduction  ol  B-l)  single-use  insulin 
syringes  -  by  far  the  most  popular  brand  among  all 
insulin  users. 

The  change  to  U-100  insulin  and  U-100  syringes. 

Helping  to  build  a  patient  education  and  advisory 
service,  which  B-l)  now  operate  nationwide. 

We  believe  that  these  links  we  have  formed  with  you 
will  continue  to  strengthen.  So  that  between  us,  we  can 
continue  to  provide  the  very  best  in  diabetes  care,  and  the 
syringes  ol  choice  which  your  customers  have 
consistently  purchased  from  you  over  the  years. 


R-DI  INSULIN  SYRINGES 

FOR  MAXIMUM  INJECTION  COMFORT 


BECTON  Becton  Dickinson  UK  Limited,  Between  Towns  Road, 
DICKINSON  Cowley,  Oxford  0X4  3LY.  Telephone  0865  777722. 

B-D  and  Micro-Fine  III  are  trademarks  of  Becton  Dickinson  and  Company 


COUGHS  &  COLDS 


In  1986  the  American  Lung  Association  was 
prevailed  upon  to  accept  the  prevention  of 
influenza  as  a  major  challenge,  along  with 
tuberculosis,  occupational  lung  disease  and 
smoking.  The  classic,  annual  approach  of 
encouraging  doctors  to  immunise  their  "at- 
risk"  patients  had  failed.  A  mere  8  million 
were  vaccinated  each  year  out  of  an 
estimated  43  million  in  high  risk  categories 
because  of  age  and  under-lying  illness. 

Adopting  the  slogan  "Influenza  —  a 
preventable  disease  not  being  prevented", 
the  ALA  launched  a  two-pronged  attack.  An 
education  campaign  aimed  at  the  American 
public  began  with  distribution  of  information 
leaflets  through  pharmacies,  drug-stores, 
super-markets  and  many  other  retail  outlets. 
A  "re-education"  programme  alerted 
doctors  to  the  benefits  of  early  vaccination. 
The  result?  The  uptake  of  vaccine  in  the  US 
has  been  increased  by  3  million  units. 

Good  news  for  the  manufacturers, 
cynics  would  observe,  but  unarguably  good 
news  for  the  "at  risk"  patient.  The  vaccine 
prevents  'flu  in  60-70  per  cent  of  recipients, 
and  in  those  it  fails  to  protect  completely,  a 
much  milder  dose  is  experienced. 

Trends  cross  the  "pond" 

Now,  just  like  jogging,  power-dressing  and 
peanut  butter,  the  influenza  education, 
campaign  has  crossed  the  Atlantic.  It  was 
launched  in  September  under  the  auspices 
of  the  Influenza  Monitoring  and  Information 
Bureau,  funded  and  founded  by  vaccine 
manufacturers  {C&D  Oct  3,  p702).  The 
sheer  weight  of  statistics  —  10  million  people 
in  the  UK  at  risk  from  death  due  to  'flu  — 
together  with  the  cautious  prediction  of  a 
"possible  epidemic"  for  the  coming  Winter, 
attracted  widescale  media  attention. 
Unfortunately,  as  a  result  of  the  numerous 
newspaper  articles  and  television  interviews, 
this  "possible"  was  lost  and  the  great  British 
public  concluded  that  there  would,  most" 
definitely,  be  an  epidemic  in  1987-88. 

No-one  can  be  sure.  The  IMIB  made  its 
forecast  after  observations  that  there  has 
been  a  'flu  epidemic  or  pandemic  every  ten 
years  since  1885.  In  1967-8  there  was  a 
serious  outbreak  and  in  1977-78  Hong  Kong 
'flu  attacked.  But  as  Dr  Pratima 
Chakraverty,  head  of  the  Virus  Reference 
Laboratory  at  the  Public  Health  Laboratory 
Service,  Colindale,  observes,  it  has  always 
been  difficult  to  predict  the  behaviour  of  the 
'flu  virus  and  the  events  of  the  last  seven 
years  support  her  observation. 

Since  1980  the  moderate  impact  and 
absence  of  mortality  due  to  influenza  in  the 
UK,  most  of  Europe  and  Australia  ,  has  been 
unexpected.  Not  so  the  USA,  where 
mortality  due  to  the  virus  appears  to  have 
reached  —  and  passed  —  the  threshold, 
indicating  epidemic  spread  in  1981-82, 
1982-83  and  1984-85,  reports  Dr 
Chakraverty.    The   viral   variants  in 


'Flu:  a  suitable 
disease  for 
treatment 

In  the  Winter  of  1918-19 
influenza  was  responsible  for 
the  deaths  of  20  million  men, 
women  and  children.  Today, 
modern  disease  management 
would  reduce  such  a  dramatic 
death  toll,  hut  influenza  is  still 
difficult  to  control  and  each 
Winter,  the  threat  of  an 
epidemic  can  never  be 
discounted.  Now  UK  vaccine 
tfiQiniuiaciurers  have  taken 
action.  C&D  reports. 

False-colour  transmission  electron  micrograph  ola  field 
of  influenza  virions,  (Science  Photo  Library) - 


circulation  were  apparently  the  same  as 
those  in  other  countries,  but  for  unknown 
reasons  their  impact  has  been  more  severe 
in  the  USA  than  elsewhere. 

The  Summer  of  1986  saw  a  new  viral 
strain  emerge  unexpectedly  in  the  UK  while 
the  preparation  of  the  vaccine 
recommended  by  the  British  Joint 
Committee  of  Vaccination  and 
Immunisation  earlier  that  year,  was 
underway.  This  new  Singapore  strain 
required  the  production  of  a  separate 
monovalent  vaccine  and  the  unprecedented 
use  in  those  at  highest  risk  of  both  the 
standard  trivalent  and  the  new  monovalent 
vaccine.  In  the  event  the  new  strain  met  a 
population  that  was  immunologically 
prepared,  and  fears  of  a  widespread 
epidemic  were  not  realised. 

But  these  events  do  highlight  the 
uncertainty  of  the  influenza  vaccine 
business.  The  unpredictability  of  the  virus 
and  its  ability  to  undergo  antigenic  variation 
has  ensured  its  survival  and  its  resistance  to 
control  or  eradication  via  immunisation 
programmes. 

Antigenic  variations 

Antigenic  variation  can  be  major  or  minor. 
It  may  not  affect  mfectivity  or  virulence  but 
it  can  be  sufficient  to  avoid  recognition  by 
the  immune  system.  While  minor  antigenic 
variations  have  failed  to  take  hold  in  an 
immunologically  unprotected  population, 
the  epidemics  have  been  due  to  a  major 
antigenic  change.  There  has  been  no 
immunity  m  the  population  and  the  virus  has 
spread  in  waves  from  the  epicentre  as  a  new 
entity. 

The  threat  of  the  sudden  emergence  of  a 
virulent,  wholly  new  recombinant  strain  is 
always  with  us.  Death  tolls  would  be  unlikely 
to  reach  those  of  the  1918-19  epidemic  but 
the  increasing  population  m  Europe  and  the 
US  of  elderly  people  with  chronic  chest, 
kidney  and  diabetes  represents  a  "massive 
vulnerability",  says  the  IMIB. 

The  majority  of  those  chronically  sick  are 
regular  visitors  to  the  pharmacy  and  will 
know  their  local  pharmacist  well.  Epidemic 
or  not,  there  is  an  opportunity  for 
pharmacists  to  serve  these  patients  —  and 
others  "at  risk"  —  by  following  their 
American  counterparts  and  broaching  the 
subject  of  influenza  immunisation.  Dr 
Chakraverty  says  it  is  impossible  to  predict 
how  long  this  period  without  a  new  variant 
capable  of  making  a  major  impact  — 
including  significant  mortality  —  will  last. 
The  public  has  been  alerted  to  the  existence 
of  the  vaccine  and  with  a  little  advice  and 
encouragement  might  act  on  it  to  prevent  a 
preventable  disease. 
Stop  Press  The  response  to  the  IMIB's 
campaign  has  been  such  that  the  UK's 
three  major  vaccine  manufacturers  are  out 
of  stock  until  December. 
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Going... 


Sensitive  teeth  affect  nearly  half  the  UK 
population  at  some  time,  so  the  market  is  huge. 
And  it's  totally  dominated  by  Sensodyne.  But 
we're  not  just  the  brand  leader.  We're  the  No.  5 
brand  by  value*  in  the  total  toothpaste  market. 


Going 


When  Sensodyne  F  joined  the 
range  last  year  it  was  an  instant  hit. 
Backed  by  a  National  TV  campaign, 
total  brand  sales  surged  ahead. 
So  we're  backing  Sensodyne  again 
with  a  record  £2.7  million  TV  spend. 


£2.7 

MILLION 


Gone. 
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BACK  ON  TV  IN  NOVEMBER. 


SENSODYNE 

TOOTHPASTE 


Consumers  know  Sensodyne  works.  When  they  try  it,  they 
stay  with  it.  The  Sensodyne  F  launch  created  new  users,  and 
boosted  total  Sensodyne  sales  to  record  levels.  Now  it's  also 
available  in  a  75ml  size,  increasing  consumer  choice  and 
your  revenue  per  facing.  So  when  TV  starts  in  November 
make  sure  you're  well  stocked  with  Sensodyne  F, 
Mint  and  Original.  Sensodyne's  the  only  brand  you 

SENSODYNE 

need. 


•Independent  Consum 


SENSODYNE 
TOOTHPASTES 


Britain's  No.l  brand  for 
Sensitive  Teeth 


To  improve  patient  accep- 
tability and  so  encourage 
compliance,  'CorsodyF  Mouth- 
wash is  now  available  in  a  choice 
of  flavours  —  original  and  new 
mint.  Remember  to  offer 
MINT  if  you  prefer  to  give  this 
flavour  to  your  customers. 

The  powerful  antimicrobial 
effect  of  'CorsodyF  Mouthwash 
inhibits  plaque  formation,  treats 
gingival  inflammation  and 
thereby  helps  prevent  chronic 
periodontal  disease,  "Corsodyl 
Mouthwash  is  also  valuable  for 
preventing  infection  following 
dental  surgery;  for  managing 
aphthous  ulcers,  denture 
stomatitis  and  oral  candidiasis; 
and  for  general  oral  hygiene 
where  brushing  is  painful  or 
impracticable. 

 NEW  


HOW  DO  YOU  MAKE  A  MAN 
WITH  A  SORE  MOUTH  SMILE? 


CORSODYL  MINT 

MOUTHWASH 

chlorhexidine  gluconate  0.2% 

V*    M1NT    *  A  i, 


.  RE(  ;<  >MMENDEDC<  )URSE  OF  TREATMENT  I  <  >R  ( )NE  M<  >NTI  I  IS  2  s  .'.oo.nl  B(  ATI  IS 


PRES(  iRIRINC  NOI  'ES:  Lse  Inhibition  of  plaque;  treatment  and  preven- 
tion of  gingivitis;  maintenance  of  oral  hygiene;  promotion  of  gingival 
healing  following  surgery;  management  of  aphthous  ulcers  and  oral 
candidiasis.  Presentation  A  clear  solution  containing  0.2%  w/v  chlorhex- 
idine gluconate.  Dosage  and  administration  10ml  undiluted  tw  ice  daily  . 
Rinse  mouth  for  one  minute  and  spit  out.  Contraindications  Previous 
hypersensitivity  reaction  to  chlorhexidine.  Such  reactions  are,  however, 
extremely  rare.  Precautions  For  oral  use  only,  keep  out  of  eyes.  Side  effects 
Occasional  irritative  skin  reactions.  Generalised  allergic  reactions 
to  chlorhexidine  have  also  been  reported  but  are  extremely  rare.  Superficial 


discolouration  ol  the  teeth  may  occur.  This  usually  disappears  after  discon- 
tinuation of  treatment  and  can  largely  be  prevented  by  cleaning  teeth  or 
dentures  before  use.  Transient  taste  disturbances  and  oral  desquamation. 
Very  occasional  parotid  swelling.  Product  licence  numbers  "CorsodyT 
Mouthwash  29/0124  'Corsodyl'  Mint  Mouthwash  29/0201 .  Basic  NHScost 
£1  04p  per  300ml  bottle.  'Corsodyl1  is  a  trademark. 


Further  information  is  available  Irom: 
IC1  Pharmaceuticals  (UK),  Southbank, 
Macclesfield,  Cheshire.  SK10  4TF 
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Pregnavite  Forte  F  -  is  the 
evidence  good  enough? 


Pregnavite  Forte  F,  a  combination  of 
vitamins  with  calcium,  iron,  and  folate,  has 
again  become  available  for  prescription  on 
the  NHS  but  with  a  very  limited  indication  — 
to  reduce  the  risk  of  neural  tube  defects 
(NTD)  in  infants  of  mothers  whose  previous 
pregnancies  have  been  affected  in  this  way. 

In  numerical  terms,  use  of  the  product 
will  also  be  very  limited:  the  prevalence  of 
spina  bifida  or  anencephaly  in  the  UK  is 
falling,  and  is  about  2-10  per  1,000  live 
births.  The  risk  of  recurrence  varies  from 
4-10  per  cent  after  one  affected  pregnancy 
to  9-20  per  cent  after  two.  Yet  the  licensing  of 
Pregnavite  Forte  F  has  caused  an  outcry. 
The  CSM  has,  it  is  suggested,  pre-empted 
the  results  of  the  MRC's  controversial  trial  on 
vitamin  and  folate  supplementation  in  the 
very  group  of  patients  who  may  now  be 
prescribed  the  newly-licensed  drug. 

The  controversy  over  vitamin 
supplementation  began  in  1981  when  a 
reduction  in  NTD  was  reported  in  infants 
bom  to  mothers  who  had  been  given 
Pregnavite  Forte  F  periconceptually  until 
the  second  month  of  pregnancy  —  only  one 
(0.5  per  cent)  gave  birth  to  an  infant  with 
NTD  compared  with  13  of  300  controls  (4  per 
cent).  This  difference,  which  was  statistically 
significant,  was  confirmed  in  a  second 
cohort  of  patients,  the  combined  results 
showing  a  reduction  in  the  incidence  of  NTD 
from  4.6  per  cent  to  0.8  per  cent.  It  had  also 
been  found  that  folate  supplementation 
alone  —  4mg  daily  rather  than  the  360mcg 
daily  in  Pregnavite  Forte  F  —  had  prevented 
any  recurrence  of  NTD  in  another  group  of 
at-risk  women,  compared  with  six  cases  in  67 
controls. 

These    findings    were,  however, 


interpreted  cautiously  and  convincing 
evidence  for  a  beneficial  effect  could  only 
be  obtained  from  a  large,  randomised  and 
controlled  clinical  trial.  The  MRC  therefore 
proposed  a  study  of  2,000  at-risk  women 
divided  into  four  groups  —  one  given  only 
minerals  (in  effect,  a  placebo  group),  the 
others  given  minerals  combined  with 
vitamins,  folate,  or  both. 

This  proposal  caused  outrage.  Although 
inconclusive,  the  evidence  for  a  beneficial 
effect  of  folate  was  felt  by  some  to  be  strong 
enough  to  make  a  placebo-controlled  study 
unethical.  In  fact,  one  of  the  earlier  trials 
had  originally  included  a  placebo  group  but 
this  had  been  disallowed  by  local  ethical 
committees.  The  control  group  had 
therefore  consisted  of  at-risk  women  who 
had  been  referred  too  late  for  inclusion  in 
the  trial.  How  could  the  MRC  now  suggest  a 
trial  which  would  deprive  some  women  of  a 
potentially  beneficial  drug? 

The  evidence,  claimed  proponents  of  the 
trial,  was  simply  not  good  enough:  the  risks 
of  vitamins  during  pregnancy  were  unclear, 
the  appropriate  doses  were  unknown,  and 
the  increased  safety  was  uncertain. 
Prophylaxis  was  being  proposed  for  all 
women  and  the  available  data  were  not 
adequate  to  justify  this.  The  trial,  which  will 
take  ten  years  to  complete,  began  in  1983. 

The  MRC  trial  is  not  looking  at 
Pregnavite  Forte  F  but  a  combination 
containing  more  folate  and,  as  most  of  the 
subjects  have  been  recruited  from  abroad, 
the  CSM's  decision  is  unlikely  to  disrupt  the 
study.  Pregnavite  Forte  F  seems  safe,  if  over 
20  years'  clinical  experience  is  any  measure, 
and  there  is  some  evidence  —  albeit 
inconclusive  —  for  efficacy. 


NSAID  toxicity  in  the  ileum 


Non-steroidal  anti-inflammatory  drugs 
(NSAIDs)  are  increasingly  recognised  as 
among  the  most  toxic  in  everyday  use.  But  in 
addition  to  their  well-known  ulcerogenic 
effect,  these  drugs  cause  a  chronic 
inflammation  of  the  small  intestine,  possibly 
through  alterations  m  intestinal  permeability 
and  immunological  impairment  leading  to 
bacterial  colonisation.  This  occurs  in  most 
patients  treated  with  NSAIDs  but  is  largely 
asymptomatic. 

A  recent  study  in  London  has  now  shown 
that  the  chronic  inflammation  may 
contribute  to  the  morbidity  of  rheumatoid 
disease.  Using  radioisotope  tracing,  it  was 
found  that  the  inflamed  areas  were  bleeding 


—  in  some  patients  intestinal  blood  loss  was 
two  to  four  times  greater  than  normal  —  and 
that  protein  was  also  being  lost  from  these 
sites  into  the  intestinal  lumen.  The  changes 
were  not  life-threatening  in  themselves,  but 
they  demonstrate  that  NSAIDs  can 
contribute  to  the  iron  deficiency  anaemia 
that  occurs  in  patients  with  rheumatoid 
arthritis  and,  in  debilitated  and  elderly 
patients,  protein  loss  would  compound  the 
effects  of  other  factors  contributing  to  ill 
health,  such  as  a  poor  diet. 

During  treatment  which  lasts  for  many 
years,  such  effects  could  be  important  in 
determining  the  susceptibility  to  the  overall 
morbidity  of  chronic  disease. 


Two  new  H2 
antagonists  to 
start  price  war? 

Two  new  H2  antagonists  have  been 
marketed  which  look  set  to  precipitate  a 
price  war  with  the  established  drugs. 
Famotidine  and  nizatidine  differ  in  their 
structure  from  the  older  drugs,  but  on 
present  evidence  these  changes  appear  to 
confer  no  advantage  over  ranitidine. 

All  the  H2  antagonists  are  effective  in 
85-95  per  cent  of  patients  in  healing  gastric 
and  duodenal  ulcers  in  four  to  eight  weeks 
with  a  single  night-time  dose.  There  may  be 
small  differences  between  them  in  relapse 
rates  during  maintenance  treatment  but 
these  are  not  easily  quantified  in  clinical 
trials  —  ranitidine  is  slightly  superior  to 
cimetidine  in  this  respect  but  the  newer 
drugs  have  not  yet  matched  this 
achievement. 

Neither  famotidine  nor  nizatidine  seem 
to  affect  androgen  receptors  or  the  oxidative 
metabolism  of  other  drugs  as  cimetidine 
does,  but  this  is  still  far  from  showing  that 
they  share  ranitidine's  record  of  safety.  In 
practice,  these  adverse  effects  are  rare  even 
with  cimetidine  and,  while  the  results  of 
clinical  trials  are  promising,  it  will  take 
several  years  of  use  before  it  is  accepted  that 
the  new  drugs  have  a  comparable  safety 
profile. 

At  basic  NHS  costs,  famotidine  is  the 
most  expensive  at  £182  for  a  year's 
maintenance  treatment  compared  with  £167 
for  ranitidine,  £150  for  nizatidine  and  £108 
for  cimetidine.  These  prices  offer  little 
advantage  in  view  of  the  success  of  the  older 
drugs.  Ranitidine,  with  total  sales  of  $1,080 
million,  is  now  the  world's  best-selling  drug, 
with  cimetidine  a  close  second  at  $1,014 
million.  Intense  competition  for  this 
profitable  market  sector  may,  in  time, 
change  all  that. 
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TOPICS  IN  TREATMENT 


Overcoming  impotence 


The  true  incidence  of  impotence  is  unknown 
and  is  notoriously  difficult  to  measure. 
About  half  of  all  cases  presenting  to  the 
doctor  are  due  to  organic  causes  —  diabetic 
neuropathy,  for  example  —  whereas  others 
seem  to  be  due  to  pyschological  factors.  Two 
recent  clinical  trials  have  now  shown  that 
pharmacological  intervention  can  overcome 
impotence,  regardless  of  its  cause. 

In  the  first,  men  with  pyschogenic 
impotence  were  given  6mg  of  yohimbine 
three  times  daily  or,  as  a  placebo,  riboflavin. 
After  ten  weeks'  treatment,  62  per  cent  of 
patients  given  the  active  drug  reported  an 
improvement  in  sexual  function  after  two  to 
three  weeks  compared  with  only  16  per  cent 
in  the  placebo  group.  Those  given  riboflavin 
were  then  treated  with  yohimbine,  but  only 
21  per  cent  of  these  responded,  suggesting 
that  psychological  factors  —  in  this  case  a 
"negative  expectancy"  zbout  their  treatment 
—  are  still  important  in  this  group  of  men. 

How  yohimbine  achieved  these 
improvements  is  unclear.  It  is  so  rapidly 
eliminated  from  the  body  that  none  was  left 
by  the  time  of  the  next  dose  and,  although  it 
is  an  alpha-2  receptor  antagonist,  the  delay 

Auranofin  is  an  orally  active  gold- 
containing  compound  which,  like  gold 
injection,  is  for  use  as  a  "second  line"  agent 
for  rheumatoid  arthritis.  This  group  of 
drugs,  which  includes  penicillamine, 
hydroxychloroquine,  immunosupressants, 
and  more  recently  some  cytotoxic  drugs,  are 
reserved  for  use  when  NSAIDs  have  failed  to 
provide  adequate  symptomatic  relief.  Their 
hallmark  is  their  low  therapeutic  ratio. 
Despite  these  risks,  their  use  is  often  justified 
on  the  grounds  that  they  may  modify  the 
course  of  the  disease. 

Auranofin  differs  fundamentally  from 
aurothiomalate,  the  injectable  form  of  gold. 
Blood  levels  are  lower  and  more  stable 
during  chronic  treatment.  Dermatitis  and 
stomatitis  are  both  less  common  and  less 
severe,  and  proteinuria,  which  can 
occasionally  develop  into  nephrotic 
syndrome,  is  substantially  less  frequent.  By 
contrast,  auranofin  causes  a  high  incidence 
of  diarrhoea,  due  to  changes  in  intestinal 
permeability,  in  about  half  of  all  patients. 
This  may  respond  to  a  temporary  withdrawal 
of  treatment  or  reduction  in  dose,  but  about 
one  in  20  patients  are  forced  to  withdraw 
from  treatment. 

Like  aurothiomalate,  auranofin  proves 
effective  in  50-60  per  cent  of  patients  and  its 
better  safety  record  is  therefore  an  advance 
in  treatment.  It  is,  however,  almost  ten  times 
as  expensive. 


in  onset  of  its  effects  suggests  that  its  effects 
were  not  exerted  simply  through  this 
mechanism.  One  hypothesis  is  that  the  drug 
increases  central  sympathetic  discharge  but 
this  awaits  confirmation. 

In  the  second  trial,  125  men  with 
impotence  of  any  origin,  including  diabetic 
neuropathy,  spinal  cord  injuries  or 
psychological  factors,  used  direct  penile 
injection  of  papaverine,  a  smooth  muscle 
relaxant,  alone  or  with  the  alpha  blocker 
phentolamine,  to  produce  an  erection. 
Experience  of  this  technique  for  up  to  24 
months  showed  that  it  was  effective  in  over 
90  per  cent  of  injections  with  very  few 
adverse  effects.  Prolonged  injection 
occurred  in  less  than  1  per  cent  and  minor 
pain  or  bruising  was  reported  in  only  a  few 
instances. 

This  technique  was  safe,  effective  and 
well  accepted  by  the  subjects  —  and  it  seems 
preferable  to  alternatives  such  as  prosthetic 
surgery  which  carry  a  40  per  cent 
complication  rate.  Impotence  can  be  a 
distressing  and  chronic  condition  with  many 
causes  but  drug  treatment  can  be  effective  in 
virtually  all  cases. 


Evidence  that  counselling  by  a  pharmacist 
improves  the  response  to  treatment  has 
been  provided  by  the  results  of  a  small 
study  from  the  United  States.  Ten  patients 
with  asthma  or  chronic  obstructive 
pulmonary  disease,  who  had  been 
prescribed  a  beta-agonist  such  as 
salbutamol  or  terbutaline  for  the  first  time, 
were  instructed  on  the  use  of  their  aerosol 
by  pharmacists.  Eleven  steps  for  correct 
use  were  explained  and  the  therapeutic 
response  was  assessed  by  their 
performance  in  lung  function  tests 
compared  with  that  of  nine  non-counselled 
patients. 

The  counselled  group  were  found  to 
have  used  the  aerosol  more  correctly  with 
only  one  failing  to  complete  less  than  90 
per  cent  of  the  defined  steps  compared 
with  four  of  the  controls,  and 
improvements  in  lung  function  were  three 
times  greater.  Important  points  which  had 
been  emphasised  during  counselling 
included  timing  inspiration  and  actuation 
of  the  aerosol  carefully  and  holding  the 
breath  afterwards.  Patients  were  also 
instructed  to  wait  one  minute  before 
repeating  the  dose.  These  points  had  also 
been  made  in  the  package  inserts,  but  the 
written  information  alone  was  clearly  less 
effective.  This  study  confirms  the  value  of 
counselling  patients  even  when  written 
information  is  available.  Package  inserts 
are  clearly  an  aid,  not  a  substitute  for  one 
to  one  contact  with  a  patient. 


Topics  in  Treatment  is  a  regular  series  by 
Stephen  Chaplin,  MPS,  staff  pharmacist, 
Regional  Drug  Information  Unit, 
Wolfson  Unit  of  Clinical  Pharmacology, 
Newcastle-upon-Tyne,  looking  at  current 
developments  in  prescription  medicines. 


A  Ust  of  references  used  in  the  preparation  of  this  article 
available  lrom  the  Editor. 


Captopril 
and  mood 


The  finding  that  captopril  improved  the 
quality  of  life  in  people  with  hypertension, 
compared  with  a  deterioration  in  others 
treated  with  methyldopa  and  propranolol, 
was  an  important  step  forward  in  the 
management  of  hypertension.  The  results  of 
a  large  British  trial,  which  included  half  of 
all  prescriptions  written,  have  now  shown 
that  enalapril  shares  this  effect.  But  is  this 
improvement  in  well-being  due  to  good 
control  of  blood  pressure  —  which  is  equally 
successful  with  beta-blockers  and  other 
antihypertensives  —  or  do  the  ACE 
inhibitors  actually  elevate  mood? 

Assessment  of  quality  of  life  rests  heavily 
on  indicators  of  anxiety,  depression  and 
vitality,  and  any  drug-induced  change  in 
these  parameters  would  have  a  substantial 
effect  on  the  eventual  result.  In  fact,  several 
cases  have  been  reported  in  which 
established  depression  has  improved  when 
captopril  was  given  to  control  hypertension. 
Several  mechanisms  have  been  proposed 
for  the  antidepressant  activity  of  ACE 
inhibitors,  including  inhibition  of  the 
metabolism  of  enkephalins  and  endorphins, 
the  body's  natural  opiates,  and  alteration  of 
central  noradrenaline  disposition,  one  of  the 
effects  of  more  conventional 
antidepressants.  Alternatively,  changes  in 
corticosteroid  secretion  or  even  direct 
effects  on  some  areas  of  the  brain  are 
possible. 

Whatever  the  mechanism,  this  effect  — 
if  ultimately  found  to  be  benign  —  may  give 
the  ACE  inhibitors  an  edge  over  other 
antihypertensives. 
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Pharmacist  Brian  Martin  wins  a  Hitachi  Teletext  colour  television  in  a  free  draw  sponsored 
by  Wilkinson  Sword  and  Numark  wholesalers.  Mr  Martin,  manager  of  Baird  Chemist  in 
Holywood,  co  Down,  is  pictured  here  (second  from  right)  receiving  his  prize  from  Cliff 
Carter  (middle)  and  John  Woods  (right),  both  from  Wilkinson  Sword,  and  Jim  Malcolm 
(left)  and  Alan  McDowell  (second  from  left)  from  S  Haydock  &  Co 


Revell  strikes 
back!  

AAH  Group  wholesalers  will  be  delighted 
to  enable  Peter  Dodd  to  achieve  his  stated 
objective  of  not  being  troubled  by  small 
accounts  in  1988  (C&D  Unichem 
Convention  report,  October  31,  p891),  by 
offering  a  comprehensive  service  to  all 
such  disenfranchised  Unichem  members. 

To  open  an  account  with  an  AAH 
wholesaler,  there  is  no  requirement  to 
become  a  shareholder  and,  presumably, 
Unichem  will  do  the  honourable  thing  and 
repay  such  members'  share  subscriptions 
and  their  delayed  profit-share  (ie  discounts 
on  purchases)  entitlements. 

Interestingly,  Unichem  now  seem 
particularly  keen  to  pursue  non-member 
hospitals'  business,  by  offering  better 
terms  for  small  accounts  than  those 
available  to  its  members  —  including  those 
whose  accounts  "will  no  longer  be 
tolerated"! 

It  seems  the  term  "Friendly  Society" 
now  requires  some  qualification  in  respect 
of  the  small  account  shareholders. 
AW.  Revell 
Director 

AAH  Holdings  pic 

NHS  economics 
at  your  disposal 

A  blind  diabetic  gentleman  in  Weston- 
super-Mare  phones  the  Somerset  Family 
Practitioner  Committee  to  enquire  why  his 
doctor  cannot  prescribe  disposable 
needles  for  use  with  his  Click  Count 
syringe.  The  FPC  confirms  that  disposable 
needles  are  not  prescribable,  only 
complete  syringes  and  needles  are 
allowed,  but  phones  the  secretary  of  the 
local  pharmaceutical  committee 
regarding  the  problem. 

The  patient  had  already  phoned  the 
British  Diabetic  Association  who  had 
advised  him  to  get  prescriptions  for 
complete  syringes  with  needles  and  to 
throw  away  the  syringes.  The  patients  uses 
four  needles  a  day  and  thus  would  have  to 
dispose  of  1,460  syringes  a  year  —  1,464 
next  year. 

The  LPC  secretary  phones  the  DHSS  at 
the  Elephant  &  Castle.  After  being 
transferred  between  four  persons, 
including  a  delay  because  they  could  not 
"raise  the  switchboard",  the  fourth  person 
says  that  they  are  well  aware  of  the 
problem  and  that  they  are  "addressing 
themselves  to  it". 

The  secretary  wonders: 
1.  "raise  switchboard".  Any  connection 

Chemist  &  Druggist  7  November  1987 


with  Tower  Bridge,  scarlet  banners  or 
Lazarus? 

2.  "Addressing  themselves".  Are  they 
writing  to  themselves?  I  hope  they  will  get 
a  helpful  reply. 

3.  How  can  the  patient  dispose  of  1,460 
syringes  per  annum?  Can  "Bins,  storage, 
syringes  for  the  use  of"  be  added  to  the 
Drug  Tariff? 

4.  Should  the  patient  be  advised  to  register 
as  a  drug  addict?  Then  the  world  will  be 
his  oyster  and  he  will  live  in  a  land  flowing 
with  needles. 

The  patient  is  congratulated  on  his 
wisdom.  Although  he  lives  in  Weston- 
super-Mare  he  phoned  the  Somerset  FPC. 
Like  his  fellow  citizens  it  seems  he  knew 
what  help  he  would  get  from  the  1974 
figment  of  Whitehall  imagination. 
J.S.  Clarke 
Weston-super-Mare 


Thanks,  Mates! 

A  couple  of  weeks  ago  a  rep  from  Mates 
Healthcare  Ltd  called  in  to  sell  me,  not 
very  surprisingly,  Mates  condoms.  They 
would  only  be  available  from  the 
manufacturers,  I  would  have  to  buy  at  least 
one  gross,  and  I  would  be  the  only  person 
in  the  area  to  supply  them. 

Great,  I  thought,  and  foolishly  bought 
not  one  gross,  but  two.  These,  I  was  told, 
would  arrive  in  about  two  or  three  weeks 
time. 

Yesterday  the  Vantage  national 
promotion  arrived,  and  just  guess  what 
was  on  offer  in  its  nice,  shiny  pages?  You 
didn't  have  to  order  144  —  12  or  24  was 
OK.  Do  you  think  if  I  ask  them  nicely 
enough  that  Vestric  would  agree  to  supply 
me  and  me  only?  I  don't  think  so  either. 

This  sort  of  thing  is  a  regular 
occurence  with  practically  all  of  the  reps 
that  I  deal  with.  Aren't  there  any  laws  that 
prevent  this  sort  of  thing  from  happening? 
Hammy  Hamster 


M&B  alert  on 
Stemetil  tablets 

It  has  come  to  the  notice  of  May  &  Baker 
Ltd  that  further  batches  of  old  formulation 
Stemetil  tablets  5mg  (1,000),  which  were 
exported  from  the  United  Kingdom,  are 
being  distributed  to  pharmacists  (see  this 
week  p909,  and  C&D,  October  3). 

The  appearance  of  these  tablets  is  not 
the  same  as  those  issued  by  the  company  to 
UK  wholesalers,  neither  does  the 
formulation  comply  with  the  current 
Product  Licence.  Changing  backwards 
and  forwards  from  new  to  old  type  tablets 
can  only  reduce  patient  confidence  in 
their  medication  and  cannot  be  condoned. 

The  back  numbers  involved  are 
DX2058  to  DX2062,  and  DX2708  to 
DX2711.  May  &  Baker  recommend  that 
any  pharmacist  who  has  received 
containers  bearing  any  of  the  above  batch 
numbers  should  return  them  immediately 
to  their  supplier  and  not  use  them  for 
further  dispensing  purposes. 
J.R.  Greig 

Medical  services  manager 
May  &  Baker 

Join  up... 

There  are  currently  three  College  of 
Pharmacy  Practice  study  groups  in  the 
Chiltem  Region.  They  are  based  at  Oxford 
(John  Radcliffe  II  Hospital),  West  London 
(St  Mary's  Hospital,  Paddington)  and 
Buckinghamshire  (a  house  group  run  by 
Dr  A.  Alexander  of  Bourne  End). 

The  groups  meet  once  a  month  on  a 
weekday  evening.  The  evenings  are 
organised  on  an  informal  basis  with  two  or 
three  members  presenting  an  examination 
topic.  Occasionally  there  is  a  guest 
speaker  instead.  Light  refreshments  are 
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provided  before  the  meeting. 

These  groups  would  welcome  new 
members.  Associate  members  and 
pharmacists  with  an  interest  in  the  College 
are  welcome  to  join.  Further  details  are 
available  from:  Michael  Beaman,  regional 
tutor,  Oxford  Group,  (01-952  2381  ext 
328);  Dr  David  Anderson,  West  London 
Group,  (01-262  3456  ext  267);  and  Dr 
Angela  Alexander,  25  Goddington  Road, 
Bourne  End,  Bucks  SL8  5TT. 
Michael  Beaman 
District  Pharmaceutical  Officer 
Bamet  Health  Authority 

Think  it  through 
on  Nuffield 

I  do  not  always  agree  with  the  content  of 
Xrayser's  column,  but  I  wholeheartedly 
endorse  his  comments  on  Nuffield  with 
regard  to  supervision  (C&D,  October  24). 

I  recently  attended  a  meeting  of  the 
Plymouth  Branch  of  the  PSGB  and  there  is 
obviously  a  great  deal  of  disquiet  over  the 
relaxation  of  supervision  implied  in  the 
consultative  document  on  Nuffield 
produced  by  the  Society.  There  are  two 
most  serious  consequences  of  any 
relaxation  of  supervision  requirements: 

1.  By  agreeing  that  "some"  dispensing 
need  not  be  supervised,  we  endorse  the 
view  that  "unsupervised  dispensing"  (in 
any  form)  is  acceptable.  Already  the  most 
vociferous  element  of  the  Dispensing 
Doctors  Association  is  advocating  that 
pharmacists  are  redundant  (RPA  response 
to  Nuffield). 

2.  Relaxation  of  supervision  of  sales  of 
Pharmacy  medicines,  will  I  believe,  open 
the  door  to  the  move  of  P  medicines  to  the 
General  Sales  List.  We  must  not 
underestimate  the  power  of  the  GSL  lobby. 

I  urge  our  Council  to  consider  the 
consequences  of  relaxation  very  carefully 
and  hope  that  fellow  pharmacists  who 
share  my  concern  will  make  their  views 
known  as  soon  as  possible. 
Mike  Smith 
Callington,  Cornwall 

The  saga 
continues... 

Mr  Davies'  reply  to  my  earlier  letter  should 
be  read  in  conjunction  with  my  letter  and 
with  the  reported  response  of  the  Rural 
Pharmacists  Association  to  the  Nuffield 
consultation  document  from  the  PSGB. 
The  effort  of  finding  pages  749,  814  and 
817  of  C&D  will  be  amply  rewarded. 
The  most  important  point  which 
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reveals  itself  is  that  the  RPA  appears 
obsessed  with  fighting  for  the  rights  of 
rural  pharmacists.  Not  a  word  or  sentiment 
about  the  rights  of  patients. 

The  RPA  stresses  the  need  for  a  second 
pharmacist  but  Mr  Davies  declines  to 
answer  my  challenge  as  to  who  will  foot  the 
bill.  They  complain  about  unqualified 
dispensers  in  our  dispensaries  yet  the 
National  Pharmaceutical  Association  has, 
it  seems,  advised  the  Society  of 
Apothecaries  that  it  would  withdraw  its 
support  for  the  Society's  examination  if  it 
offers  facilities  to  assess  and  certificate 
doctors'  dispensers.  No  public  spirit  here. 
No  inter-professional  co-operation. 

Mr  Davies  is  quite  correct:  all  doctors 
are  paid  to  carry  emergency  drugs. 
However,  dispensing  doctors  carry 
comprehensive  supplies  of  non- 
emergency medications  and  not  all 
"emergency"  calls  turn  out  to  be 
emergencies.  On  these  occasions  urban 
GPs  leave  scripts  for  dispensing  later.  It 
can  hardly  be  said  that  pharmaceutical 
services  are  improved  by  making  the 
patient  travel  several  miles  and  perhaps 
wait  over  the  weekend. 

With  regard  to  the  "one-mile"  vast 
distance  referred  to;  Mr  Davies  knows  very 
well  that  the  doctor  dispensing  area  starts 
at  the  edge  of  the  mile  and  extends  to  the 
limit  of  the  practice  area.  Ask  my 


Sunday,  November  8 
Reading  and  Berkshire  Branch.  National 
Pharmaceutical  Association,  study  day 
9.45am-4.30pm  at  Boehnnger  Ingelheim  conference 
suite,  Ellesfield  Avenue,  BrackneD,  Berkshire.  "Drug 
Interactions"  by  Dr  Ivan  Stockley  and  sessions  on 
"Patient  Compliance"  and  "Adverse  Drug  Reactions.." 
Details  from  Charles  Butler,  195  London  Road, 
Reading,  tel:  0734  660541. 

Monday,  November  9 

East  Kent  Branch,  Pharmaceutical  Society,  8pm, 
Post-graduate  centre,  Kent  &  Canterbury  Hospital, 
Canterbury.  "Perfumes  &  Flavours". 

Tuesday,  November  10 

Lanarkshire  Branch,  Pharmaceutical  Society.  8pm, 
Old  Mill  Hotel,  Motherwell,  joint  meeting  with 
Lanarkshire  Division  of  BMA.  "Retrospects  and 
prospects  of  biomedical  engineering"  by  Professor 
R.M.  Kennedi. 

Wirral  Branch.  Pharmaceutical  Society.  8pm,  post- 
graduate centre,  Clatterbridge.  "Discussion  of 
Council's  consultative  document  on  the  Nuffield 
Inguiry  report",  Ann  Lewis,  Council  member. 

Wednesday  November  11 
Aylesbury  Branch.  National  Pharmaceutical 
Association,  8pm,  Pegotty's  Restaurant,  11  Temple 
Street,  Aylesbury.  Mr  T.  Astill,  NPA  director,  "Towards 
the  90s". 

Dundee  Branch.  Pharmaceutical  Society.  7  45pm  in 
lecture  theatre  3,  Ninewells  Medical  School.  "The 
Nuffield  Report"  by  Mr  W.M.  Darling,  member  of 
Nuffield  Committee,  Council  member. 
Edinburgh  Branch.  Pharmaceutical  Society. 
7.45pm,  36  York  Place,  joint  meeting  with  Heriot-Watt 
Pharmacy  Students  Association.  Prize  giving  followed 
by  talk  on  "Fcod  Additives"  by  Professor  J.  Hawthorn, 


colleagues  in  Wales,  Scotland,  Norfolk 
and  the  Dales  whether  the  distances  are 
great.  The  rural  chemist  would  find 
delivering  the  occasional  oxygen  bottle  a 
sinecure  when  he  has  to  deliver  to  all 
disadvantaged  country  patients. 

Dispensing  doctors  do  indeed  have  a 
half  day  off,  perhaps  even  playing  golf.  But 
what  Mr  Davies  cannot  be  expected  to 
understand  is  that  we  have  a  24-hour, 
365-day  contract  with  the  FPC  and  that, 
whenever  we  leave  the  practice,  we  must 
provide  cover.  In  country  areas  this  is 
usually  the  partner  for  there  are  no  such 
luxuries  as  deputising  services. 

And  this  brings  us  to  Nuffield,  which 
has  a  very  narrow  remit.  Namely  to  discuss 
"pharmacy",  not  the  provision  of 
pharmaceutical  services  to  patients. 

All  these  points  and  more  could  have 
been  discussed  at  the  DDA  Conference. 
No  lynch  party  is  waiting  and  Mr  Davies  — 
who  thanked  us  for  our  "kind"  (not  "curt") 
invitation  —  has  the  opportunity  to  speak 
first  and  later,  perhaps,  to  meet  the 
Committee  in  private  before  being  hosted 
with  his  wife  at  the  dinner/dance. 

It  is  still  not  too  late  for  the  RPA  to 
accept  this  golden  opportunity  to  break 
the  ice.  I  do  hope  they  change  their  minds. 
David  Roberts 
Chairman 

Dispensing  Doctors  Association 


Emeritus  Professor  of  Food  Science,  Strathclyde 
University. 

Thursday,  November  12 

Glasgow  Branch.  Pharmaceutical  Society.  7  30pm 
in  Room  1,  McCance  Building,  University  of 
Strathclyde,  Glasgow.  "Good  hearted  Glasgow. 
Exercise  and  the  Heart"  by  Dr  Robin  Northcote,  Senior 
Registrar,  Glasgow  Royal  Infirmary. 
Halifax  Branch,  Pharmaceutical  Society.  8pm  at  the 
Post-graduate  centre,  Halifax  General  Hospital. 
"Drugs  and  Health  in  the  Third  World"  by  Paul  Baker, 
MPS. 

Weald  ol  Kent  Branch.  Pharmaceutical  Society. 

7.30pm  at  the  post-graduate  centre,  Kent  &  Sussex 
Hospital.  "The  Nuffield  report",  Mrs  Marion  Rawhng, 
PSGB  vice-president. 

Friday,  November  13 

Wirral  Branch,  Pharmaceutical  Society,  Autumn 
dance,  Hulme  Hall. 

Advance  information 

British  Importers  Confederation,  fourth  series  of  PHI 
Courses  for  Importers,  November  24,  December  1  and 
December  8,  London.  Topics:  "Import  Transaction", 
"Customs  Procedures"  and  "Awareness  Day".  Cost:  per 
half  day  session  —  £40  (members)  and  £60  (non- 
members).  Details:  Hilary  Hard,  BIC  01-284  4444. 
IBC  Technical  Services  Ltd.  "Drug  Delivery  and  Drug 
Targetting  Systems"  conference,  December  14-15, 
London.  Details  from:  Penny  Robinson,  IBC  Technical 
Services  Ltd,  Bath  House,  56  Holborn  Viaduct, 
London  EC1A  2EX,  tel:  01-236  4080. 
The  Welsh  Committee  for  postgraduate 
Pharmaceutical  Education.  "Communication  Skills 
in  Patient  Counselling",  study  day,  November  15, 
10am,  at  Ysbyty  Gwynedd,  Bangor.  Details  from:  Mrs 
A  D  Marsden,  11  Overlea  Avenue,  Deganwy,  Conwy, 
Gwynedd  LL31  9TA,  tel:  (0492)  84172. 
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New  Bill  gives  longer  life 
to  drug  patents 


The  Association  of  the  British 
Pharmaceutical  Industry  has 
welcomed  a  Bill  which  removes  the 
Licence  of  Right  provisions  from 
pharmaceutical  patents. 

The  Copyright,  Designs  and  Patents 
Bill,  published  last  week,  gives  owners  of 
pharmaceutical  patents  exclusivity  for  the 
full  20  year  term,  rather  than  making  them 
subject  to  licences  of  right  for  the  last  four 
years  of  the  patent  life. 

A  Private  Member's  Bill  designed  to 
have  the  same  effect  fell  during  the  last 
Parliamentary  session.  ABPI's  manager  of 
public  affairs  Peter  Lumley  told  C&D  he 
was  encouraged  that  the  new  Bill  was 
backed  by  the  Government,  which  meant 
it  was  more  likely  to  be  supported  than  a 
Private  Member's  Bill. 

He  thought  there  would  be  opposition 
from  generics  manufacturers  but  he  hoped 
the  Government  would  show  its 
commitment  to  the  industry  by  using  its 
majority  to  carry  the  Bill  through. 

Minister  of  Trade  Kenneth  Clarke  said 

New  faulty  goods 
law  call  by  NCC 

A  new  law  is  urgently  needed  to 
protect  shoppers  when  they  are  sold 
faulty  goods,  says  the  recently- 
appointed  National  Consumer 
Council  chairman,  Mrs  Sally 
Oppenheim-Barnes. 

In  its  response  to  the  Law 
Commission's  recommendations  for  the 
reform  of  the  Sale  of  Goods  Act,  the  NCC 
urges  the  Government  to  ensure  that 
consumers  do  not  lose  the  right  to  their 
money  back  before  they  have  a  reasonable 
chance  to  discover  that  a  product  is  faulty. 
And  the  courts  should  consider  all  the 
circumstances  before  deciding  that  too 
much  time  has  elapsed  since  purchase  for 
the  customer  to  be  given  a  refund,  says  the 
NCC.  Consumers  given  a  replacement  for 
a  faulty  product  should  still  get  their 
money  back  if  the  replacement  is  faulty. 

The  NCC  also  calls  on  the  Government 
to  consider  setting  a  fixed  time  in  law 
during  which  consumers  have  the  right  to 
reject  faulty  durable  goods,  with 
legislation  allowing  repairs  to  be  done 
instead  of  refunds  being  given. 

The  NCC  welcomes  the  Law 
Commission's  proposals  that  the  present 


last  week  that  the  Bill,  with  its  277  clauses, 
is  the  longest  of  this  Parliamentary  session 
and  because  of  its  complexity  was  likely  to 
"rumble  on"  for  several  months.  The 
second  reading  is  planned  for  the  House  of 
Lords  on  November  17.  It  is  hoped  the  Bill 
will  reach  the  House  of  Commons  after 
Christmas  and  be  given  the  Royal  Assent 
by  mid-1988.  The  Minister  said  the  licence 
of  right  provision  was  being  abolished 
because  it  now  took  so  long  to  bring  a  new 
drug  to  the  market  that  10  years  of  the 
patent  life  could  have  passed  before  the 
patent  could  be  exploited. 

The  Bill  also  aims  to  reduce 
counterfeiting  of  goods  by  making  the 
fraudulent  use  of  a  trade  mark  a  criminal 
offence.  The  counterfeiter  would  be  liable 
to  an  unlimited  fine  and  up  to  10  years 
imprisonment. 

To  simplify  patent  litigation,  the 
County  Court  is  to  be  given  jurisdiction 
over  patent  and  design  matters,  which  will 
be  a  quicker  and  cheaper  process  than 
taking  action  in  the  High  Court  as  at 
present. 


"merchantable  quality"  test  in  the  Act 
should  be  replaced  by  one  of 
"acceptability"  based  on  whether  the 
quality  of  goods  would  be  considered  by  a 
reasonable  person  to  meet  an  acceptable 
standard.  But  the  NCC  regrets  that  the 
Law  Commission  does  not  suggest  a 
separate  requirement  that  goods  should  be 
of  reasonable  durability  and  suggest  only 
that  durability  should  be  one  aspect  of 
acceptable  quality. 

The  NCC  also  regrets  that  the  Law 
Commission  has  dropped  the  idea  of  a 
system  of  encouraging  suppliers  to  repair 
faulty  goods. 

The  Law  Commission's  proposal  that 
buyers  should  not  lose  their  right  to  reject 
goods  and  claim  a  refund  merely  because 
they  have  signed  an  acceptance  note, 
asked  for  a  repair  or  passed  the  goods  to 
someone  else  has  NCC  support.  "Still 
buying  problems"  (free  with  A4  SAE,  26p 
in  stamps),  NCC,  20  Grosvenor  Gardens, 
London  SW1W0DH. 


The  North  Eastern  Co-op's  £4m  turnover 
pharmacy  group  has  launched  its  fifth 
drugstore  at  Blyth,  Northumberland.  This 
new  addition  to  the  chain  is  on  the  ground 
floor  of  the  Co-op's  Northumbna  House 
store.  The  "1st  Stop"  chain  was  launched 
earlier  this  year,  and  has  branches  at 
Amble,  Morpeth,  Whitley  Bay  and  Yarm. 


Six  of  the  bast 
join  forces 

A  new  force  in  British 
pharmaceutical  research  comes  in 
the  form  of  the  British  Pharma 
Group. 

After  a  year  of  "kicking  around  ideas", 
this  week  Beecham,  Boots,  Fisons,  Glaxo, 
ICI  and  Wellcome  joined  up  "to  foster  the 
worldwide  interests  of  the  members, 
particularly  by  co-ordinating  approaches 
to  governments  on  matters  of  common 
interest." 

Chaired  by  P.W  Cunliffe,  CBE,  until 
recently  chairman  of  ICI  Pharmaceuticals, 
with  E.  W.  Stanford,  director  of  Beecham 
Pharmaceuticals  UK  Division,  as  director, 
the  group  will  be  made  up  of  two 
representatives  from  each  company. 

"We  will  continue  to  play  an  active 
part  in  the  Association  of  the  British 
Pharmaceutical  Industry,"  Mr  Stanford 
told  C&D,  "but  that  group  is  really 
concerned  with  UK  matters  seeing  things 
from  a  British  standpoint.  It  is  not  really  an 
effective  forum  for  overseas  views. 

"The  British  Pharma  Group  will  allow 
us  to  share  and  talk  over  common 
problems  such  as  tax  and  product 
approval  overseas."  The  Group  say  they 
also  hope  to  co-operate  with  non- 
government organisations  worldwide 
which  are  influential  in  the  provision  of 
health  care  and  scientific  research. 

Fake  drugs  plant 
found  in  Italy 

The  Sunday  Times  claims  to  have 
uncovered  a  source  of  fake  British 
medicines  being  made  in  Italy. 

Counterfeit  medicines,  which  contain 
only  a  fraction  of  the  active  ingredients, 
are  being  blamed  for  the  deaths  and 
suffering  of  an  "untold"  number  of  patients 
throughout  the  Third  World,  the 
newspaper  said  this  week.  A  Sunday 
Times  reporter  posing  as  a  pharmaceutical 
dealer  was  offered  a  range  of  counterfeit 
medicines  including  antibiotics,  steroids, 
analgesics  and  heart  drugs,  allegedly 
made  by  British  companies.  They  were 
about  60  per  cent  cheaper  than  the 
genuine  products. 

A  company  in  Milan  offered  to  fill 
capsules  with  inactive  ingredients  and 
make  them  look  like  the  real  products.  The 
capsules  matched  the  colours  of  the 
originals  because  the  company  bought  the 
blanks  from  the  same  source,  the  supplier 
is  quoted  as  saying. 
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BUSINESS  NEWS 


AAH  buy  surgical 
specialists'  JMF 

AAH  are  extending  their 
distribution  of  disposable  surgical 
supplies  by  the  purchase  of 
Sheffield-based  JMF  Supplies  Ltd 
for  £1. 875m. 

JMF,  whose  products  include  the  Bard 
range,  continence  care  and  respiratory 
goods,  recently  recorded  £1.795m  sales 
lor  the  nine  months  ending  June  30,  with 
pre-tax  profits  of  £240,000.  They  will 
continue  to  operate  under  their  own  name. 

The  move  will  mean  a  first  for  AAH  in 
supplying  a  specialist  service  to  hospitals, 
but  it  will  not  mean  new  products  for  the 
pharmacist,  AAH's  director  Bill  Revell 
told  C&D.  "It  will,  however,  widen  our 
product  range  and  give  us  better  buying 
power  to  enhance  our  service,"  said  Mr 
Revell.  "By  integrating  this  new  business 
with  our  existing  one  it  can  provide  new 
opportunities  for  pharmacists  who  may  not 
have  supplied  these  specialist  products 
before." 


Indemnity 
problems  probe 

The  Government  is  to  investigate 
the  problems  professions  may  have 
obtaining  indemnity  insurance 
against  negligence  claims. 

Initially  three  groups  of  professions  are 
to  be  looked  at:  auditors;  architects; 
consulting  engineers,  construction 
surveyors,  and  other  surveyors. 

Other  professions  may  be  looked  into 
at  a  later  stage,  depending  on  the  results  of 
inquiries  into  the  first  three  professional 
groups. 

Ever  Ready's 
rivals 

Ever  Ready  have  successfully 
challenged  competitors.  Philips 
and  Varta's  advertising  claims  for 
batteries. 

In  a  complaint  to  the  Code  of 
Advertising  Practice  Committee,  Ever 
Ready  challenged  Philips'  claim  that 
Fotoflash  and  Walkaline  alkaline  batteries 
were  "completely  leakproof",  saying  after 
testing  that,  like  other  alkaline  batteries, 
they  leaked  under  certain  conditions. 
Although  Philips  claimed  that  such 
leakage  could  only  be  due  to  extreme 
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Prevention  is  better  than  cure  for  The 
London  Philarmonic  Orchestra  who  were 
all  immunized  against  flu  by  Merieux  UK 
at  the  Henry  Wood  Hall  last  week.  The 
Orchestra  is  now  on  tour  in  the  USA 


When  asked  about  future  expansion  of 
this  sector,  Mr  Revell  said  it  would  come 
through  a  build  up  of  the  business  rather 
than  further  acquisitions. 

£1.7m  of  the  cash  payable  for  the 
company  has  been  raised  by  the  issue  of 
485,718  ordinary  shares. 


misuse,  the  fact  that  leakage  could  occur 
lead  to  the  Committee's  request  that  the 
claim  be  removed  from  future 
advertisements. 

In  the  second  instance,  Ever  Ready 
objected  to  Varta's  claim  for  Energy  2000 
batteries  that  "no  other  battery  lasts 
longer",  asserting  that  Gold  Seal  and 
other  alkaline  models  outperformed  the 
Varta  product.  Varta's  argument  that  the 
claim  was  intended  to  compare  Energy 
2000  only  with  other  zinc  carbon  batteries, 
not  alkaline  products,  was  not  accepted 
and  the  claim  is  to  be  withdrawn. 


Celltech  first 

Celltech  have  recorded  their  first 
profits  of  £234.000  after  tax  for  the 
year  ending  September  30. 

The  results  come  just  after  the 
company  announced  a  multi-million 
pound  share  placing  and  a  deal  with 
Johnson  &  Johnson  subsidiary  Ortho 
Pharmaceuticals  to  produce  the  hormone 
erythropoietin.  The  money  from  the  share 
issue  is  being  raised  so  the  company  can 
carry  out  its  own  product  development, 
clinical  trials  and  marketing. 

This  year's  profits  compare  with  a  loss 
of  £2. 08m  in  1986.  Profits  from  sales  and  in 
the  Sponsored  Development  Business 
increased  from  £787,000  to  £4. 11m,  says 
the  company,  and  with  costs  of  developing 
the  biopharmaceutical  business  at  £3. 45m, 
it  left  an  operating  profit  of  £661,000. 


Coopervision  sell 
lens  solutions 

Ciba  Vision  are  taking  over 
Coopervision's  contact  lens 
solutions  in  a  deal  worth  around 
£248m  ($155m). 

Ciba  Vision,  the  subsidiary  of  Ciba 
Geigy  formed  earlier  this  year,  will  take 
over  the  worldwide  manufacture  and  sales 
of  Unisol,  Clerz,  Pliagel,  Mirase  and 
Miraflow,  said  to  be  worth  $77m  in  net 
sales.  The  transaction  will  be  completed 
on  or  before  November  30. 

This  sees  Coopervision  bowing  out  of 
the  solution  business  completely,  but  it  is 
not  yet  known  whether  the  company  will 
carry  out  its  plan  to  set  up  an  independent 
public  company  for  its  other 
optometrically  related  products,  which 
could  involve  selling  off  the  sector. 

In  the  UK,  Ciba  Vision  will  take  over 
the  staff,  sales  and  the  solution 
manufacturing  plant  at  Botley,  near 
Southampton.  This  will  mean  there  will  be 
no  redundancies,  says  the  company. 


P&G  join  Upjohn 

Upjohn  have  joined  up  with  Procter 
&  Gamble  to  develop  new  hair 
growth  products  using,  among 
other  things,  minoxidil  solution. 

Upjohn's  application  for  a  Product 
Licence  for  minoxidil  for  certain  types  of 
hair  loss  has  been  with  the  DHSS  for  some 
time,  but  approval  now  seems  unlikely 
before  1988. 

Under  the  agreement,  P&G  will 
develop  improved  formulations  and 
delivery  systems  for  topical  minoxidil  to  be 
sold  by  Upjohn,  and  the  companies  will 
work  together  on  other  hair  growth 
products,  including  new  chemical  entities, 
with  joint  marketing  rights. 


Wait  and  see 

The  consequences  of  the  new 
merger  between  Nicholas  and  Ashe 
(C&D.  October  24,  p848)  will  not  be 
evident  for  some  weeks. 

Nicholas  Laboratories  managing 
director  Nick  Slater,  told  C&D  that  it  will 
be  some  time  before  details  are  finalised 
but  added  that  in  the  long  term  it  can  only 
mean  growth  for  the  companies. 


The  Department  of  Employment  has 
produced  a  booklet  on  the  Retail  Prices 
Index.  "A  short  guide  to  the  Retail  Prices 
Index"  is  available  for  £2.50  from  HMSO. 

Chemist  &  Druggist  7  November  1987 


CLASSIFIED 


Post  to  Classified  Advertisements,  Chemist  &  Druggist 
Benn  Publications,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW 
Telephone  Tonbridge  (0732)  364422.  Telex  95132. 
Ring  David  Stell  Ext  476  for  further  information 
Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate  headings. 
Copy  date  4pm  Tuesday  pnor  to  publication  date. 


I  Cancellation  deadline  5pm  Monday  prior  to  publication  date. 
Display/Semi  Display  £14.70  per  single  column  centimetre, 
min  30mm  Column  width  42mm. 

Whole  Page  £1470.00  (250mm  x  180mm)  Half  Page  £735.00 
(125mm  x  180mm)  Quarter  Page  £367.50  (125mm  x  88mm) 
Box  Numbers  £3.00  extra  Available  on  request. 
All  rates  subject  to  standard  VAT. 


APPOINTMENTS 


RETAIL  PHARMACY  SALESFORCE 

THE  COMPANY 

Pharmax  is  the  U.K.  subsidiary  of  an  American  Healthcare  Group,  Forest  Laboratories,  which  has  a  deserved 
reputation  for  its  innovative  methods  of  product  development.  We  have  recently  achieved  a  major  success  in  acquiring 
one  of  the  country's  most  successful  O.T.C.  brands,  Sudocrem,  market  leader  in  the  field  of  dermatological  healthcare. 
Due  to  this  success  Pharmax  is  now  embarking  upon  a  major  expansion  of  its  O.T.C.  Healthcare  business. 

THE  OPPORTUNITY 

In  order  to  exploit  the  significant  market  potential  of  Sudocrem  and  our  existing  and  future  O.T.C.  products,  we  now 
wish  to  recruit  a  full-time  pharmacy  retail  sales  force  in  the  areas  specified  below  to  complement  the  recently  formed 
key  account  management  team.  These  positions  represent  an  exciting  opportunity  for  representatives  eager  to  join 

our  young  rapidly  expanding  Heathcare  Division. 

THE  CANDIDATES 

The  successful  candidates  will  be  experienced  sales  professionals  with  a  proven  track  record  of  at  least  twleve  months 

in  either  F.M.C.G.  or  O.T.C.  medicines/toiletries. 

REWARDS 

An  attractive  salary  commensurate  with  experience  will  be  paid,  in  addition  to  a  fully  expensed  company  car,  incentive 

scheme  and  non-contributory  pension  scheme. 

CENTRAL/NORTH  WEST  LONDON    SOUTH  LONDON/KENT 
SOUTH  WEST  LONDON/SURREY    BIRMINGHAM  MANCHESTER/SHEFFIELD 
TYNE  TEES/NORTH  YORKSHIRE  GLASGOW/EDINBURGH 

If  you  are  looking  to  join  this  new  team,  then  please  write  in  the  first  instance  with  a  detailed  C.V.  to 
Mrs  V.  A.  Pressley,  Personnel  Officer,  Pharmax  Ltd.,  Bourne  Road,  Bexley,  Kent  DAS  1NX. 


PHARMAX 


WANDSWORTH  HEALTH  AUTHORITY 

ACUTE  UNIT  -  Based  initially  at  St  James'  Hospital.  Balham 

PHARMACY  TECHNICIAN 

Salary  £61  95-E7694  per  annum  including  London  Weighting 

As  a  result  of  a  promotion  we  require  a  technician  to  join  our  Pharmacy 
team  at  this  busy  acute  hospital.  Technicians  at  St  James'  are  Involved  in 
in-patient  and  out  patient  dispensing  using  the  J.  A  C  computer  system, 
ward  stock  topping  up,  T  P  N  preparation  and  Cytotoxic  reconstitution. 

The  Department  is  friendly  and  the  work  is  interesting.  Relevant  training 
will  be  provided  where  required. 

For  further  information  contact  J  Lowe.  Pharmacy  Department  on 
672  1222 

To  obtain  an  application  form  ring  the  Personnel  Department.  St  James' 
Hospital  on  01  672  1222  Ext  164. 

Closing  Dale  Friday,  20th  November  19X7 


Agents 


 S&D  PHILLIPS  

IMPORT  •  EXPORT  •  WHOLESALE 
FASHION  JEWELLERY 

AGENTS  REQUIRED 

Do  you  call  on  retail  chemists  and  would  like  to  add  a  line 
that  sells?  No  outlay.  Good  commission  paid. 

ENQUIRIES: — 

TEL:  SOUTHAMPTON 
(0703) 782261 
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Agents 


Professional  Prescription 
Computer  Labelling 


Join  the 


revolution. 


French  of  London  manufacture  fine  hair  and 
beauty  preparations  retailing  worldwide. 
We  require  enthusiastic  professional  agents  to  develop  business 
in  selected  chemists  and  stores  in  the  North  &  East  of  England  & 
North  Home  Counties.  This  is  an  opportunity  to  be  involved  in 
the  launch  of  new  products  supported  by  national  advertising. 

Commission  rates  will  reflect  the  importance  of  these 
appointments.  Applications  to  John  M  Skelly,  UK  Sales 
Manager,  French  and  Scott  Ltd,  717  North  Circular  Road, 
London  NW2.  01-450  7232. 


Labels 


FOR 


DELIVERED  IN  14  DAYS  -  OR  NO  CHARGE -WATS  THE  PARK  PRINTING  PLEDGE 
Phone  for  details  NO  W 05 1 -708  8800    ["trlZnfsRN43  Rarliam""  *" 


Shopfitting 


EXDRUM 

L-STOREFITTERS-J 


0626-834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  CHAHlES  lUSINfSS  PAH*.  OlO  N£WION  «OAD  HEATHf IEID  DEVON  IQI2  6UI 


Lux  Li 


Ml  Willi 

SH0PFITTERS  FOR  THE  PHARMACY 

REFITS,  NEW  INSTALLATIONS,  CEILINGS,  SHOPFRONTS, 
ELECTRICAL,  FINANCE,  NPA  &  NUMARK  APPROVED. 

SO  CONTACT  US  NOW. 

LUXUNE  LTD 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS 
TEL  0525      l  M|       ■■■■■■B|^iM  t(f 


SHOPKIT  SHOPFITTINGS 

Once  again  because  of  demand  we  are  opening  our  doors  for  one  of  our  famous 
Shopkit  Sundays. 

On  November  22nd  1 987  next,  you  may  purchase  shopf ittings  from  our  Basic  Shelf 
Order  Sheet  at  half  the  old  price.  For  the  first  time  ever,  Northern  retailers  will  be  able  to 
call  at  our  new  enlarged  showroom  at  Consett,  Co.  Durham  for  some  supnsmg  offers' 
SHOPKIT,  50,  Ivatt  Way,  Westwood  Industrial  Estate,  PETERBOROUGH  PE3  7PN 

Telephone:  10733)265263. 

SHOPKIT,  Unit  5,  Gallagher  Terrace.  Park  Road  Industrial  Estate,  Blackhill,  Consett, 
CO  DURHAM  Telephone  10207)  591 146. 


John  Richardion 
Computeri  Lid 


►  In  Pharmacy  Labelling 

►  In  Auto-Order  Stock  Control 

►  In  Customer  Service 

*■  In  Systems  Development 


10%  Discount  to  all  NPA  members 

FREEPOST,  Preston  PR 5  6BR  Telephone:  (0772)  323763 


Shopfitting 


PHARMACY  STORAGE 


•Set 


*  ape 
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Shelf  &  Base  Units 

•  Inexpensive 

•  Ready  assembled 

•  Simple  installation 

•  Numark  recommended 

•  Full  shopfitting  service 
available. 


Details  from 

Raystone  Contracts  Co,  Unit  4,  Gresley  Rd  Ind.  Est, 
Keighley  BD21  5JG  W.  Yorks.  Tel:  0535  661 1 25 


Auctions 


APOTHECARIES'  JARS  -  Valuable  1  7th  and 
1 8th  Century  spouted  &  baluster  ointment  &  oil 
jars.  30  to  be  sold  by  auction,  1 8th  November, 
1987. 

Illustrated  list  from  Landles,  FRICS,  King's  Lynn 
(0553) 772816. 


Stock  Wanted 
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PERFUMES 

COSMETICS  —  TOILETRIES 
GIFT  SETS 

Import  and  clearance  lines  at  superb  prices. 
Phone  for  order  form  or  visit  our  showroom. 
Monday  to  Friday  9.00-6.00  Sunday 
9.00-2.00 


CAPITAL  COSMETICS  LIMITED 

MALGAVITA  WORKS, 
MERRICK  ROAD 
(FORMERLY  BRIDGE  ROAD) 
SOUTH  ALL,  MIDDLESEX  UB2  4UA 
TELEPHONE:  01-571  7886 
TELEX:  933879  CAPCOS  G 

FREE  DELIVERY  UK 
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Stock  for  Sale 


DASCO  (WHOLESALE)  Lll 

Unit  1 7,  Wembley  Park  Business  Centre 
North  End  Road,  Wembley  Park,  Middx.  Tel:  01-903  3431 


Super  E-1 
MaxiEl 


£16.49 
£14.69 


SPECIAL  OFFERS 


PEAUDOUCE 


C/Size  E1 
Mini/Super  E2 


£13.75 
£15.29 


The  price  on  Peaudouce  Nappies  are  netted  down  after 
allowing  1  case  free  for  every  10  cases  purchased 
excluding  MaxiEl  (minimum  10  cases  to  be  purchased  I 


Maxi/C/Size  E2 
Babykini  3x44 


£15.29 
£15.29 


COW  &  GATE 


Stage  1  -  1  I0gx12 
Stage  2  -  150gx12 
Juices  —  1  25mlx  1  2 
"Cone  -  130mlx12 
Liga  -  200gx  1  2 


C&G  MILKS 


Prem  -  450gx12 
Plus  -  450gx12 
Prem  -  900gx6 
Plus  -  900gx6 
SSoya  -  450gx12 

Camay  18x4x125g 
Zest  18x4x125g 


Recital  (Performance)  Haircolours  -  £4  69,  Recital  Super  Blonde 
£5  95 

Studio  Line  Fixing  Gel  1  25ml,  Styling  Gel  1  25ml  or  sculpturing 
mousse  £8.99 

Fixing  Spray  200mlx6  +  free  design  Gel  30ml  £4  99 
Simplicity:  No  1  10x12  £4.75,  No  2  10x12  £5.35,  No  3  10x12 
£5.95 


£2  05 

Infant  Food  1x12 

£9  49 

Gold450gx24 

£2  20 

Junior  Food  1x12 

£6.68 

White  450x24 

£2  35 

MIF's600g  1x6 

£16.61 

Gold  900gx1  2 

£4.79 

Aptamil  450gx1  2 

£19.10 

White  900gx12 

£6.25 

Aptamil  900gx6 

£18.10 

Prog  450gx24 

Milumil450gx12 

£19  10 

Prog  900gx  1  2 

Milumil  900gx6 

£18.10 

Wysoy  430x24 

£19  09 

Rusk  C/S 

£6.43 

Wysoy860x12 

£19  39 
£18.79 
£18.99 

Drinks  C/S 

£10  92 

PRC  C/S 

£7  07 

HN25 

£2. 79  each 

Mini  CC  3x72 

Super  CP  4x52 

£24.69 

HEINZ 

MaxiCP4x44 
Maxi  +  CP  4x40 

£10  39 

Cans  x  24 

£3.79 

Value  Packs 

£11  72 

Jars  x  1  2 

£2  29 

£40  29 
£40  29 
£38  99 
£38  99 
£40.29 
£38  99 
£50.89 
£48.49 
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£21 
E21 
£21 

Woodwards  Gripe  Water  -  12x1  50ml  £6.49 


All  offers  subject  to  Stock  availability 

All  prices  are  exclusive  of  VAT  where  applicable 

Errors  and  omissions  excepted 

Kleenex:  for  man  or  super  3x24  £  14  99 

Kleenex  Boutique  x24  £11  99  TRADING  HOURS: 

Kleenex:  White  1  50's  or  colour  1  50's  x24  £  1  1  79  MON-SAT  10aiTt-6pm 

Plus  a  wide  range  of  toiletries  +  household  products  available  SUNDAY  1  1  am-3pm 


FOR 


★  FRENCH  AND  ENGLISH  PERFUMES 
★  LARGER  RANGE  THAN  EVER 
★  COMPETITIVE  RATES 

FRESH  START  COSMETICS 
164  CHEETHAM  HILL  ROAD, 
MANCHESTER 
M8  8LQ 

Openinq  Hours:  9. 00am-5. 00pm  Weekdays 
10. 00am-1 ,00pm  Sundays 

A7.\Y;  GERALD  I- RASE R  ON 
061  834  1387 


UNIT  A6,  83  COPERS  COPE  ROAD, 
BECKENHAM,  KENT  BR3  1NR 
TEL:  01-658  2255  TELEX:  263832 


MANY  SPECIAL  OFFERS  THIS 
MONTH  INCLUDING: 

ADALAT  10mg  CAPS 
TAGAMET  200mg  TABS 
ZANTAC  1  50mg  TABS 


KODAK  FILMS  AT  DISCOUNT  PRICES 


Pick  and  choose  out  of  the  biggest 
selection  of  branded  perfumery 


FOR  PRICE  LISTS 
01-960  0319 
01-960  5752 


PASCOS  (LONDON) 
425c  HARROW  ROAD. 
LONDON  W10  4RE 
OPEN  SUNDAYS 
10am-2.00pm 


NEXT  DAY  DELIVERY  SERVICE  F.O.C.  ANYWHERE  IN  UK. 


PERFUMES 

&  COSMETICS 

A  VERY  WIDE 
SELECTION  OF 
BRANDED  &  NON 
BRANDED  LINES 
SHURE  ENTERPRISES  LTD 
5/7  GREAT  EASTERN 
STREET,  LONDON  EC2 

TEL:  247  3122/9293 

Please  send  S.A.E.  for 
price  lists  and  special 
offer  lists  for  Christmas. 
Timings: 
Mon-Fri  10.00-6.30. 
Saturday:  Closed. 
Sunday  9.30-2.30. 


Overseas 
Opportunities 


SUNNY  SOUTH  TENERIFE 


Co-ownership  of  deluxe 
apartments  (not  Timeshare)  on 
five  star  pebble  beach  within 
Amarillo  Golf  Complex. 
For  further  details  ring: 


NORTH  WAITE  IRA  VEL  - 

051-521  9397/8 
GERRY  GOULD  MPS 
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Ron  clocks  up  25 
years  with  C&D 

C&D  publisher  Ron  Salmon 
celebrated  his  wedding 
anniversary  and  25  years  with 
Chemist  &  Druggist  this  week. 

To  celebrate  the  event  he  was  lured  by 
his  wile  Mavis  to  a  surprise  dinner  held  in 
his  honour.  Managing  director  of  Benn 
Publications,  James  Lear  (left)  presented 
him  with  a  mid  19th  century  Dutch  brass 
pestle  and  mortar,  and  a  carrige  clock. 

Ron  Salmon  become  editor  of  C&D  in 
1977  and  publisher  in  1982. 

Yvwb  gut  MSc 
at  Sunderland 

Staff  pharmacist  at  Durham's 
Dryburn  Hospital  Julie  Szwec  has 
received  an  MSc  award  with 
distinction  in  pharmaceutical 
sciences  from  Sunderland 
Polytechnic. 

She  joins  four  others  who  received 
awards  for  the  fifth  MSc  course  held  at  the 
faculty.  They  include  F.  Henderson, 
pharmacist  at  St.  Lukes  Hospital, 
Middlesborough,  V.  McGonnell,  staff 
pharmacist  at  North  Tyneside  District 
General  Hospital  and  J.  A.  Qualie,  staff 
pharmacist  at  St.  James  Hospital  in  Leeds. 


On  the  scent 


of  M&tosy 


Your  help  is  needed  in  making 
history  in  perfumes,  cosmetics  and 
toiletries. 

A  museum  dedicated  to  the  history 
and  development  of  these  industries 
including  a  Victorian  chemist's  shop, 
perfumery  shop,  laboratory,  perfume 
factory  and  lavender  drying  shed  is  being 
set  up  in  Aberdeen  by  Ingasetter  of  Royal 
Deeside. 


It  will  concentrate  on  the  1850-1920  era 
but  will  trace  back  to  Egyptian  times  and 
the  company  is  looking  for  relevant  items 
such  as  products  and  machinery  to  buy, 
borrow  or  receive  by  donation.  Those  who 
can  help  should  contact  Ingasetter  of 
Royal  Deeside  Ltd,  Perfumers  and 
Distillers,  391  Union  Street,  Aberdeen 
AB1  2BX. 


APPOINTMENTS 


Wellcome  Consumer  Division  John 
Hughes  is  promoted  to  sales  development 
projects  and  training  manager  and  David 
Head  to  regional  sales  manager  for  the 
South  of  England. 

Booker  Health  Foods  Sally  Hancock  is 
appointed  marketing  manager  for  three 
brands  —  Allinson,  Prewett's  and  Heath  & 
Heather. 

Unichem  have  appointed  Tony  Foreman 
as  general  sales  manager.  He  joins  the 
wholesaler  from  Duracell  Batteries  where 
he  was  trade  marketing  controller. 


Pharmacist  and  photographer  John  Frost 
recently  celebrated  50  years  in  the  trade  at 
a  special  party  organised  by  Sangers 
Photographies.  His  staff  have  allowed  him 
to  fulfill  a  life  long  ambition  to  visit  Canada 
by  presenting  him  with  an  air  ticket. 
Sangers  managing  director  Edi  Fitzgerald, 
(pictured  right)  presented  him  with  a  gift. 
Mr  Frost  founded  the  Sutton  Coldfield 
Photographic  Society  in  1939.  85-year  old 
Mr  Frost  will  be  back  at  work  alter  his 
holiday. 


Health  &  Diet  Food  company:  Roy  Tones 
has  taken  over  as  marketing  director, 
relinquishing  his  responsibilities  as 
director  of  research  and  development. 
Keith  Garden,  Dominic  Norris  and  Jane 
Rackham  are  appointed  brand 
manaagers.  And  John  Birch  is  now 
responsible  for  all  the  company's  sales, 
including  export. 


The  new  computer  at  the  Prescription  Pricing  Office  at  Caradog  House,  Cardiff  was 
officially  started  by  the  Under  Secretary  of  State  for  Wales,  Ian  Grist,  at  the  end  of  October. 
The  computer  will  handle  some  2.6  million  items  a  month,  and  will  provide  data  that  was 
impossible  to  extract  while  prescriptions  were  priced  manually.  Roy  Jones,  project 
manager,  said  the  system  was  the  same  as  that  installed  at  Newcastle,  which  saves  some  20 
per  cent  in  the  processing  time.  Pictured  are  Mr  Ian  Grist  (left),  Mr  John  Harries  (centre), 
chairman  of  the  Welsh  pricing  committee,  and  Mr  Roy  Jones 


Typesetting  and  graphics  by  Magsel  Ltd,  Sidcuo.  Kent  Printed  by  Riverside  Press  Ltd,  Whitstable,  Kent  Published  by  BENN  PUBLICATIONS  LTD,  Sovereign  Way 
Registered  at  the  Post  Ollice  as  a  Newspaper  37/23/8s  Contents  %j  Benn  Publications  Ltd  1987  All  rights  reserved.  No  part  ol  this  publication  may  be  reproduced,  stored  in 
Dhotycopying,  recording  or  otherwise  without  the  prior  permission  ot  Benn  Publica'ions 


Tonbndge,  Kent  TN9  1RW 
retrieval  system,  mechanical 


962 


Chemist  &  Druggist  7  November  1987 


COMPOUND  BENZOIN  TINCTURE  BP 
2  LITRE  BOTTLE 


PHOLCODINE  LINCTUS  BP. 
2  LITRE  BOTTLE 


CALAMINE  LOTION  RP 
100  ML  BOTTLE 


ud/ify  p m ire 
and  si  imp  lie 

Having  been  in  the  business  since  1846 
Ransoms  can  justifiably  claim  to  have  more 
experience  in  producing  pharmaceutical 
products  than  just  about  anyone  else. 

Traditional  processes,  sophisticated  R&D 
and  modern  manufacturing  techniques  are 
used  in  harmony  to  produce  our  popular 
2  litre  galenicals  and  our  expanding  range 
of  packed  liquid  pharmaceuticals. 

Because  we  know  that  our  performance 
can  help  enhance  your  reputation,  we 
constantly  strive  to  improve  our  quality  and 
service.  To  give  you  the  products  you  want, 
made  to  a  consistently  high  standard  at  a 
competitive  price. 

It's  a  simple  but  successful  formula.  And 
it's  available  from  wholesalers. 

William  Ransom  &  Son  pic,  Hitchin, 
Hertfordshire  SG5  1LY.  Tel:  (0462)  37615. 
Telex:  825631.  Fax:  (0462)  420528. 


KAOLIN  AND  MORPHINE 
MIXTl  RE  BP. 
200  ML  BOTTLE 


SIMPLE  LINCTUS  BP 
200  ML  BOTTLE 


MAGNESIUM  TRISILICATE 
MIXTURE  BP  2  LITRE  BOTTLE 


(//ca/j 


Meeting  your  needs  for  quality 
...  and  developing  for  the  future 


To  meet  your  constantly 
growing  demand  for  highest 
quality  generics,  Cox 
Pharmaceuticals  are 
committed  to  an  ambitious 
expansion  programme. 

Two  new  product 
development  laboratories 
were  completed  in  1987, 
underlining  the  determination 
of  Cox  to  continue  to  meet 
market  needs  for  the  future 
with  innovative  formulations. 

Coupled  with  new 
warehouse  and  packaging 
facilities,  plus  the  latest  order 
processing  technology,  Cox  are 
fully  committed  to  quality, 
service  and  development. 

Cox  Pharmaceuticals, 
Arthur  H.  Cox  &  Co  Limited, 
Whiddon  Valley, 
Barnstaple, 

North  Devon  EX32  8NS. 
Telephone:  (0271)  75001 


